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NEW  YORK  ELECTION. 


newspaper  men  play  impor¬ 
tant  PART  IN  CAMPAIGN 
THAT  BEAT  TAMMANY. 

James  Creelman’s  Exclusive  Sulzer 
Story  in  the  Mail  and  Hennesay’a 
Relentless  Attacks,*  Great  Factors 
in  Ultimate  Fusion  Victory — Mr. 
Hearst’s  Aggressive  Campaign — 
Crowds  Watch  Press  Bulletins. 

The  election  campaign  which  closed 
on  Tuesday  with  the  election  of  the 
Fusion  ticket  and  the  defeat  of  Tam¬ 
many  Hall  was  in  many  respects  the 
liveliest  that  has  been  held  in  the  city 
for  years. 

.Never  in  the  city’s  history  have  news- 
pai^er  men  played  such  a  prominent 
part.  Governor  Glynn,  editor  of  the 
Albany  Times- Union,  was  elevated  to 
office  as  the  result  of  the  impeachment 
of  Governor  Sulzer,  his  predecessor, 
while  the  campaign  was  still  on. 

Henry  L.  Stoddard,  publisher  of  the 
Mail,  "heat  the  tow-n”  in  publishing  an 
exclusive  copyrighted  Sulzer  story,  writ¬ 
ten  by  James  Creelman,  whose  art  and 
finished  style  gave  it  “a  punch”  that 
went  some. 

James  C.  Garrison,  Sulzer’s  publicity 
repre.sentative,  an  experienced  newspaper 
eU.tor,  was  sent  to  jail  because  he  re¬ 
fused  to  answer  certain  questions  put 
to  him  by  a  legislative  investigating 
committee,  and  remained  there  for  five 
weeks  l)efore  he  was  released  on  an 
order  of  the  court. 

John  A.  Hennessy,  for  many  years 
managing  editor  of  the  New  York 
Prcs.s,  was  the  dominant  figure  during 
the  campaign  because  of  his  relentless 
attacks  on  Tammany  Hall  and  its  meth¬ 
ods.  No  one  in  the  past  twenty-five  years 
has  leaped  into  local  political  promi¬ 
nence  so  quickly  and  been  able  to  hold 
the  center  of  the  stage  so  completely 
as  he.  He  did  more  to  defeat  the  Tam¬ 
many  ticket  than  any  other  individual. 
His  revelations  of  the  inside  history  of 
the  organization  kept  the  public  wrought 
up  to  a  high  pitch  of  interest  to  the 
very  hour  that  the  ballots  were  cast. 

\\  illiam  Randolph  Hearst  made  an  ag¬ 
gressive  campaign  in  behalf  of  the  Inde¬ 
pendence  League  ticket,  and  had  the  sat¬ 
isfaction  of  seeing  the  “promisers,”  Mc- 
Aneny  and  Prenergast,  returned  by  half 
the  plurality  of  Mitchel,  whom  he  per¬ 
sonally  and  editorially  supported. 

In  a  1,500- word  signed  editorial,  oc¬ 
cupying  four  columns  in  the  New  York 
American  of  November  7,  Mr.  Hearst 
says:  “The  question  before  the  com¬ 
munity  then  is  not  merely  how  to  de¬ 
stroy  the  individual  boss,  but  how  to  de¬ 
stroy  the  system  of  BOSSISM.  This 
cannot  be  done  by  spasmodic  and  spor¬ 
adic  uprisings  against  the  unstable  cor- 
rouption  of  the  political  machine,  but 
must  be  done  by  a  system  of  electoral 
reforms,  which  will  nullify  the  power 
of  the  political  machines  and  remove 
them  permanently  from  the  field  of  poli¬ 
tics.  These  measures  are  direct  nomina¬ 
tions,  the  Massachusetts  ballot,  the  initi¬ 
ative,  referendum  and  recall.” 

Theodore  Sutro,  editor  oJ  Mr. 
Hearst’s  German  Journal,  was  a  nomi¬ 
nee  on  the  Hearst  ticket,  but  was  not 
elected. 

William  Barnes,  known  as  the  boss 
of  up-the-State,  owner  of  the  Albany 
Journal,  was  much  elated  late  Tues¬ 
day  night  to  leprn  that  his  ticket  had 
won.  in  spite  of  the  attacks  made  upon 
it  bv  his  foes. 

1  here  is  no  gainsaying  the  fact  that 
(.Continued  on  page  411.) 
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HANSONS  BRANCHING  OUT. 


Will  Launch  the  Jacksonville  News 
Early  in  December. 

C.  B.  Hanson  and  Albert  Hanson, 
joint  owners  of  the  Pensacola  News 
and  the  Mobile  Item,  were  visitors  to 
New  York  this  week,  where  they  bought 
presses  and  other  machinery  and  sup¬ 
plies  for  their  new  paper,  the  Jackson¬ 
ville  (Fla.)  News,  which  will  shortly 
make  its  appearance. 

The  announcement  says  that  the  new 
paper  will  be  modeled  along  the  gen¬ 
eral  lines  of  the  Birmingham  News,  pub¬ 
lished  by  Victor  H.  Hanson,  in  the 
ownership  of  which  Albert  Hanson  is 
also  interested.  The  Jacksonville  News 
will  be  an  afternoon  paper,  and  it  is 
planned  to  issue  the  first  number  during 
the  first  week  of  December. 


dent  and  Hickman  Price  the  publisher 
of  the  paper  until  recently,  when  Man¬ 
aging  Editor  Ewing  was  made  general 
manager.  The  paper  had  fought  the 
law  enforcement  policy  which  Senator 
Lea  has  advocated  in  Tennesee  and  it 
had  also  fought  him.  The  merger  is 
expected  to  materially  strengthen  Sena¬ 
tor  .Lea  in  the  State. 


The  Kaiser’s  Mouthpiece. 

The  rumor  is  current  in  Berlin  that 
the  owner  of  the  Lokal  Anzeiger,  the 
.August  Scheri  Newspaper  Co.,  has  been 
paid  $2,50d,0<H)  in  return  for  a  pledge 
to  keep  the  newspaper  constantly  at  the 
government’s  disposal.  This  influential 
paoer  was  about  to  pass  into  the  hands 
of  Rudolf  Mosse,  owner  of  the  Berliner 
Tageblatt.  Had  it  happened  the  Kaiser 
and  the  imperial  party  would  have  been 
left  without  a  newspaper  mouthpiece. 


Luke  Lea  Buys  Nashville  Democrat. 

The  Nashville  (Tenn.)  Democrat,  a 
morning  daily,  was  sold  to  Senator  Luke 
Lea’s  paper,  the  Tennessean  and  Ameri¬ 
can,  last  Saturday  and  discontinued  its 
publication  the  next  day.  The  Democrat 
was  established  about  two  years  ago. 
and  was  “regularly”  Democratic  in  pol¬ 
icy.  William  O.  Vertrees  was  the  presi- 


Moline  Publisher  Injured  in  Wreck. 

The  automobile  of  T.  J.  Vandeusen, 
associate  publisher  of  the  Moline  (Ill.) 
Evening  Mail,  was  struck  by  a  Rock 
Island  engine  Saturday  night  and  in¬ 
stantly  wrecked.  Mr.  Vandeusen  was 
pitched  head  first  onto  the  pavement  and 
is  reported  in  a  dying  condition. 


WASHINGTON  TOPICS. 

IS  A  NEWS  ASSOCIATION  SUB¬ 
JECT  TO  STATE  LAWS  OR 
FEDERAL  STATUTES? 

Question  Now  Before  the  U.  S.  Su¬ 
preme  Court  in  United  Pres*  vs. 
St.  Loui*  Star-Chronicle — Free  De¬ 
livery  Wanted  for  Small  Towns — 
Frank  A.  Munsey  a  Defendant  in 
a  Damage  Suit  for  $10,000. 

{Special  Cnrrespondeace.) 
Washington,  Nov.  5.— Whether  the 
business  of  a  news  association  is  subject 
to  regulation  by  State  laws  or  by  fed¬ 
eral  statutes  is  the  principal  question 
involved  in  the  case  of  the  United  Press 
Associations  again.st  the  St.  Louis  Star- 
Chronicle,  just  docketed  in  the  Supreme 
Court  of  the  United  States.  The  case 
is  deemed  important  because  of  the  re¬ 
cent  State  laws  looking  toward  a  regu¬ 
lation  of  the  business  of  press  associa¬ 
tions. 

The  United  Press  suit  arose  out  of  a 
dispute  between  it  and  the  St.  Louis 
paper  over  the  termination  of  the  con¬ 
tract  for  furnishing  news  to  the  paper. 
In  l!)n8  the  Star-l'lironicle  contracted 
to  take  the  United  Press  service  for  one 
year  with  the  additional  provision  that 
the  contract  should  be  self-renewing  un¬ 
less  sixty  days’  notice  of  termination 
of  the  contract  was  given  before  the 
expiration  of  each  yearly  period. 

SUIT  liROUGHT  IN  IbKt. 

In  1910,  just  before  the  expiration 
of  a  term  under  the  contract,  the  Star- 
Chronicle  notified  the  United  Press  tele¬ 
graph  operator  in  St.  Louis  that  it 
would  discontinue  the  service.  About 
the  same  time,  it  is  claimed,  it  wrote  a 
letter  to  the  United  Press  manager  in 
New  York  stating  that  its  present  inten¬ 
tion  was  to  terminate  the  contract.  As 
a  result  of  these  notices  the  paper  claims 
the  contract  was  terminated;  the  United 
Press  asserts  it  was  not,  and  sued  for 
the  pay  it  would  have  received  during 
the  year  for  the  service. 

The  Star-Chronicle  met  the  su't  by 
the  claim  that  the  United  Press  had  not 
taken  out  a  license  to  do  business  in 
Missouri  and  therefore  under  State 
statute  it  could  not  sue  on  a  contract 
wi*hin  the  State. 

The  Missouri  courts  held  that  the 
United  Press  was  engaged  in  interstate 
commerce  and  the  Missouri  statute  did 
not  apply.  If  it  did  ap"’”.  the  court 
said,  the  law  was  unconstitutional.  The 
court  also  held  that  the  notice  to  the 
telegraph  operator  and  the  wording  of 
the  letter  were  not  sufficient  notice  to 
terminate  the  contract.  To  test  all  these 
holdings  the  Star-Chronicle  has  brought 
the  case  to  the  Supreme  Court. 

MANAGER  NOT  NOTIFIED. 

Another  feature  in  the  case  is  that  the 
United  Press  manager  claims  he  never 
received  the  letter  of  notification.  The 
sufficiency  of  a  carbon  copy  introduced 
by  the  Star-Chronicle  in  evidence  af¬ 
fords  the  basis  for  another  question  in 
the  litigation 

Frank  A.  Munsey.  the  publisher,  was 
a  defendant  this  week  in  the  Supreme 
Court  of  the  United  States  where  he  is 
seeking,  through  his  attorneys,  to  have 
a  verdict  rendered  in  the  local  courts 
for  $10,000  damages  in  favor  of  the 
estate  of  Samuel  T.  Pennington,  a  gov¬ 
ernment  emn’oye,  set  aside.  Penning¬ 
ton  was  killed  by  falling  through  the 
door  of  a  moving  elevator  in  Munsey’s 
Washington  office  building.  Evidence 
of  negligence  on  the  part  of  the  eleva¬ 
tor  operator  in  not  having  his  arm 
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across  the  devator  door,  and  on  the 
part  of  others  in  not  having  the  pro¬ 
jecting  ledges  in  the  elevator  shaft 
guarded,  was  introduced  in  the  trial 
below.  Mr.  Muncy’s  attorneys  pleaded 
the  accident  was  not  due  to  negligence 
but  to  act  of  God. 

W.  P.  Spurgeon,  for  a  score  of  years 
on  the  Washington  Post,  the  last  nine 
years  its  managing  editor,  has  become 
associated  with  C.  T.  Brainard  on  Ae 
Washington  Herald,  a  newspaper  which 
is  making  remarkable  strides  under  the 
new  management.  Mr.  Spurgeon  will 
be  the  Herald’s  editorial  director  and 
also  director  of  the  Herald  company. 
It  is  understood  that  Mr.  Spurgeon  will 
serve  in  an  advisorv  capacity  to  the  Mc¬ 
Clure  Newspaper  Syndicate. 

William  P.  Spurgeon  began  his  news¬ 
paper  career  at  the  age  of  twenty-one 
with  the  New  York  Press  on  the  day  it 
was  started  bv  Robert  P.  Porter  and  the 
late  Frank  Hatton  in  IPS'*.  In  1894  he 
joined  the  reporting  staff  of  the  Wash¬ 
ington  Post,  becoming  successively  as¬ 
sistant  city  editor,  city  editor,  news  edi¬ 
tor  and  managing  editor,  which  latter 
position  he  has  held  several  years.  Mr. 
Spurgeon  was  elected  president  of  the 
National  Press  Club  on  its  organization 
in  1908.  and  was  re-elected  at  the  end 
of  his  first  term.  Mr.  Spurgeon  is  an  ac¬ 
knowledged  master  of  his  craft  and  en¬ 
joys  the  distinction  in  the  newspaper 
field  of  being  one  of  the  best  judges  of 
news  values  in  the  world. 

Representative  Warren  Worth  Bailey, 
of  Pennsylvania,  editor  of  the  Johns¬ 
town  (Pa.)  Democrat,  has  introduced  a 
bill  to  give  small  towns  free  delivery 
mail  service.  The  bill  reads: 

“Be  it  enacted,  etc..  That  the  Post¬ 
master  General  be,  and  he  is  hereby, 
authorized  and  directed  to  extend  free- 
delivery  mail  service  to  all  towns  and 
villages  in  the  United  States  having  a 
population  of  1,000  or  over  that  are  not 
by  existing  law  entitled  to  such  deliv¬ 
ery,  and  for  this  purpose  the  sum  of 
$10,000,000,  or  so  much  thereof  as  may 
be  necessary,  is  herebv  appropriated  out 
of  any  money  in  the  Treasury  not  other¬ 
wise  appropriated,  to  be  available  im¬ 
mediately  on  the  passage  of  this  act  and 
to  be  expended  for  the  purpose  named 
by  the  Postmaster  General  under  such 
regulations  as  he  may  prescribe. 

“That  all  acts  or  parts  of  acts  incon¬ 
sistent  with  the  provisions  of  this  act 
are  hereby  repealed.” 

The  classified  advertising  department 
of  the  Washington  Times  dined^  Satur¬ 
day  night  at  the  Ehbitt  House  in  cele¬ 
bration  of  th^  great  advertising  gains 
made  bv  this  department  during  the 
vear  1913.  culminating  Saturday,  Oct. 
2.').  in  five  and  a  half  pages  of  classified 
ads  which  th  Times  claims  to  be  not 
only  the  largest  classified  rep*  esentation 
carried  by  any  Washington  newspaper 
on  that  dav.  bu«^  the  largest  amount  of 
classified  advertising  that  ever  appeared 
in  a  single  dav’s  issue  of  the  Washing¬ 
ton  Times. 

Speeches  were  indulged  in  by  mem¬ 
bers  of  the  various  departments  of  the 
paper,  and  at  the  conclusion  of  the  eve¬ 
ning  Ridgw'ay  Longcope.  classified  ad¬ 
vertising  manager  of  the  Times,  was 
presented  with  a  handsome  walking 
stick  bv  the  men  of  his  department. 

Among  those  present  were  E  C.  Rog¬ 
ers.  R.  longcope,  R.  Rosen.  P  Moore. 
E  M.  Nichols  A  Nichols.  H  Keats.  P. 
I  Schwartz.  T.evin.  W.  E.  Bull.  H.. 
Grav.  L.  Hi'lvard,  P.  Moran.  Y  Young. 
I.  Ohrusn.  J.  Yeomans.  T.  Wi'lis.  G.  C. 
Knapp.  James  Warrener,  G.  H.  Dooley. 


Hopkins  Buys  Fostorin  Daily  Review. 

Fred  M.  Hopkins,  until  recently  man¬ 
aging  editor  of  the  Toledo  Times,  and 
former  city  editor  of  the  Toledo  Blade, 
has  purchased  the  controlling  interest 
in  the  Fostoria  (O.)  Review  and  as¬ 
sumed  management  last  Mondav.  The 
Review  is  a  thriving  Republican  dailv 
and  weeklv  newspaper,  formerly  owned 
by  J.  W.  Lockhart. 


The  New  Canaan  (Conn.)  Messen^ 
ger,  founded  nearly  forty  years  ago,  has 
suspended  publication. 


EXPLAINS  REUTER  SERVICE. 

Advertising  and  New*  Departments 

Distinct,  Say*  Managing  Director. 

“There  is  absolutely  no  connection  be¬ 
tween  the  news  and  the  advertising  de¬ 
partments  of  the  Reuter  News  Agency,” 
declared  S.  Levy  I.awson,  managing 
editor  for  the  United  States  of  the 
Reuter’s  Telegram  Co.,  Ltd.,  when  seen 
by  a  representative  of  The  Editor  and 
PuBLiSHHt.  Mr.  Lawson  was  asked  to 
comment  on  our  London  dispatch  tell¬ 
ing  of  the  Reuter  publicity  bureau’s 
solicitation  of  business  on  the  ground 
that  it  could  influence  editorial  opinion. 

“No  one  in  London  can  point  out  a 
single  instance  where  the  news  has  been 
influenced,  or  where  any  financial  re¬ 
porter  or  editor  has  been  approached,” 
continued  Mr.  Lawson.  “The  conserva¬ 
tive  and  absolutely  rigid  policy  laid 
down  by  Baron  de  Reuter,  and  followed 
in  letter  and  ipirit  by  the  entire  agency 
force,  has  given  us  prestige  and  respect 
here  as  well  as  abroad. 

“As  Baron  de  Reuter  has  said  in  re¬ 
pudiating  the  circular,  it  was  probably 
the  overzealousness  of  the  manager  of 
the  financial  department  that  has  been 
the  cause  of  any  misrepresentation.  The 
news  service  is  distinct.  No  contract  in 
the  one  can  bind  the  other.  The  em¬ 
ploye  simply  went  beyond  his  province. 
His  act  did  not  reflect  the  spirit  of  the 
Reuter  service,  which  for  almost  a  cen¬ 
tury  has  been  the  premier  news  agency 
of  Europe." 

Mr.  ^wson  was  inclined  to  discoun*. 
the  action  of  the  Harmsworth  papers  in 
protesting  against  the  handling  of  news 
and  ads  by  the  same  agency.  All  the 
news  agencies  of  Europe  carry  advertis¬ 
ing  departments,  he  declared,  but  he  was 
careful  to  point  out  that  the  news  and 
advertising  divisions  of  Reuter’s  were 
distinct  organizations,  each  with  its  own 
.set  of  employes,  and  absolutely  inde¬ 
pendent  in  service. 

Mr.  Lawson  has  represented  the 
Reuter  Agency  in  New  York  for  the 
nast  twenty-five  vears  and  has  known 
Baron  de  Reuter  for  forty  years.  In  all 
his  experience  in  the  service.  Mr.  Law- 
son  declared,  there  has  never  been  a 
breath  of  suspicion  as  to  the  truthful¬ 
ness  and  cleanliness  of  the  Reuter  news. 


Jo*eph  Pulitrer,  Jr.,  Fined  for  Speed. 

Joseph  Pulitzer,  Jr.,  head  of  the  St. 
Louis  Post  Dispatch,  pleaded  guilty  on 
Tuesday  to  a  charge  of  “careless  and 
reckless  driving,”  and  was  fined  ^5  and 
costs  by  Justice  Willecken  at  Clayton 
Mo.  Sheriff  Bode  made  the  arrest  on 
Sunday  and  was  the  prosecuting  witness. 
The  warrent  alleged  that  Mr.  Pulitzer 
drove  his  automobile  fortv  miles  an 
hour.  After  he  had  pleaded  guilty,  Mr. 
Pulitzer  explained  that  he  had  increased 
his  speed  and  pa.ssed  another  machine  in 
front  of  him  to  avoid  its  dust.  The 
dust-raising  machine  contained  Sheriff 
Bode,  who  gave  chase  and  overtook  the 
editor. 


Court  Decide*  Encyclopedia  Ca*e. 

Chancellor  Walker  of  New  Jersey 
signed  and  filed  in  the  Court  of  Chan¬ 
cery  at  Trenton.  Monday,  a  decree  in 
the  suit  brought  about  two  years  ago 
bv  Munn  &  Co.,  publishers  of  the  Scien¬ 
tific  American,  against  the  Encvclopedia 
Americana  and  the  Scientific  American 
Compiling  Department,  its  selling  agent. 
The  Chancellor  holds  that  the  Ency¬ 
clopedia  was  nublished  with  the  full  co¬ 
operation  of  Munn  &  Co.,  and  that  the 
oublishers  of  the  encyclopedia  can  legal- 
Iv  use  in  its  literature  and  representa¬ 
tions  by  its  salesmen  that  its  encvclo¬ 
pedia  was  so  published  with  full  co¬ 
operation. 


CobIe*kiII  Time*  Sold  for  $7,000. 

Jesse  Relvea  has  bought  the  Cobleskill 
(N.  Y.)  Times  from  Frank  A.  Linster. 
who  has  published  the  paoer  for  the  past 
nine  years.  The  consideration  is  said 
to  have  been  $7,000.  Mr.  Relvea  was  re¬ 
cently  connected  with  the  Trov  Times, 
and  previously  with  the  Albany  Knicker¬ 
bocker  Press.  He  assumed  control  of 
the  management  Nov,  L 


VALUE  OF  GOOD  WILL. 


Surrogate  Cohalan  E*timate*  It  at 

Ten  Time*  the  Net  Average 
Profit*  of  the  Bu*ine**. 

An  interesting  and  important  ruling 
was  made  by  Surrogate  Cohalan  in  New 
York  City  this  week  in  passing  upon  a 
dispute  that  had  arisen  between  the 
executors  of  the  estate  of  E.  H.  Wether- 
bee  and  the  State  comptroller  as  to  the 
value  of  the  good  will  of  the  business 
of  Arnold  Constable  &  Co.,  of  which 
Mr.  Wetherbee  was  a  partner. 

The  original  appraisal  of  the  good 
will  had  estimated  the  value  by  deter¬ 
mining  the  average  net  annual  profits 
of  the  decedent’s  interest  in  the  business 
to  be  $15,733.25.  To  this  figure  was 
added  $10,000  and  the  total  amount 
multiplied  by  five.  Surrogate  Cohalan 
ruled  that  the  $10,000  added  to  the  net 
profits  was  in  the  nature  of  interest  on 
capital  invested  by  retired  partners  and 
should  be  considered  as  a  part  of  the 
net  profits  or  included  in  the  good  will. 
He  then  arrived  at  a  higher  figure  by 
a  different  process.  In  his  opinion,  a 
conservative  estimate  of  the  good  will 
is  an  amount  which  at  ten  per  cent, 
will  produce  annually  a  sum  equal  to  the 
net  average  profits  for  a  year.  That  is, 
he  multiplied  the  net  annual  average 
profits  of  the  decedent’s  interest  by 
ten. 


DR.  W.  H.  WARD  RETIRES. 


Re*ign*  from  the  Independent  After 
45  Year*  of  Service. 

Dr.  William  Hayes  Ward,  for  forty- 
five  years  editor  of  the  Independent, 
has  resigned,  but  will  continue  as  con¬ 
tributing  edito.. 

One  reason  for  Dr.  Ward  resigning 
his  editorship  is  that  he  is  seventy-eight 
years  old.  He  is  in  good  health. 

Dr.  Ward  was  associate  editor  of  the 
Independent  from  1868  to  1870;  super¬ 
intending  editor  from  1870  to  1896; 
since  then  editor  in  chief.  He  was  as 
well  known  for  his  archaeological  re¬ 
search  and  writings.  He  was  director 
of  the  Wolfe  expedition  to  Babylonia 
in  1885.  In  1909  he  wrote  a  book  de¬ 
scribing  the  cylinders  and  other  seals 
in  the  library  of  J.  Pierpont  Morgan. 
He  also  has  written  “The  Seal  Cylinders 
of  Western  Asia”  and  other  works  on 
Oriental  anti'-uities. 


NEWSPAPER  UNION  COMPLAINS. 


Want*  Lower  Freight  Rate  on  Matter 
Shipped  To  and  From  New*paper*. 

The  Western  Newspaper  Union  has 
complained  to  the  Interstate  Commerce 
Commission  at  Washington  against  the 
freight  rates  charged  by  many  railroads 
on  shipments  of  stereotype  plates,  or 
“boiler  plate,”  as  the  product  is  com¬ 
monly  called. 

These  plates  are  rated  first  class  in 
what  is  known  as  “official  classification 
territory,”  and  also  in  “Southern  classi¬ 
fication”  territory.  When  shipped  back 
by  the  newspapers,  the  plates  are 
charged  the  scrap  lead  rate,  or  third 
class. 

The  company  asks  the  commission  to 
reduce  these  rates,  and  suggests  that  the 
shifting  of  new  plates  from  first  to  third 
class,  and  of  the  scrap  plates,  when  re¬ 
turned.  from  third  class  to  fourth  or 
fifth  class  would  be  more  reasonable. 


Old  Arkan*a*  New*paper  Burned  Out. 

Fire  at  Washington,  Ark.,  destroyed 
the  building  and  plant  of  the  Telegraph, 
one  of  the  oldest  newspapers  in  the 
State.  It  was  established  in  1840  by 
W.  H.  Etter,  father  of  the  present  edi¬ 
tor,  W.  H.  Etter,  Jr.  The  Telegraph 
was  one  of  the  papers  in  Arkansas  which 
did  not  suspend  during  the  (^ivil  War. 
and  several  editions  were  published  dur¬ 
ing  those  days  on  wall  paper,  several 
copies  of  which,  highly  valued,  are  said 
to  be  still  in  existence. 


The  Table  of  Contents  and  Index  to 
Advertisements  will  be  found  on  page 
416. 


EDITORIAL  COUNCIL  MEETS. 


Federal  Printing,  State  Ad  Bureau* 

and  Werld  Congre**  of  Journal- 
i*t*  Di*cu**ed  at  Ch'cago. 

More  than  fifty  members  of  tlu  Na¬ 
tional  Council  of  the  National  Editorial 
Association  met  at  the  Chicago  Tess 
Club  Oct.  30  and  discussed  matte  s  of 
interest  to  the  publishers  of  the  oun- 
try.  John  Clyde  Oswald,  of  the  Atneri- 
can  Printer,  New  York,  presideiii  of 
the  association,  was  in  the  chair. 

One  of  the  subjects  taken  up  at  the 
meeting  was  the  encroachment  of 
Uncle  Sam’s  printery  upon  tin.  job 
printing  editors  of  the  country  di^tricts. 
Lee  J.  Rountree,  of  the  Georgnowii 
(Tex.)  Commercial.  summarize>i  the 
situation,  declaring  that  many  country 
papers  do  job  printing  on  the  sid'  and 
that  the  activity  of  the  U.  S.  post  »ffice 
department  has  made  it  hard  for  iliem. 
A  committee  was  appointed  to  see  what 
practical  steps  could  be  taken  to  stop 
Uncle  Sam  from  doing  business  as  a 
public  printer. 

The  organization  of  an  advcrti.sing 
bureau  in  each  State  to  co-operate  with 
the  advertiser  and  the  publi.shcr  in 
facilitating  the  placing  of  business  was 
considered.  E.  R.  Purcell,  publisher  of 
the  Broken  Bow  (Neb.)  Chief,  was  ap¬ 
pointed  chairman  of  a  committee  to 
formulate  plans  for  such  a  bureau. 

Charles  T.  Hatfield,  field  secretary 
of  the  Bureau  of  Conventions,  Panama- 
Pacific  Exposition,  invited  the  organiza¬ 
tion  to  join  in  an  International  Press 
Congress  to  be  held  in  San  Francisco 
during  the  fair.  The  council  decided 
upon  the  following  committee  to  meet 
with  committees  from  other  associa¬ 
tions  for  a  conference  on  a  proposed 
world  congress  of  journalists:  Dean 
Walter  Williams,  Columbia.  Mo.,  Hon. 
L.  C.  Crampton,  Lapeer,  Mich.;  A.  D. 
Moffat,  publisher  Elwood  (Ind.)  Rec¬ 
ord;  Edwin  .\lbright.  publisher  (jala- 
tin  (Tenn. »  News,  and  j.  P.  Baum¬ 
gartner,  publisher,  Santa  .\na  (Cal.) 
Register. 

Houston.  Tex.,  was  selected  as  the 
gathering  place  for  the  next  convention 
of  the  association,  which  will  be  held 
April  27  to  30,  1914.  The  decision  was 
made  after  Mr.  Rountree  had  read  a 
valiseful  of  telegrams  from  boards  of 
trade  and  other  important  bodies, 
promising  the  Lone  Star  State’s  hearti¬ 
est  welcome.  The  700  editors  of  the 
association  will  spend  twelve  days  in 
Texas. 

At  a  luncheon  given  by  the  press  club 
the  editors  were  told  their  positions 
were  more  important  than  lawyers  or 
judges.  Frank  Comerfort  delivered  an 
address  of  welcome  in  which  he  said 
that  the  freedom  of  the  cou.itry  de¬ 
pended  on  the  attitude  of  the  newspaper 
editors  of  the  land.  Mr.  Oswald  re¬ 
sponded  for  the  editorial  association. 


Launch  New  Georgia  Evening  Paper. 

The  Dublin  (Ga.)  Courier-Herald  be¬ 
gan  publication  as  an  afternoon  daily 
last  Monday.  A  Sunday  issue  of  the 
paper  is  soon  to  follow.  The  new  en¬ 
terprise  is  the  result  of  the  consolida¬ 
tion  of  the  Courier-Dispatch  and  the 
Laurens  County  Herald,  which  took 
place  several  months  ago.  The  Courier- 
Herald  has  full  telegraph  service. 

Indiana  Editor  Killed  by  Hi*  Auto. 

William  H.  Zimmerman,  editor  of  the 
Miami  County  Sentinel,  at  Peru,  Ind., 
was  killed  instantly  Sunday  afternoon 
when  he  lost  control  of  an  automobile 
and  it  rolled  down  a  high  embankment. 
His  son  Russell,  who  was  in  the 
machine,  was  slightly  injured. 


New*paper*  a*  Text  Book*. 

Declaring  that  newspapers  and  the 
public  schools  are  the  universities  of  the 
world.  Prof.  William  H.  Lynch,  of 
Springfield,  Mo.,  has  subscribed  for 
eighty-six  papers  to  be  used  as  school 
text  books. 

The  Scranton  (Pa.)  Daily  News 
pany  has  changed  its  name  to  the  Daily 
News  Company,  Scranton. 
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CHICAGO  happenings. 

Ad  Agencie*  in  $50,000  Lawsuit — E. 

T.  Meredith  Heads  Farm  Press 

Club — Eastman  Urged  for  U.  S. 

Sen  ate - Foreign  Language  Pub¬ 

lishers  Pledge  War  on  Fake  Ads 

— William  Hurd  Disappears. 

(.Special  Correspondence.) 

Chi  Nov.  5. — Guenther  Brad¬ 
ford  (.V  Co.,  advertising  agents,  have 
sued  the  Nelson-Chesman  Advertising 
Co.  and  Attorney  Isaac  Rothschild  for 
$.')0.00n,  charging  that  they  conspired  to 
wreck  their  business  by  instigating  un¬ 
warranted  litigation. 

At  the  autumn  meeting  of  the  Farm 
Press  Club,  held  here  last  week,  the  fol- 
lowinL.  officers  were  elected :  Presi¬ 
dent,  K.  r.  Meredith,  Des  Moines;  first 
vice-president,  F.  P.  Holland,  Dallas ; 
second  vice-president.  H.  N.  Owen,  St. 
Paul :  secretary  and  treasurer,  J.  T. 
Dunlap.  Omaha. 

John  C.  Eastman,  publisher  of  the 
Daily  Journal,  has  been  asked  to  be¬ 
come  a  candidate  for  United  States 
Senator  by  an  Italian  Democratic  club. 

Chicago  and  other  advertising  agents 
were  enertained  at  Des  Moines  Satur¬ 
day  by  E.  T.  Meredith,  publisher  ol 
Successful  Farming  and  new  president 
of  the  Farm  Press  Club.  The  ad  men 
were  shown  the  city  and  the  paper’s 
big  plant. 

TO  ELIMINATE  FAKE  ADS. 

Publishers  of  foreign  language  news¬ 
papers  nave  pledged  themselves  to  elim¬ 
inate  fake  medical  advertisements  as  a 
protection  to  their  readers. 

Forrest  Skoog,  telegraph  editor  of 
the  State  Register,  Springefild,  Ill.,  died 
at  St.  Joseph’s  Hospital,  Chicago, 
where  he  had  been  seriously  ill  for  a 
good  while  with  an  alTection  of  the 
brain.  He  was  twenty-seven  years  old. 

William  Hurd,  one  of  the  oldest  em¬ 
ployes  of  the  Chicago  American,  has 
disappeared  mysteriouslv.  He  left  the 
office  Saturday  noon,  Oct.  24,  for  his 
home,  the  Chicago  Beach  Hotel,  and 
never  reached  there.  He  was  forty- 
three  years  old  and  unmarried. 

D.  Minard  '’haw,  formerly  with  the 
Mahin  Advertising  Agency,  has  changed 
to  the  Williams  &  Cunningham  agency. 

The  Nicholas  -  Finn  Advertising 
.Agency  is  a  creditor  for  $30,000  of  the 
United  States  Kellastone  Co.,  which  has 
gone  into  a  receiver’s  hands. 

Sanford  Patterson,  aged  seventeen, 
son  of  Dwight  A.  Patterson,  editor  in 
chief  for  the  Western  Newspaper 
Union,  mysteriouslv  disappeared  from 
home  late  last  week. 

three  days’  joint  meeting  is  to  be 
held  here  Nbv.  13  of  the  American 
.Academy  of  Arts  and  Letters  and  the 
National  Institute  of  Arts  and  Letters. 
It  is  expected  to  bring  together  the 
foremost  artists,  composers  and  writers. 

PRESS  CLUB  ENTERTAINS. 

The  Press  Club  of  Chicago  gave  a 
Hallowe’en  nartv  late  last  week,  at¬ 
tended  bv  3,50,  including  100  delegates 
to  the  National  Editorial  Association 
convention.  The  program  comprised  a 
dinner,  vaudeville  and  dance. 

Tho  Rpd  Roosters  on  Saturday  night 
at  Hotel  La  Salle  initiated  Cy  War- 
man.  Charles  Dwyer  and  Curtis  P. 
Brady  with  their  usual  odd  ceremony. 

George  C.  Sackett,  a  former  newspa¬ 
per  man,  now  a  theatrical  manager,  was 
married  here  last  Saturday  to  Miss 
Sarah  Padden.  a  rising  young  actress, 
who  achieved  success  under  his  man¬ 
agement. 

NEW  THEATRICAL  WEEKLY. 

A  new  theatrical  and  sporting  weekly 
was  launched  Saturday,  the  Saturday 
Evening  Telegranh,  owned  and  edited 
by  Jack  Lait  and  Tom  Bourke,  well- 
known  theatrical  writers. 

_  The  TMinoic  Woman’s  Press  Associa¬ 
tion  held  its  first  social  evening  at  Ho¬ 
tel  La  Salle  on  Thursday  evening, 
'^embers  of  the  association  furnished 
the  program. 

fl’e  Chicago  Church  Federation  is 
proposing  co-operative  newspaper  ad- 
vertisipqr  to  the  local  churches.  It  is 
proposed  to  have  groups  of  churches 
combine  their  efforts. 


JOHN  A.  HENNESSY,  (Courtesy  of  N.  Y.  tVortd.) 
FORMER  MANAGING  EDITOR  OF  THE  PRESS,  WHO  DO.U1NATED  THE  POLITICAL  CAMPAIGN 
IN  NEW  YORK  CITY. 


LONDON’S  AD  EXPOSITION, 

F.  R.  Kennington  Tell*  the  E.  and  P. 

Representative  About  It. 

F.  Reginald  Kennington,  the  English 
advertising  man  who  spent  the  past  year 
in  the  United  States  as  a  special  rep¬ 
resentative  of  several  English  publica¬ 
tions,  has  returned  to  this  country  from 
a  vacation  trip  of  three  months  on  the 
other  side  of  the  Atlantic.  Mr.  Ken¬ 
nington.  during  his  absence,  was  a  guest 
of  the  Thirty  Club,  the  most  exclusive 
advertising  club  of  London,  at  a  lunch¬ 
eon  given  in  the  Cafe  Royal  on  Oct.  1. 
P.  C.  Burton,  who  was  one  of  the  dele¬ 
gates  to  the  Baltimore  convention,  is 
president  of  this  club,  and  while  in  New 
York  was  presented  with  an  Advertis¬ 
ing  Men’s  League  flag.  This  flag  and 
the  English  jack  were  draped  above  the 
guests’  table  at  the  banquet. 

In  conversation  with  a  representative 
of  The  Editor  and  Publisher,  Mr. 
Kennington  said: 

“A  week  before  I  sailed  for  the 
United  States,  the  second  annual  Adver¬ 
tising  Exposition  given  under  the  direc¬ 
tion  of  the  Advertisers’  Weekly  in  Hol¬ 
land  Park  Rink,  London,  was  held. 
Every  inch  of  space  was  sold  to  adver¬ 
tisers  or  advertising  agents.  The  ex¬ 
hibition  was  worth  going  miles  to  see  as 
it  contained  examples  of  about  every 
kind  of  advertising  that  exists.  The 
poster  display  was  particularly  good. 
Each  evening  there  was  a  window  dress¬ 
ing  contest  in  which  dry  goods  stores, 
grocery  stores  and  other  retail  concerns 
participated. 

“One  of  the  interesting  sights  of  the 
exhibition  was  a  booth  composed  entire¬ 
ly  of  glass  erected  by  the  Radiant  Sign 
Cnmpanv  of  Birmingham,  at  a  cost  of 
$4,000.  The  walls,  ceiling,  roof  and  floor 
of  the  stand  carried  illuminated  adver¬ 
tisements.  It  was  the  most  successful 
advertising  exhibition  that  has  been  ever 
held  in  London.” 


Mr.  Kennington  will  return  to  Eng¬ 
land  for  a  month’s  stay  before  resuming 
his  residence  in  this  country. 

Would  Keep  Wife’*  Photo  from  Pre**. 

E.  T.  Stotesbury,  of  Philadelphia, 
member  of  J.  P.  Morgan  &  Co.,  has 
found  a  new  way  to  punish  newspapers 
he  doesn’t  like,  or  doesn’t  think  have 
treated  him  fairly.  He  will  not  allow 
them  to  publish  a  picture  of  Mrs.  Stotes¬ 
bury.  He  has  made  good  his  prohibi¬ 
tion  by  having  copyrighted  one  of  the 
few  pictures  for  which  Mrs.  Stotesbury 
ever  has  posed.  The  copyrighted  pic¬ 
ture  cannot  be  published  without  the 
permission  of  Mr.  Stotesbury. 

Crozier  Victim  of  Plague. 

William  Crozier,  managing  editor  of 
the  Manila  Bulletin,  died  in  that  city. 
Sept.  22,  of  the  bubonic  plague  con¬ 
tracted,  it  is  believed,  from  plague 
germs  that  infested  the  bodv  of  a  rat 
found  dead  in  his  desk.  Mr.  Crozier 
was  probably  the  oldest  .American 
newspaper  man  in  the  Philippines  in 
point  of  service.  With  James  Reed 
FIull  he  published  the  old  Freedom,  and 
when  that  paper  was  consolidated  with 
the  American  he  became  editor  of  that 
newspaper.  Later  he  was  editor  of  the 
Far  Eastern  Review. 

London  Time*’  40, 000th  I**ue. 

The  London  Times  on  Sept.  10,  1912, 
issued  its  40,000th  number,  the  issue 
being  devoted  to  the  development  of  the 
art  of  printing.  Complimentary  copies 
of  the  paper  were  sent  to  nearly  every 
newspaper  in  the  larger  cities  of  the 
world.  Many  of  these  publications 
printed  articles  about  the  Times  and  its 
achievement.  These  have  been  collected 
in  a  large  volume  and  distributed  among 
the  newspapers  that  originally  printed 
them.  The  only  paper  in  the  newspaper 
trade  in  America  quoted  in  the  volume 
is  The  Editor  and  Publisher. 


NEWSPAPER  NIGHT. 

Adverti*ing  Men’*  League  Di*cu**e* 
Editorial  and  Bu*ine**  Re*pon*ibil- 
ity — Robert  Adam*on  Say*  the 

Pre**  Defeated  Tammany  Hall - 

Loui*  Wiley  Speak*  for  Clean 
Paper* — Freeman  on  H»ne*t  Ad*. 

It  was  newspaper  night  at  the  dinner 
of  the  Advertising  Men’s  League  on 
Tuesday,  and  perhaps  because  of  this 
fact  the  attendance  was  unusually  large. 

It  seemed  to  be  'he  general  opinion 
of  the  speakers  that  the  publishers  of 
the  newspapers  had  it  within  iheir 
power  to  put  an  end  to  fakery  in  adver¬ 
tising  _  by  putting  up  the  bars'  against 
all  misleading  and  lying  ads  that  are 
offered  the  business  office. 

President  Ingersoil  introduced  as  the 
first  speaker  Robert  Adamson,  secretary 
to  the  late  Mayor  Gaynor  and  director 
of  the  Fusion  campaign  that  resulted 
in  the  election  of  John  Purroy  Mitchel. 
In  speaking  of  the  topic,  “The  Power  of 
the  Press,”  Mr.  Adamson  said: 

“The  press  simply  elected  our  ticket,” 
said  Mr.  Adamson,  “that’s  all.  All  the 
other  work  would  have  been  in  vain  but 
for  the  newspapers.  The  campaigns  of 
the  future  will  be  largely  decided  by  the 
light  thrown  upon  them  by  the  news¬ 
papers. 

“Our  campaign  methods  were  almost 
as  out  of  date  as  Tammany  Hall’s  it¬ 
self.  Three-quarters  of  the  money  snem 
was  wasted.  Banners,  buttons  and'  red 
fire  were  useless.  They  don’t  change  a 
vote.  The  money  spent  on  the  day  of 
election  is  also  wasted, 

“The  newspapers  were  complained  of 
a  great  deal,  but  so  far  as  I  could  see 
there  was  no  unfairness — they  printed 
fairly  all  statements  issued  and  left  it 
to  the  public  to  decide  where  the  truth 
lay.  There  was  probably  a  great  deal 
of  exaggeration  and  injustice  in  this 
campaign,  but  a  correct  decision  was 
reached.  McCall  was  not  an  issue,  but 
his  connection  with  Tammany  was,  and 
right  there  the  newspapers  came  in, 
proving  this  connection.” 

Mr.  Adamson  said  he  believed  in  paid 
publicity  in  a  political  campaign.  Mayor 
Gaymor  won  distinction  in  three  direc¬ 
tions — as  a  writer,  a  jurist  and  an  ad¬ 
ministrator.  It  was  as  a  writer  that 
he  seemed  to  get  the  most  enjoyment 
out  of  life.  It  was  Mr.  Adam.son’s 
opinion  that  had  he  lived  he  would  have 
become  the  editor  of  a  newspaper,  be¬ 
cause  he  believed  that  through  the  press 
public  opinion  could  be  best  influenced. 

Manly  M.  Gillam,  who  followed  Mr. 
Adamson,  disagreed  with  him  in  regard 
to  political  advertising.  He  contended 
that  it  did  not  command  attention  to  the 
degree  that  most  people  thought.  It 
was  the  naturally  developed  news  of  the 
campaign  that  sways  public  opinion. 

Dr.  W.  W.  Wiley,  of  pure  food  and 
drug  fame,  made  an  excellent  impression 
in  a  twenty-minute  speech,  in  which  he 
gave  some  of  his  experiences  in  carry¬ 
ing  on  his  propaganda.  He  praised  the 
work  of  the  league  and  said  that  it  was 
doing  good  service  in  bringing  about 
honesty  in  advertising. 

W.  C.  Freeman,  advertising  manager 
of  the  Tribune,  read  an  address  which 
some  of  his  friends  and  admirers  called 
“Pop  Freeman’s  Confession,”  in  which 
he  told  of  the  old  and  the  new  days  in 
advertising.  His  remarks  will  be  found 
elsewhere  in  this  issue. 

D.  D.  Moore,  editor  of  the  New  Or¬ 
leans  Times-Democrat,  made  a  brief  and 
wholly  informal  speech,  in  which  he  told 
of  the  work  that  had  been  done  by  his 
paner  in  purifying  its  columns. 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  spoke  in  part  as  fol¬ 
lows  : 

The  newspapers  that  refii.se  fraudulent 
announcements  are  not  entitled  to  take 
more  credit  and  ask  for  more  commen¬ 
dation  than  ordinary  honest  men  expect. 
It  has  been  argued  that  the  men  who 
write  and  order  and  pay  for  tlie  misrep¬ 
resentation  are  the  men  who  should  be 
held  in  especial  abhorrence,  and  even 
to-day  there  are  great  and  nowerful 
newspapers  whose  owners  are  of  opinion 
that  a  newspaper  incurs  no  opprobrium 
(Continued  on  page  411.) 
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Six  years  is  not  a  long  time  in  which  and  so  on.  until,  in  truth,  it  was  un-  ly.  physically.  And  in  all  this  onward  ing  press  at  their  command, 
to  “make  good”  to  a  surprising  extent  earthed  that  all  woman’s  page  writers  stride,  the  newspaper  woman  so  surely  Newspaper  women  are  but  tlie  mir. 
in  the  newspaper  game.  Yet  Marion  ^re  supposed  to  have  the  Baucis  and  doing  her  share.  rors  that  reflect  what  our  other  sisters 

Brunot  Haymaker,  of  the  Pittsburgh  Philemon  pitcher  quality  when  it  comes  must  keep  abke.\st  of  times.  are  doing,  are  thinking.  We  art  posi- 

Chronicle-Telegraph,  holds  the  record  of  to  general  information.  “The  woman’s  page  writer  must  keep  Jive  from  necessity.  Sentiment:d  from 

having  done  j.ust  that.  As  one  reads  her  “Best  of  all  my  work  have  I  always  abreast  of  the  times ;  in  fact,  a  trifle  in  heritage.  Perhaps  even  superficial,  in 
views  of  newspaper  work  it  is  not  difh-  loved  my  daily  lead.  Here  I  say  ex-  advance.  She  must  be  capable  oi  mak-  that  the  changeability  of  the  times  calls 

cult  to  discern  the  secret  of  her  sue-  actly  what  I  please,  the  city  editor  hav-  ing  the  ins  and  outs  of  a  situation  clear  to  us  not  to  spend  too  much  energy  upon 

cess.  To  her  a  newspaper  lives  and 

■  Most  of  humanity  lives  in  a  molehill 

and  cannot  endure  the  mountain  altitude 
too  suddenly.  So  the  newspaper  woman 
must  not  soar  too  high.  By  degrees  she 
mu.">t  implant  her  influence  within  the 
hearts  and  minds  of  all.  Her  greatness 
must  consist  in  a  slow  weaving  c.f  her¬ 
self  into  the  gigantic  tapestry  of  time,  a 
patient  stitching  of  her  noblest  ideks 
into  the  very  fabric  of  things  a>  thev 
are  to  make  them  as  they  onglit  to  he. ' 

“But  wherever  success  takes  tlie  news¬ 
paper  woman,  may  she  be  the  messenger 
of  hope,  happiness,  helpfulness  -  the 
magic  combination  that  unlocks  all !” 


Marion  Brunot  Haymaker,  of  the  Pittsburgh  (Pa.)  Chronicle- 

Telegraph. 

By  A.  C.  Haewelbarth. 


cess.  To  her  a  newspaper  lives  and 
breathes  and  has  a  public  duty  to  per¬ 
form.  She  takes  seriously  her  attitude 
toward  the  paper  and  its  readers.  She 
sees  far  and  deep.  .\nd.  above  all.  she 
is  enthusiastic  about  her  chosen  voca¬ 
tion.  In  response  to  my  request  that 
she  tell  The  Euitor  and  Publisher’s 
family  some  of  her  views  she  re¬ 
sponded  : 

newspaper  woman  can  grow  elo¬ 
quent  in  talking  about  all  people  better 
Uian  she  can  about  herself.  She  can  go 
down  into  the  heart  agonies  of_  the 
unfortunate.  She  can  follow  the  jubi¬ 
lant  bride,  scattering  the  rice  of  happi¬ 
ness  in  words.  She  can  aid  in  the  writ¬ 
ing  of  fame  over  the  head  of  the  sing¬ 
er.  She  can  press  the  magic  button  of 
letters,  and  lo !  the  unknown  actress 
steps  fully  crow  ned  before  her  eager  au¬ 
dience.  She  can  appeal  to  the  emotions, 
the  brains,  of  both  men  and  women, 
and,  appealing,  sit  back  and  wait  for  the 
g(K)d  result  that  is  sure  to  come. 

“Thus,  if  instead  of  going  into  too 
much  detail  concerning  my  own  grad¬ 
ual  accumulating  of  the  essential  knowl¬ 
edge  to  conduct  a  woman’s  department, 
1  enlarge  upon  the  generality  of  the  field 
of  the  daily  newspaper  woma  i,  don’t  im¬ 
agine  I  am  trying  to  hide  something 
that  might  help  someone  else  with  the 
same  quality  of  ambition. 

FRATERNITY  OF  THE  PEN. 

“This,  indeed,  would  be  beyond  the 
ken  of  any  genuine  dabbler  in  the  black 
and  white.  The  fraternity  of  the  news¬ 
paper  world  is  perhaps  the  biggest  un¬ 
organized  union  in  the  length  and 
breadth  of  the  United  States.  .■Ml  you 
need  to  find  the  open  sesame  to  the 
newest  ‘cub’  reporter  on  to  the  manag¬ 
ing  editor  is  to  say,  ‘I,  too,  dabble  in  the 
ink.’ 

“.\bout  six  years  ago,  when  I  first 


NEW  PUBLICATIONS. 

I  ayloh,  Tex. — George  Tucker,  for¬ 
mer  proprietor  and  editor  of  tlu  I’.ren- 
ham  Press,  has  been  elected  m.inager 
and  editor  of  a  new  paper  whieh  will 
make  its  appearance  in  this  cqv  on  Dec. 

1  and  will  be  known  as  the  l)3ilv  Press 
El-mira,  N.  Y.— The  first  editi.m  of 
the  Telegram  was  published  from  its 
new  plant  on  Nov.  •>.  When  completed 
the  Telegram  plant  will  be  one  of  the 
most  modern  newspaper  plants  in  the 
State.  John  Moore  is  managi'ig  eilitor 
of  the  paper. 

.Aluima,  Wis.— G.  J.  McDonald  is  in¬ 
stalling  machinery  for  the  plant  of  a 
new  weekly  to  be  called  the  Herald. 

Mount  Vernon,  111. —  J.  E.  Uocka- 
way,  who  has  been  political  reporter 
for  the  Denver  Times  for  the  past 
fourteen  years,  has  purchased  the  Daily 
News  and  will  take  immediate  posses¬ 
sion. 

Sylacauga,  .Ala.— Dr.  J.  J.  Hunter  is 
putting  in  a  new  newspaper  outfit,  and 
in  the  -very  near  future  will  begin  the 

ii;g7duoVr,  ;o74.:-c  h.wm.vker. 

-.Vbout  six  years  ago.  rshen  I  first  everybody.  She  must  be  morally  re-  i, ’ifie'ilajlf  „}7  n'eXner'' IrhSI 

took  up  the  positmn  of  s  have  overstepped  every  boundary  of  the  sponsible  for  undue  carelessness.  She  has  been  launched  by  J  L  Merritt  an 

^itor  upon  the  Pittsburgh  Chronicle-  general  news  department,  must  remember  that  special  features  experienced  newspaper"^  man  as  editor 

Telegraph,  I  was  so  young  and  so  in-  touched-the  build  up  a  circulation  ;  that  already  her  3,,^  publisher. 

experienced  that  my  b^^rt  beat  fast  housekeeper,  the  suffragist,  the  club-  paper  reaches  many  kinds  of  homes,  and  Lexington.  Ky.  _  .A  new  colored 

and  my  hands  trembled.  Nfj'  mistakes  working  girl,  the  reformer,  that  the  actual  sworn  circubtion  is  but  newspaper  is  being  promoted  by  Dan 

must  have  been  multifold.  But  xlr.  A.  unreformed,  indeed,  whomsoever  in  small  when  it  is  considered  that  every  j  Rpjd  who  is  well  known  as  editor 

petticoats  I  desire  to  reach.  .And  to  sheet  sold  falls,  on  an  average,  into  the  of  the  colored  notes  in  a  local  after- 
lelegraph.  and  since  filling  the  same  people  of  Pittsburgh  are  hands  of  two  or  three  eager  readers,  noon  paper.  Prior  to  that  he  was  con- 

capacity  on  the  Gazette-Times,  was  .  interested  in  free  lance  writing,  let  me  From  her  pulpit  she  preaches  to  more  nected  with  the  Lexington  Weekly 
considerate,  so  informing,  that  I  won-  ^  special  discussions  people  than  the  clergyman.  News,  which  he  helped^  to  organize 

dered  If  he  were  an  angel  in  disguise.  .-The  woman’s  page  writer  must  not  alniut  two  years  ago. 

Since  1  have  found  out  such  is  the  gen-  be  too  sensitive.  Someone  will  wound,  Nassau  N  \ _ The  Courier  a 

'Xhlir  SXord  ?s  gJn.To.ilTtlSX  fi.sc.  sMNC  OfE.Ttox,.  somaon.  will  taffle.  She  must  b.  toler-  j,„My.  his  made  its  first  appeurauce 

iheir  watchworcl  IS  generositj,  tneir  a.  v  quality  is  the  great-  H.  E.  Dotv,  of  Chatham,  is  the  editor 

titude  IS  that  of  hand  extended  and  face  “One  wa.<  upon  the  question  of  woman  ^^t  sin  of  the  modern  newspaper  office,  and  publisher  pf  the  new  publication. 

smiling.  ^  proposing.  Old  married  men.  long-ago  It  is  the  sin  which  relegates  more  prom-  Rob.stown  Tex _ C  C  McDaniels  is 

learning  woman  s  w'ants.  married  women,  anxious  bachelors  and  isjng  writers  to  the  toboggan  than  does  the  editor  of  a  new  paper  vvhicb  is  to 

“The  Market  Basket  soon  became  my  maids  unmarried  joined  in  the  disserta-  other.  appear  aliout  Nov.  20.  and  will  he  pub- 

daily  heritage.  The  prices  of  fruit,  of  tion.  and  it  was  surprising  the  number  "The  woman’s  page  writer  must  make  lished  by  the  Robstovvn  Publishing  Co., 

vegetables,  of  butter  and  eggs,  of  poul-  of  oddly  signed  informants  who  thor-  hoop-skirt  attitude  over  into  the  recently  incorporated, 

try  were  as  my  second  nature.  Soon  I'oughly  believed  in  wciman  doing  the  Greek  line  model.  She  need  not  be  an  Santa  Monica.  Cal.— The  Bay  Citv 

learned  the  difference  between  a  cauli-  pursuing  when  man  disported  himself  authority  on  grammar — the  proofreader  Sentinel,  a  semi-weekly  paper,  has 
flower  and  a  cabbage,  and  understood  too  bashful.  ...  .  looks  after  that.  She  need  not  exploit  made  its  first  annearance.  Theodore 

why  the  Foolish  Dictionary  said  the  first  “.Another  ver'-  enthusiastic  discussion  ^  marvelous  vocabulary — Bernard  Shaw  Wolker,  the  publisher  says  the  paper 
was  the  second  with  a  college  education,  about  Christmas  time  last  year  was  upon  ^nd  James  Huneker  will  take  care  of  wi’l  be  independent  in  politics  and  will 
The  Household  Department  was  mine,  the  loneliness  of  the  bachelor  during  the  that.  But  she  must  have  common-sense  be  published  in  the  interests  of  the  en- 
The  daily  menu  w’as  written  at  my  in-  holiday  season.  1  had  no  idea  that  my  piyg  she  must  have  a  heart  that  feels  tirp  bay  district. 

stigation.  .Angels’  food,  elderberry  first  article  would  make  such  an  impres-  and  a  mind  that  grasps.  She  must  know  Montreal  can.- .A  new  Italian  pa- 
wine.  French  dressing,  without  paprica  sion,  but  as  aching  hearts  will  out,  and  just-what-ought-to-be-done  in  all  emer-  per  had  made  its  appearance,  under  the 
or  oil.  all  were  mine  to  supply  to  anx-  shoes  that  pinch  will  bring  a  scream,  gencies.  title  of  11  Corrierce  d’ltalia.  It  is 

ious  subscribers.  so  letter  after  letter  came  from  all  parts  “The  woman’s  page  writer,  be  she  a  edited  by  G.  B.  Vanzetti,  C.  G.  Santine 

“Fashions,  too,  must  be  under  my  su-  of  the  city,  and  mostly  from  bachelors  Helen  Rowland,  a  Dorothv  Dix,  a  Kath-  and  Paul  B.  de  Volpi. 

pervision.  What  was  the  latest  sartorial  who  insisted  thev  were  contented  with  crine  Ward  and  Beatrice  Fairfax,  seems  _ 

hint  from  Paris?  What  women  were  friends’ homes  and  sisters’ children.  Yet  in  many  ways  a  product  of  the  last  fifty  ^  d  u  11  u  n 

wearing  on  ‘the  avenue’  in  New  York?  back  of  it  all  vvas  that  silent  confes-  years.  The  novelty  she  has  created  is  Rochelle  May  Have  New  uai  y. 

What  should  the  debutante  don?  How  sion  that  if  the  right  girl  had  been  met,  still  fresh,  inspiring.  But  is  she  so  new?  I*  ’s  reported  that  a  new  Democratic 
the  fat  woman  should  dress  to  make  her  or  had  accepted,  things  would  have  been  q,.  ^g  Ann?  newspaper  will  make  its  appearance  in 

appear  as  a  bean  pole.  How  should  totally  different.  New  Rochelle,  N.  Y.,  next  week  John 

grandmother  contrive  to  look  sixty  “Quite  lately  I  wrote  an  article  upon  true  mirrors  of  the  age.  p_  Healy  and  other  Democratic  leaders 

vears  young  at  Christmas  time?  What  the  equal  moral  code,  based  upon  the  “The  mother  of  John  Wesley  could  are  said  to  be  backing  the  enterprise. 

'should  the  bride  select  for  a  parsonage  outcome  of  the  Caminetti-Diggs  trial  in  have  edited  a  religious  journel.  Mary  Robert  B.  Patterson  is  slated  as  editor, 
wearing  apparel?  Should  the  groom  California.  I  favored  the  single  stand-  Wolstonecraft  could  have  given  us  a  As  there  is  a  demand  for  such  a  paper, 
wear  white  gloves  at  a  small  wedding?  ard,  and  received  stacks  of  letters  in  suffrage  page.  Poppaea  could  have  told  its  chances  for  success  are  good. 


DISCUSSING  HE.VRT  QUESTIONS. 
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Some  Rare  Bargains  in  Newspaper  and  Magazine  Printing  Presses 


Duplex  Flat-Bed  Press,  Angle  Bar  Pattern,  printing  4,  6,  8, 
10  and  12-page  papers. 

Duplex  Flat-Bed  Press,  Angle  Bar  Pattern,  printing  4,  6  and 
8-i)age  papers. 

Duplex  Flat-Bed  Press,  Angle  Bar  Pattern,  printing  4,  6  and 
S-page  papers,  periodical  size. 

(  ainpbell  Multipress,  a  roll-fed  flat-bed  Machine,  printing  4, 
P  and  8-page  papers  and  delivering  them  folded  to  half-page 
size. 

.Scott  Single-Roll  Press,  printing  4  and  8-page  papers,  from 
stereotype  plates. 


Goss  Single-Roll  3-page-\vide  Press,  printing  4,  6,  8  and 
12-page  papers,  from  stereotype  plates. 

Goss  Monitor  Press,  printing  4,  6.  8,  10  and  12-page  papers, 
from  stereotype  plates. 

Potter  2-deck  Press,  printing  4,  6,  8,  10,  12  and  16-page  papers, 
from  .stereotype  plates. 

Goss  3-deck  Press,  printing  4,  6,  8,  10,  12,  14,  16,  20,  24  and 
28-page  papers,  from  stereotype  plates. 

Goss  4-deck  Press,  printing  4,  6,  8,  10,  12,  14,  16,  20,  24,  28  and 
32-page  papers  from  stereotype  plates. 


Magazine  and  Periodical  Presses  Printing  From  Curved  Electrotype  Plates 


Cottrell  64-page  Machine,  for  pages  6^x9^  inches.  Delivers  in  signatures  of  16  pages. 

( loss  Machine,  suitable  for  fashion  sheets  and  periodicals.  Delivers  in  signatures  of  8  and  16  pages.  Page  size  x  16^  inches. 
Scc^tt  two-deck  64-page  Machine,  with  color  attachment,  for  pages  io)4  x  I5jf4  inches. 

.'^cott  three-deck  64-page  Machine,  for  pages  10^x15  5/16  inches. 

.'>cott  32-page  Farm  Jt)urnal  Machine,  for  pages  10^  x  15  5/16  inches. 


We  also  have  several  excellent 


Reconstructed  Presses  of  our  own  make  and  a  large  assortment  of  Stereotyping,  Electrotyping,  and  Photo  Engraving  Machinery 

All  of  which  will  be  carefully  repaired  and  put  in  good  working  condition. 

If  you  retjuire,  or  are  likely  to  require,  increased  facilities,  now  is  the  time  to  provide  for  them.  Another  such  opportunity 
may  never  occur  again. 

I.et  us  km)w  your  retiuirements ;  we  probably  have  the  machine  to  meet  them  and  will  make  the  PRICE  AND  TERMS 

For  further  particulars  apply  to 

R.  HOE  &  CO.,  504-520  Grand  Street,  New  York 

ALSO  AX 

7  Water  St.,  BOSTON,  MASS.  7  So.  Dearborn  St.,  CHICAGO,  ILL.  120  St.  James  St.,  MONTREAL,  CAN. 


NORTHWESTERN  NEWS. 


(.special  Correspondence.) 

Si’iiKANE,  W^ash.,  Oct.  81. — Chester  L. 
Wynn,  secretary  of  the  Rotary  Club  of 
Spiikane,  and  a  newspaper  men  ot  ex- 
|)trience  in  the  East  and  W'est,  has 
established  an  advertising  and  publicity 
agency  in  this  city.  Wynn  started  as 
a  ciil)  on  the  Philadelphia  Inquirer  in 
Ibn.'),  and  later  went  to  the  Record.  He 
was  publicity  agent  for  the  Atlantic 
Deeper  Waterways  .Association,  also  for 
the  .National  Rivers  an  I  Harbors  Con- 
press,  prior  to  coming  West  to  Tacoma. 
He  came  to  Spokane  a  year  and  a  half 
ago  and  joined  the  staff  of  the  Chron¬ 
icle.  Under  the  firm  name  of  Chetwyn 
.Ads  he  will  handle  publicity  campaigns 
and  general  advertising  and  booklet 
work  for  a  number  of  firms. 

The  first  annual  advertising  exposi¬ 
tion  of  the  Spokane  .Ad  Club  will  be 
held  .Nov.  2o  and  26,  and  will  occupy 
two  floors  of  a  large  downtown  build¬ 
ing.  One  floor  will  be  used  for  the 
exhibition  of  advertising  pieces,  print¬ 
ing,  etc.,  while  the  second  floor  will  be 
given  over  to  entertainment  features. 
Kifteen  firms  already  have  reserved 
space. 

"The  life  of  a  country  editor  is  full 
of  good  opportunities  if  he  will  but 
make  the  most  of  them,”  said  M.  D. 
O’Connell,  formerly  editor  of  the  Tekoa 
(W'a.sh.)  Blade,  now  publisher  of  the 
Richland  (Wash.)  Advocate,  during  a 
visit  to,  Spokane  this  week.  .And  O’Con¬ 
nell  ought  to  know,  for  in  addition  to 
his  editorial  duties  he  is  a  deputy  game 
warden  and  city  clerk.  For  a  while  he 
was  school  district  clerk,  too.  “The 
successful  country  editor  has  to  work 
for  what  he  gets,  however,  and  his  re¬ 
ward  naturally  depends  on  his  own  ef¬ 
forts,”  he  added. 

James  Goodwin,  editor  and  publisher 
of  the  Davenport  (Wash.)  Tribune,  is 
the  candidate  of  the  independent  party 
of  that  town  for  Mayor.  Goodwin  was 
on  the  Spokane  Chronicle  before  going 


to  Davenport,  where  he  served  one  term 
as  clerk  of  Lincoln  County. 

N.  W.  Durham,  former  editor  of  the 
Spokane  Spokesman-Review,  addressed 
tne  students  of  the  North  Central  High 
School  recently  on  "The  Higher  Edu- 
catio.i.”  Later  he  talked  to  the  class 
in  journalism  on  "  1  he  Relation  of  the 
Editor  to  Education.” 

The  building  and  plant  of  the  Cour¬ 
ier,  at  Davton,  Wash.,  were  destroyed 
by  fire  recently  at  a  loss  of  $5,000. 

W.  H.  Kinney,  of  Bristol,  Col.,  has 
become  assistant  editor  of  the  Tribune 
at  .New  Meadows,  Idaho. 


CHANGES  IN  INTEREST. 

Slatington,  Pa. — Frederick  W.  Sell, 
editor  and  proprietor  of  the  Star,  has 
sold  the  paper  to  W.  W.  Morthimer, 
editor  of  the  State  Advocate,  Walnut- 
port,  who  will  run  both  papers. 

Cooper,  Tex. — J.  F.  Custer,  editor  and 
publisher  of  the  Delta  County  Courier 
since  1889,  has  sold  the  plant  to  C.  H. 
and  M.  M.  School  of  Dallas. 

Melville,  Sask. — The  Canadian  has 
changed  owners.  Walter  P.  Davisson, 
formerly  one  of  the  prominent  officials 
in  the  C.  P.  R.  publicity  department  at 
Chicago,  having  purchased  it  from  J.  W. 
Reid,  who  founded  the  paper  in  1907. 

Brazil,  Ind. — Controlling  interest  in 
the  Daily  Times  has  been  purchased 
from  Lee  T.  Waterman  by  James  A. 
Roper,  of  the  Terre  Haute  Post.  Mr. 
Waterman  will  continue  as  president, 
and  Mr.  Roper  will  be  the  secretary  and 
treasurer  of  the  company.  C.  R.  Dods- 
worth  of  Terre  Haute  will  be  associated 
in  the  advertising  department. 

Gillian,  Mo. — The  Globe  has  been 
bought  by  R.  H.  Kirk  from  the  Ricard 
Brothers.  The  new  editor  took  charge 
Nov.  1. 

Kearney,  Neb. — Frank  W.  Brown,  of 
Lincoln,  has  purchased  the  Daily  Times. 
The  corporation  will  be  known  as 
the  Kearney  Daily  Times_  Publishing 
Co.,  and  the  capital  stock  is  placed  at 
$10,000.  The  other  incorporators  are 


Willis  W.  Oldham  and  Ray  B.  Jacobs. 

Saginaw,  Mich. — Wilson  Dillon,  man¬ 
ager  of  the  Smith  &  Stoelker  printing 
establishment,  has  purchased  a  control¬ 
ling  interest  and  will  assume  the  posi¬ 
tion  of  managing  editor  of  the  Saginaw- 
ian  beginning  with  the  issue  of  this 
week.  The  paper  is  one  of  the  oldest 
in  the  valley  and  has  been  published 
weekly. 

VVaycross,  Ga. — The  Herald  has 
changed  hands.  N.  E.  Jewett  and  C.  R. 
Hawk  have  purchased  the  entire  issue 
of  the  Herald  Printing  Co.,  which  was 
headed  by  N.  B.  Rhoads. 

Bingham,  la. — Sam  S.  Sherman  has 
disposed  of  his  newspaper,  the  Courier. 

bATESviLLE,  Ark. — H.  B.  Dallam,  edi¬ 
tor  of  the  Calico  Rock  Progress,  has 
purchased  the  Calhoun  County  Plain- 
dealer  and  has  taken  charge  of  the 
paper. 

Clarksfork,  Mont. — The  Times  has 
been  sold  to  A.  E.  Long,  of  Spokane, 
formerly  with  the  Medicine  Hat  Call. 


Board  Action  Favors  Newsdealers. 

The  Board  of  Estimate  has  adopted 
Borough  President  McAneny’s  resolu¬ 
tion  permitting  the  location  of  news¬ 
stands  on  those  streets  on  which  the 
stoop  line  has  been  abolished  and  from 
which  all  obstructions  have  been  cleaned 
recently.  The  resolution  provides  that 
the  Bureau  of  Licenses  may  issue  per¬ 
mits  for  stands  on  the  sidewalks  or  be¬ 
hind  subway  kiosks  on  such  streets  pro¬ 
viding  that  the  consent  of  the  adjacent 
property  owners  ahd  the  approval  of  the 
the  borough  president  have  both  been 
obtained. 


Quebec  Paper’*  Plant  Destroyed. 

The  plant  of  La  Soleil,  Quebec,  Can¬ 
ada,  was  damaged  by  fire  to  the  extent 
of  "’^16,(K)0  on  October  81.  The  publi¬ 
cation  of  the  paper  was  not  interrupted, 
as  the  publishers  of  the  Chronie’e  placed 
its  office  at  the  disposal  of  La  Soleil 
until  it  could  secure  a  new  plant. 


THE  OUTLOOK  IN  SOUTH  AFRICA 

Export*  and  Import*  Show  a  Large 
Increase  Over  Those  of  1912. 

In  a  letter  to  The  Editor  and  Pub¬ 
lisher  Cecil  J.  Sibbett,  managing  direc¬ 
tor  of  the  South  African  Advertising 
Contractors,  Ltd.,  Cape  Town,  has  this 
to  say  about  business  conditions  in  his 
territory : 

“The  government  has  just  published 
the  figures  for  the  first  eight  months  of 
the  current  year,  which  show  that  the 
imports  for  this  period  over  the  same 
months  of  last  year  have  increased  8.6 
per  cent.,  while  the  exports  have  in¬ 
creased  18  per  cent. 

“These  figures  are  astounding  and 
prove  that  tne  optimism  which  I  ex¬ 
pressed  to  you  during  my  visit  to  the 
United  States  to  attend  the  Baltimore 
Convention  was  well  founded. 

“The  imports  of  motor  vehicles,  in¬ 
cluding  trucks,  automobiles  and  motor¬ 
cycles  have  increased  during  this  period 
£428,(X)n,  or  $2,14n,(j(Hi,  which  is  a  good 
index  to  the  general  prosperity  of  the 
country. 

“1.  write  this  so  that  your  readers  who 
are  interested  in  the  export  trade  may 
see  the  expanding  market  afforded  by 
this  country.  The  harvest  this  year, 
owing  to  the  splendid  rainfall,  is  expect¬ 
ed  to  far  outstrip  all  previous  records, 
and  I  can  confidently  predict  that  the 
trade  returns  for  1914  will  at  least  ex¬ 
ceed  those  of  1918  by  the  proportion  that 
this  year  exceeds  last  year.” 


The  Sphinx  Club  Dinner. 

Plans  have  been  matured  for  the  next 
Sphinx  Club  dinner,  which  takes  place  at 
the  Waldorf-Astoria  Nov.  11.  No  out¬ 
side  speakers  will  be  invited,  the  elo¬ 
quence  for  the  occasion  being  furnished 
by  the  club’s  own  members.  There  will 
be  five  ten-minute  talks  by  the  “Buyer,” 
the  “Publisher,”  the  “Agency  Man,”  the 
“Seller  of  Space’  and  the  “Advertising 
Counsel.” 
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For  Sale 

We  have  for  sale  several  high-class  week¬ 
lies  and  small  dailies  in  various  parts  of 

I  the  country.  Here  are  a  few  of  the  propo¬ 
sitions  listed  with  us: 

INDIANA  WEEKLY;  county  seat;  Pro- 
.  gressive  Republican;  annual  net  re¬ 
ceipts,  $2,500.  Price,  $7,500 — $2,600 
cash,  time  on  balance.  (263) 

MONTAN.A  DAILY;  good  city;  Demo¬ 
cratic;  annual  net  receipts,  $3,500. 
Price,  $15,000 — $5  000,  time  on  bal¬ 
ance.  (275)  I 

OHIO  WEEKLY;  independent;  annual  net 
I  receipts,  $2,400.  Price,  $5,600 — part 
cash,  time  on  balance.  (292) 

ARKANSAS  WEEKLY;  Democratic;  an¬ 
nual  net  receipts,  $3,500.  Price,  $8,000 
-one-half  cash,  time  on  balance.  (285) 

MINNESOTA  WEEKLY;  city  of  6,000; 
Democratic;  annual  net  receipts, 
$3,000;  good  opportunity  to  add  daily. 
Price,  $10,000— one-half  cash,  time  on 
balance.  t268) 

MINNESOTA  WEEKLY;  county  seat; 
annual  net  receipts,  $2,800.  Price, 
$5,500.  (269) 

NATIONAL  ILLUSTRATED  WEEKLY, 
devoted  to  scientific  subject;  new  field, 
great  possibilities;  now  making  annual 
net  profit  of  nearly  $5,000.  Price, 
$12,000.  (287) 

We  invite  correspondence.  In  writing 
concerning  any  of  the  above  propositions, 
indicate  by  number  the  one  that  interests 
you.  If  nothing  on  this  list  appeals  to 
you,  let  us  know  just  what  you  want,  and 
we  will  endeavor  to  find  it  for  you. 

American  Newspaper  Exchange 

Raad-McNally  Building*  Chicago 


r  — - 

HENRY  A.  WISE  WOOD 

AND 

BENJAMIN  WOOD 

I  INC. 

Newsp  \per  Engineers 

srzciAusTS  r  the  design,  construction 

AND  01  ANIZAIION  OF  NEWS- 
•APEH  PLANTS 

rr>fv?B8iona!  e  rvices  of  the  hitrheet  order 
r  ndcr.Ml  in  the  following  matters:  Con* 
s  rucd;>n  cr  Reconstruction  of  Plants;  Im¬ 
provement  of  Departmental  Efficiency;  Ex- 
aminadem  of  Materials;  Ascertainment  of 
inufacturingr  Costs:  Bettermentof  Print¬ 
ed  Product;  Appraisal  c  f  Plants;  Solution  of 
Particular  Problems.  Brochure  sent  on  requett. 

1  Madison  Avenue.  New  York  City.  U.  S.  A. 


Canadian  Press  Clippings 

The  problem  of  covering  the  Ca.  adian 
Field  is  answered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
interest  to  you,  printed  in  over  95  per  cent 
of  the  newspapers  and  publications  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST..  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 
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PRESS  ASSOCIATIONS. 


The  initial  house-warming  and  recep¬ 
tion  of  the  Austin  (Tex.)  Press  Club 
last  week  was  a  rousing  success.  More 
than  25U  members  and  guests  took  part 
111  the  festivities  and  listened  to 
speeches  by  men  classed  with  the  “high¬ 
er-ups”  of  the  Lone  Star  State.  Follow¬ 
ing  the  welcome  address  by  President 
W.  M.  Thornton,  C.  £.  Lane,  assistant 
.\ttoruey-General,  entertained  the  gath¬ 
ering  with  a  short  talk.  T.  H.  McGregor 
followed  with  “The  Newspaper  Scoop— 
Who  Is  (joing  to  Be  the  Next  Gover¬ 
nor  C.  M.  Cureton  entertained  on  the 
subject  of  “Something  Better  than 
Washington,”  while  W.  M.  Key,  Chief 
Justice  of  the  Third  Court  of  Civil  Ap¬ 
peals,  explained  “The  Court’s  Errors; 
How  the  Newspapers  Aid  Them."  One 
of  the  features  of  the  evening  was  the 
sale  by  real  newsboys  of  the  Dam  Site, 
a  mimic  sheet,  announcing  among  other 
things  that  the  State  treasury  had  been 
robbed. 


At  the  quarterly  luncheon  of  the  Con¬ 
necticut  Editorial  Association  at  the 
Hotel  Bishop,  New  Haven,  last  week, 
.Attorney  Frank  Kenna,  and  E.  R. 
Smith,  business  manager  of  the  New 
Haven  Journal-Courier,  made  addresses 
on  advertising  and  business  topics.  Atter 
the  meeting  a  number  of  the  members 
were  shown  through  the  new  Journal- 
Courier  building. 


Owners  and  editors  of  daily  news¬ 
papers  of  Missouri  published  outside  of 
bt.  Louis,  Kansas  City,  St.  Joseph,  Jop¬ 
lin  and  Springlield  met  last  week  at  the 
.\merican  Hotel,  St.  Louis,  and  formu¬ 
lated  plans  for  a  newspaper  publishers’ 
association. 


Twenty-six  editors  of  newspapers  in 
the  Pocket  met  at  Huntingburg,  Ind., 
recently  and  organized  the  Pocket  Pub¬ 
lishers’  League.  L.  J.  Earley  of  the 
Cannelton  '1  elephone  Co.,  was  elected 
president  and  A.  J.  Heuring,  of  the 
\\  inslow  Dispatch,  treasurer.  The  pur¬ 
pose  of  the  league  is  the  "non-partisan 
betterment  of  conditions.” 


The  editors  of  the  eighteen  counties 
comprising  the  Progressive  League  of 
Southwest  Texas  will  meet  in  Bishop 
Nov.  24  and  25  for  the  purpose  of  or¬ 
ganizing  the  Gulf  Coast  Press  Associa¬ 
tion.  The  development  and  progress  of 
Southwest  Texas  will  be  the  keynote  of 
the  meeting. 


The  fall  meeting  of  the  Third  Dis¬ 
trict  Republican  Publishers’  Association 
of  Kansas  was  held  at  Galena  last 
week.  Addresses  were  made  by  Paul 
Wiley  of  the  Neodesha  Register,  J.  R. 
Brady,  Caney  Chronicle;  VV.  A.  Blair, 
Oswegp  Indepehdent;  John  Gilmore, 
Fredonia  Citizen;  Frank  George,  Alta- 
mont  Journal,  and  J.  T.  Moore,  Pitts¬ 
burgh  Headlight.  The  editors  then  went 
by  trolley  to  Joplin,  Mo.,  where  a  ban¬ 
quet  was  held,  J.  T.  Moore  acting  as 
toastmaster.  The  Mayor’s  address  of 
welcome  was  responded  to  by  C.  A. 
Cain,  Topeka  State  Journal;  Charles  F. 
Scott,  lola  Register,  and  Harvey  Par¬ 
sons,  Topeka  State  Journal. 


LUNCHEONS  WITHOUT  SPEECHES 


Unique  Club  Organized  to  Bring  Edi¬ 
tors  and  Writers  Together. 

The  Pay-as-You-Enter  Club  held  its 
third  meeting  Thursday,  Nov.  5,  at 
Guffanti’s  on  Seventh  avenue.  It  was 
largely  attended.  The  club  was  formed 
by  Homer  Croy,  of  Judge;  Russell  E. 
Smith,  of  the  Sunday  World,  and  Ber- 
ton  Braley,  the  well  known  poet,  for 
the  purpose  of  bringing  together  at  the 
Thursday  lunches  the  writers  and  edi¬ 
tors  of  New  York. 

The  rules  of  the  club  forbid  any  one 
paying  for  anyone  else’s  lunch,  which 
costs  sixty  cents,  and  also  that  no 
speeches  may  be  made.  Conversation 
among  each  other  and  eating  are  the 
only  things  allowed,  the  aim  of  the  dub 
being  to  bring  writers  and  editors  to¬ 


gether  once  a  week  to  dine  and  talk  “of 
tnis  and  that.” 

Among  its  members  are  “Bob”  Davis, 
of  the  Munsey  organization;  Roy  W. 
Howard,  of  the  United  Press;  Homer 
Croy  and  J.  A.  Waldron,  of  Judge; 
Harold  Durant,  of  the  Cavalier; 
Dr.  Frank  Crane,  of  the  Globe;  W. 
A.  Johnston  and  Herb  Roth,  of  the 
World;  Berton  Braley,  Arno  Dorsch, 
Louis  Haurey,  Russell  r..  bmith,  teature 
writer  of  the  Sunday  World;  Chas.  P. 
Cushing,  of  Collier's;  Walter  Arthur 
Frost,  author  of  “The  Man  Between,” 
and  other  novels;  Robert  C.  McElra- 
vey,  Carl  Crow,  of  the  Tokio  Japan 
Advertiser;  Frank  Allen,  of  Travel, 
and  Art  Young  and  Don  Marquis. 


OBITUARY  NOTES. 

Warren  Curtis,  who  was  one  of  the 
pioneers  in  the  manutacture  of  news 
print  paper  in  New  iork,  died  Sunday 
at  his  home  in  Palmer  Falls,  N.  Y.  He 
was  seventy-seven  years  old.  Mr.  Cur¬ 
tis  was  born  in  Passaic,  N.  J.,  and  went 
to  Palmer  forty  years  ago  as  manager 
of  the  Hudson  River  Pulp  &  Paper 
Co.’s  plant,  which  later  was  merged 
with  the  International  Paper  Co.  He 
was  a  director  of  the  1.  P.  and  held 
many  public  offices  in  Saratoga  County. 

John  Allan,  one-time  owner  and 
editor  of  the  Galt  (Can.)  Reformer, 
died  in  Paris,  Ont.,  last  week,  aged 
seventy-four  years. 

Ambrose  L.  Henkel,  senior  editor  of 
the  Shenandoah  Valley,  at  New  Mar¬ 
ket,  Va.,  died  in  a  Philadelphia  Hos¬ 
pital  on  OcL  27. 

Mrs.  Emily  Huntington  Miller, 
one  of  the  founders  of  St.  Nicholas,  a 
publication  for  children,  and  an  associ¬ 
ate  editor  oi  the  Ladies’  Home  Journal, 
died  on  Mon  lay  at  her  home  in  St. 
Paul,  Mii,n.  She  was  the  author  of 
many  novels. 

Jordan  Puryear,  formerly  circulation 
manager  of  the  Nashville  American, 
later  of  the  Daily  News  and  the  Demo¬ 
crat,  of  that  city,  died  in  Los  Angeles 
last  week  after  a  year’s  illness. 

William  A.  Newton,  one  of  the  pub¬ 
lishers  of  the  lirst  newspaper  in  Minne- 
aiKilis,  died  at  l.is  home  in  that  city  Oct. 
27.  He  was  associated  with  William  S. 
King  in  a  weekly  publication,  the  State 
.■\tlas,  which  in  1867  was  merged  with 
the  Minneapolis  Tribune.  He  was 
eighty-two  lears  old. 

Col.  Henry  M.  Atkinson,  founder 
of  the  Eau  Claire  (Wis.)  Leader,  and 
well  known  in  newspaper  circles  of  the 
Northwest,  died  at  his  home  last  week 
after  a  short  illness.  He  was  seventy- 
four  years  old. 

Charles  M.  Berry,  founder,  editor 
and  publisher  of  the  Veedersburg  (Ird.) 
News,  died  recently.  Mr.  Berry  was 
called  the  originator  of  the  street  car¬ 
nival,  and  was  popularly  known  as  “the 
daddy  of  them  all.” 

Herbert  W,  Lome,  formerly  on  the 
editorial  staff  of  the  Brooklyn  Eagle, 
died  Oct.  15,  at  his  home  in  Plainfield, 
N.  J.  He  was  more  recently  connected 
with  the  Outing  Magazine. 

A.  T.  Glaze,  eighty-one  years  old. 
nester  of  the  Fond  du  Lac  (Wis.) 
county  newspaper  fraternity,  founder  of 
the  Ripon  (Wis.)  Commonwealth,  ana 
for  many  years  editor  of  the  Fond  du 
Lac  Daily  Commonwealth,  died  recently 
in  the  latter  city. 

The  Rev.  John  Newton  Prestridge, 
editor  of  The  Baptist  World,  published 
in  Louisville,  Ky.,  died  suddenly  at  his 
home  in  that  city  Oct.  29.  Dr.  Prestridge 
was  eighty  years  old. 


Handy  Book  of  Grand  Opera  Plot*. 

“The  Story  of  a  Hundred  Operas,”  is 
a  handy,  pocket-sized,  cloth  covered  vol¬ 
ume  of  over  200  pages,  presenting  in 
clear  and  concise  form  the  plots  of  the 
world’s  classics,  with  mention  of  the 
principal  arias  as  they  occur.  Practical¬ 
ly  all  the  works  in  the  repertoire  of  the 
leading  opera  houses  of  Europe  and 
America  are  included  in  this  collection. 
The  text  is  written  in  a  clear,  popular 
style,  well  printed,  on  good  paper,  and 
arranged  for  easy  reference.  The  vol¬ 
ume  should  prove  a  valuable  aid  to  the 
operagoer.  Published  by  Felix  Men¬ 
delsohn,  People’s  Gas  building,  Chicago. 


$30,000.00  WOl  Buy 

an  equal  one-half  interest  in  a  MiddU-West 
Daily  newspaper  property  the  net  iiK.>me 
from  which  investment,  including  salaiy  of 
the  buyer,  who  will  be  expected  to  tai.f  im¬ 
portant  position  in  the  management,  will 
amount  to  around  $6,000  annually.  L.irger 
earnings  possible. 

HARWELL,  CANNON  &  McCARTHY 

Brokers  in  Newspaper  and 
Magazine  Properties 

Phase  4478  GraMrey-ZM  FIFTH  AVE.,  NEW  YORE 


TURNER’S  BULLETIN 


Highest  testimonials  have  been 
awarded 

C.  Godwin  Turner 

on 

Efficiency  of  Press  Room,  Paper, 
Circulation  and  Delivery. 

Address 

THE  DATA  CIR.  AUDIT  CO., 

285  Fifth  Ave.,  New  York 


BARNHART  RROTHERS  &  SPINDLER 

Sole  Manufacturers  of  the 

Electric-WelcJed  Silver-Gloss 
Steel  Chases 

OVER  EIGHTY-FOUR  THOUSAND 
Made  ar>d  Sold  by  Us  and  Every  One 
Satisfactory 

All  Other  Chases  Inferior  to  this  Well 
Known  Make 

Barnhart  Brothers&Splndler 

TYPE  FOUNDERS 

CbicaRo  New  York  Washington  St.  Louis 
Dallas  Kansas  City  Omaha  St.  Paul  Seattle 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


November  8,  1913. 
mellen  and  the  press. 


Former  President  of  the  N.  Y.,  N.  H. 

&  H.  Railroad  Complain*  of 
Treatment  Received. 

A  nportcr  of  the  New  York  Tiniea 
had  a  chat  with  Charles  S.  Mellen,  for¬ 
mer  president  of  the  New  York,  New 
Haven  and  Hartford  Railroad,  coming 
down  on  the  New  Haven  Limited  from 
Host  n  one  day  last  week.  His  story 
appe.  red  in  the  Analyst  of  Oct.  27  and 
also  in  the  regular  edition  of  the  Times 

As  the  reporter  had  met  Mr.  Mellen 
on  a  former  occasion  and  had  written 
an  article  about  him  that  he  liked  the 
Times  man  was  courteously  greeted  and 
in  tin  conversation  that  followed  talked 
frankly  about  his  career.  Among  other 
thin.ijs  he  said: 

“Tell  me,”  he  asked,  ‘‘why  have  the 
ncws|)apers  so  delighted  to  vilify  me? 
Why  have  they  made  me  out  a  monster  r 
That  is  something  I  do  not  yet  under¬ 
stand.” 

“I’erhaps,”  the  representative  of  the 
Times  said,  “for  one  reason,  because  so 
few  people  knew  you  personally,  and 
that  so  many  had,  therefore,  the  less 
conpnnction  about  visiting  upon  you 
personally  the  distrust  they  felt  of  your 
work.  .Also,  there  is  a  momentum  to 
such  things.  They  get  started  and  run 
their  course.  You  had  always  made 
yourself  inaccessible.  Nobody  knew 
Charles  S.  Mellen  as  a  human  being.  He 
represented  monoply.” 

“P.'ir  men  of  >  3ui  professi  ni  h.ivc 
said  to  me  that  they  would  like  to  write 
something  friendly  and  couldn’t,  as  it 
would  cost  them  their  jobs.” 

“1  hat  must  have  been  said  very  awk¬ 
wardly.” 

■‘Newspaper  men  cannot  write  what 
they  believe,”  Mr.  Mellen  insisted.  “Can 
they  ?” 

“If  they  write  what  they  do  not  be¬ 
lieve  they  disgrace  their  work.” 

“Don’t  they  write  as  the  policy  of 
their  papers  is?”  he  asked.  “Don’t  they 
write  things  this  way  or  that,  as  they 
are  told  to  do?” 

“W  hen  you  had  become  an  issue,  Mr. 
Mellen,  and  the  newspapers  have  adopt¬ 
ed  what  you  call  policies,  a  reporter 
wxmld  be  under  the  influence  of  his 
paper’s  policy,  no  doubt.  But,  even  so, 
policies  of  that  sort  are  not  invented 
wantonly.  They  represent  the  convic¬ 
tions  of  the  men  who  are  above  the  re¬ 
porters.  Nevertheless,  a  reporter  wh  1 
tells  you  that  he  cannot  write  what  he 
believes  to  be  true  is  not  worth  your 
consideration.” 

“I  have  had  a  sharp  tongue,”  said 
Mr.  Mellen,  evidently  thinking  of  some 
of  its  work,  for  he  smiled  grimly.  “1 
have  lambasted  some  people.” 

“They  know  it.” 


SPECIALIZES  ON  POULTRY  ADS. 


Striking  Record  Made  by  G.  A.  Mc- 
Devitt  in  a  New  Field. 

George  A.  McDevitt,  of  the  George  A. 
McDevitt  Co.,  Inc.,  Philadelphia,  was 
in  New  York  this  week.  Mr.  McDevitt 
is  an  expert  on  poultry  advertising.  He 
spent  five  years  on  the  Philadelphia 
North  American  and  developed  this  line 
of  advertising  up  to  the  point  where 
this  paper  is  now  carrying  over  100,000 
lines  a  year. 

Tn  conversation  with  a  representative 
of  The  Editor  and  Publisher  Mr.  Mc- 
Devitt  stated  that  he  has  created  nearly 
■'>00,000  a.gate  lines  of  new  business  for 
the  daily  newspapers  indirectly  through 
the  news  service  he  furnishes  them  on 
poultry.  Some  of  the  papers  that  are 
taking  this  service  are  the  Chicago  Trib¬ 
une,  New  York  Sun.  Boston  Herald. 
Louisville  Courier-Journal,  Brooklyn 
Eagle  and  other  prominent  dailies  of  the 
country. 

Mr.  McDevitt  states  that,  according 
to  Secretary  of  Agriculture  Wilson, 
there  is  over  $000,000,000  invested  in  the 
poultry  business.  This  is  more  than  the 
I'nited  States  Steel  Corporation,  and 
stands  second,  it  is  said,  to  the  corn  in¬ 
dustry. 
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SWIFT  &  COMPANY  CAMPAIGN.  AD  MEN  TO  EXPLOIT  STATE. 


NEW  YORK  ELECTION. 

(Continued  from  front  page.) 

it  was  a  campaign  of  mud-slinging  and  Li*t  of  Paper*  Confined  to  AdvertU- 
personal  vituueration.  Judge  McCall,  ing  Bureau  Member*, 

under  the  stinging  lash  and  cartoons  of  The  Bureau  of  Advertising  of  the 
the  World,  lost  his  temper  and  devoted  American  Newspaper  Publishers'  Asso- 
the  greater  part  of  his  numerous  ad-  ciation  has  received  a  number  of  letters 
dresses  on  the  stump  to  attacks  upon  from  its  members  expressing  their  appre- 
Ralph  Pulitzer.  Seldom,  if  ever,  has  ciation  of  the  fact  that  Swift  &  Co. 
the  head  of  a  metropolitan  newspaper  have  selected  their  publications  for  use 
been  subjected  to  such  a  volume  of  ^n  oleomargarine  advertising  cam- 
abuse  as  Mr.  Pulitzer.  McCall  even  paign  which  is  to  begin  immediately,  and 
went  so  far  as  to  threaten  the  editor  pledging  their  hearty  co-operation  in 
wiim  personal  violence.  making  the  campaign  a  success. 

The  Sun  was  about  the  only  news-  Swift  &  Co.  have  taken  the  bureau’s 
paper  in  the  city  that  supported  Me-  members  as  its  list  of  papers  in 

Call  s  candidacy,  all  the  rest  being  ar-  covering  the  country  in  a  somewhat  ex- 
rayed  against  him  on  the  ground  that  tensive  camnaign.  The  designation  was 

V  ^  f  ,  ,  made  after  the  officials  of  the  bureau 

The  New  York  newspapers  displayed  h^j  explained  the  character  of  its  mem- 
their  usual  enterprise  m  bulletming  the  Hership  and  the  extent  to  which  they 
returns  on  Tuesday  evening.  The  Her-  pledged  to  co-operate  with  adver- 
Rid  employed  the  ^^etropolitcin  Insur—  tisers 

ance  Co.’s  tower  in  Madison  Square  '  _ 

from  which  to  signal  the  general  re-  .  .  .  i 

suits  of  the  election.  The  Times  flashed  Advertiser*  Who  Help  Dealer*, 
the  news  from  its  own  tower  in  Times  Good  Storekeeping,  which  is  published 
Square.  T  he  American  gave  the  re-  four  times  a  year  by  the  dealers’  service 
turns  on  banners  erected  in  a_  dozen  department  of  the  Good  Housekeeping 

different  places  throughout  the  city.  magazine,  in  its  October  number  prints 

Thousands  of  people  congregated  in  a  voluminous  list  of  general  advertisers 
front  of  the  Herald  building,  in  Herald  who  furnish  dealers’  helps  to  those  who 
^uare,  to  read  its  stereopticon  bulle-  will  use  them.  A  list  of  helps,  which  in¬ 
tins.  Equally  large,  if  not  larger,  eludes  window  trims,  lantern  slides, 
crowds  thronged  Times  Square.  newspaper  cuts,  booklets,  display  cards. 

Downtown  throngs  of  people  assem-  etc.,  is  given. 

bled  in  front  of  the  Tribune,  the  Sun  ’  _! _ 

and  the  World  offices  and  watched  the  n-  .  .  m 

frequent  bulletins  as  they  appeared  on  ®‘***®P  Sibley  to  Direct  Newspaper. 

great  squares  of  white  canvas  stretched  C.  W.  Nibley,  presiding  bishop  of  the 
across  the  fronts  of  the  buildings  or  Mormon  church,  has  been  selected  as 
suspended  from  tall  poles.  From  the  head  of  the  advisory  board  that  directs 
top  of  the  World  dome  finally  flashed  the  policy  of  the  Salt  Lake  City  (U.) 
the  signals  tl  _t  indicated  the  defeat  of  Herald-Republican.  No  announcement 
Tammany.  has  been  made  of  Mr.  Nibley’s  appoint- 

- ment,  but  it  is  understood  in  newspaper 

PORTLAND  ARGUS  TO  STAY.  circles  that  he  has  been  given  the  last 

_  word  in  determining  what  shall  be  the 

Calvert  Obtain*  Fund*  to  Buy  Up  editorial  policy  of  the  paper.  E.  H. 


Big  Fund  to  Be  Rai*ed  to  AdTerti*e 
Re*ource*  of  Iowa. 

At  a  meeting  of  the  Associated  Adver¬ 
tising  Clubs  of  Iowa,  held  at  Davenport 
Oct.  20,  21  and  22,  the  advertising  men 
raised  $3,000  as  the  nucleus  for  a  fund 
with  wnicn  to  place  a  State-wide  pub¬ 
licity  commission  in  operation. 

The  subscriptions  taken  will  be  used 
to  secure  a  fund  of  a  quarter  of  a  mil¬ 
lion  with  which  to  educate  the  people  of 
Iowa  to  an  appreciation  of  the  resources 
of  the  State,  and  to  inform  the  rest  of 
the  world  that  the  great  Hawkeye  State 
offers  opportunities  to  farmers,  manu¬ 
facturers  and  other  good  citizens  with  a 
littiC  money  and  considerable  industry, 
and  that  can  hardly  be  found  anywhere 
else  in  the  United  States. 

Iowa  is  known  throughout  the  world 
as  an  agricultural  community,  and  so  no 
special  effort  to  secure  publicity  to  en¬ 
hance  this  reputation  will  be  made,  but 
the  fact  that  manufacturing  is  becoming 
a  great  industry  in  Iowa  will  be  fea¬ 
tured.  It  is  not  generally  known,  even 
among  lowans,  that  of  the  2,000,000  pop¬ 
ulation  in  the  State,  one-sixth  are  en¬ 
gaged  in  manufacturing. 

The  advertising  men  believe  that  they 
have  undertaken  a  great  work,  and  that 
the  whole  State  will  rally  to  their  sup¬ 
port.  The  commission  consists  of  five 
members  elected  by  the  Associated  Ad¬ 
vertising  Clubs.  The  chairman  is  B.  F. 
Williams,  Des  Moines,  and  the  members 
are  George  Boysen,  Cedar  Rapids;  W. 
O.  Coast,  Iowa  City;  O.  J.  Benjamin, 
Nevada,  and  Paul  Davis,  of  Waterloo. 


Wi*h’*  Controlling  Interest. 

(Special  Correspondence.) 

Portland,  Me.,  Nov.  1. — Thomas  E 
Calvert,  of  the  Portland  (Me.)  Argus, 


Callister,  recently  made  general  man¬ 
ager,  has  charge  of  the  business  activi¬ 
ties  of  the  paper. 


has  secured  a  sufficient  amount  to  buy  ^^he  Pul.lic.ty  Llub  of  Bridgeport 
the  interests  in  that  paper  controlled  by  ^onn.,  and  the  Advertising  Club  pi 
Oscar  R.  Wish,  who  two  months  ago  Greenville,  Tex.,  have  been  admitted  in- 
assumed  the  office  of  postmaster  of  o  membership  m  the  Associated  Adver- 
Portland.  There  was  some  talk  of  the  Bsing  Clubs  of  America, 
consolidation  of  the  Argus  with  the 


Press,  but  the  minority  stockholders  of 
the  Argus  objected.  Mr.  Calvert  then 
proceeded  to  obtain  subscriptions  from 
well-to-do  Democrats  to  buy  up  the  in¬ 
terest  of  Mr.  Wish. 

The  Argus  is  one  of  the  oldest  papers 


NEWSPAPER  NIGHT. 

(Continued  from  page  407.) 
by  giving  publicity  to  fraud.  That  is. 
you  will  readily  agree,  very  poor  reason¬ 
ing.  The  smallest  participant  in  a  crim¬ 
inal  offense  shares  the  guilt  and  not 


Editor  Discharged  in  Libel  Case. 

Arvie  Querber,  editor  and  proprietor 
of  the  Edson  (Alta.)  Critic,  was  found 
guilty  in  the  provincial  Supreme  Court 
of  Alberta,  at  Edmonton,  Oct.  27,  of 
the  charge  of  criminal  libel  preferred 
by  Jeremiah  Callahan,  owner  of  a 
wholesale  liquor  store  in  Edson.  Mr. 
Justice  Simpson,  who  presided,  immedi¬ 
ately  discharged  the  defendant.  The 
complaint  alleged  that  the  Critic  in  a 
recent  issue  published  an  article,  “with¬ 
out  legal  justification  or  excuse,”  which 
imputed  to  Callahan  that  he  was  about 
to  complete  the  construction  of  a  build¬ 
ing  to  be  known  as  “the  Harem.”  Quer¬ 
ber  admitted  the  authorship  and  publica¬ 
tion  of  the  article,  but  pleaded  justifica¬ 
tion. 


in  Maine,  having  been  established  110  according  to  the  measure  of  the  profit, 
years  ago,  and  Mr.  Wish  has  been  con-  but  according  to  the  measure  of  his 
nected  with  it  for  more  than  forty  knowledge  of  the  results  of  his  assist- 
years.  It  always  had  been  a  staunch  ance  and  his  indifference  to  the  interests 
Democratic  paper.  The  Press,  w-hich  ‘''f  .hjs  readers.  ,  _  .  . 

within  a  ’  ear  has  gone  into  the  control  also  offers  a  reward  of 

nf  Cnl  Frederick  Hale  son  of  former  information  leading  to  the 

c  .  ■  u?,  Woi  arrest  and  conviction  of  any  person  guilty 

Senator  Eugene  Hnle,  is  Republican.  misrepresentation  in  its  columns. 
Harry  M.  Bigelow  is  the  general  man-  'pbus  every  care  is  taken  and  every  rea- 
ager  and  editor.  sonable  effort  made  to  prevent  publicity 

Colonel  Hale  was  defeated  by  Asher  to  announcements  calculated  to  separate 
C.  Hinds,  former  parliamentarian  of  the  public  from  their  money.  Tlie  dis- 
Congress,  for  the  Republican  Congres-  honest  advertiser  is  soon  discovered,  but 
sional  nomination  in  1912.  and  it  is  un-  in  the  meantime  he  is  doing  great  injury 
derstood  intends  to  be  a  candidate  honest  men  who  are  conducting  an 
against  Congressman  Hinds  next  year,  jj^s  campaign  in  a  similar  line  of 

“  ~  ;  Z  The  straightforward  merchant  by  his 

Newspaper  Golfer*  in  Tournament,  vast  expenditure  in  publicity  is  build- 
New  York  newspaper  golfers  took  ing  iu»  a  reputation  which  the  newspa- 
part  in  a  varied  competition  at  Van  Pers  should  help  to  support  by  a  complete 
Cortlandt  Part  last  week.  Grantland  repudiatmn  of  his  unworthy  competitor 
TT  f  .1-  T7  -1  _  »  Advertising  should  not  be  allowed  to 

Rice,  of  the  Evening  Mail,  won  with  a  pyU  motives  or  to  minimize  the  in¬ 

score  of  58,  while  T.  J.  Vivian,  of  tlie  fluence  of  the  trader  of  integrity.  A 
Herald,  led  in  a  tombstone  event.^  What  merchant  or  manufacturer  who  has 
was  designated  as  the  seventh  prize  was  constructed  a  world-wide  belief  in  his 
won  by  John  Dorgan,  of  the  Evening  output  is  not  likely  to  endanger  his  posi- 
Tournal.  Joseph  Williams  of  the  Her-  tion  by  even  an  occasional  lapse,  and  his 
kid,  won  the  “thirteenth”  trophy.  The  success  is  a  sutetantial  testimonial  to 
.  -c  D  T  ....nfV.....  honesty  of  which  the  fraudulent  adver- 

Imndicap  went  to  E.  R-  tiser  will  take  notice  and  mend  his  way. 

Herald  man,  with  a  card  of  95.  18  77.  j  forward  to  the  day  when  the 

All  dined  at  the  golf  house  in  the  .^york  of  vigilance  committees  may  be  laid 

evening.  aside  and  the  newsimper  publisher  con- 

- -  gratulate  himself  that  the  advertising 

Iowa  Editor  Commit*  Suicide.  millennium  has  arrived.  But  that  happy 

1  _ xronn  time  is  not  yet  and  the  newspapers  and 

•  °  J  -jf  magazines  still  bear  the  blemishes  which 

ing  (la.)  Herald,  committed  suicide  by  porpjjpj-  advertisers  inflict  upon  them, 
shooting,  last  Monday.  Mr.  Hasselman  gnj-  jg  to  say  that  both  dishonest 
was  forty-five  years  old  and  well  known  advertisers  and  publishers  amenable  to 

in  Iowa.  No  motive  for  the  act  is  their  offers  are  doomed  to  failure  and 

known.  He  leaves  a  family.  the  ignominy  that  follows  it. 


Belleville  Advocate  Change*  Hand*. 

The  Belleville  (Ill.)  Advocate,  pub¬ 
lished  for  seventy-six  years,  was  sold 
last  week  by  James  A.  Willoughby  and 
John  E.  Thomas  to  Fred  E.  Evans,  P. 
K.  Johnson  and  Edward  Julius.  The 
Advocate  was  founded  in  1837  and  is 
the  oldest  paper  in  Southern  Illinois 
with  a  continuous  existence.  It  has 
been  a  daily  for  about  fifteen  years.  The 
officers  of  the  new  company  are:  F.  E. 
Evans,  president  and  manager;  Edward 
Julius,  vice-president;  P.  K.  Johnson, 
secretary-treasurer.  Evans  has  been 
editor  of  The  Advocate  for  several 
years. 


Bernardsville  Recorder  Sold. 

The  Bernardsville  (N.  J.)  Recorder 
has  been  sold  through  C.  M.  Palmer,  the* 
newspaper  broker  of  New  York,  to 
Noble  H.  Adsit,  a  physician  residing  at 
Succasunna,  N.  J.,  and  his  son,  H.  S. 
Adsit,  formerly  of  the  Brooklyn  Eagle. 
The  deal  was  closed  last  week  and  H.  S. 
Adsit  is  now  in  charge  of  the  paper. 


Incorporate  Lewisburg  Newspaper. 

The  Secretary  of  State  has  issued  a 
charter  to  the  Saturday  News  Co., 
Lewesbury,  Pa.,  incorporated  with  a 
capital  of  $30,000.  Among  the  officers 
of  the  corporation  are  ex-Congressman 
B.  k.  Focht,  founder  of  the  Saturday 
News;  United  States  Senator  George  T. 
Oliver,  of  Pittsburgh,  and  Deputy  Sec¬ 
retary  of  the  Pennsylvania  Common¬ 
wealth,  William  Hertzler. 


The  Shamokin  (Pa.)  Daily  News  is 
erecting  a  $20,000  home  for  its  plant. 
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I  am  not  bound  to  vnn,  but  1  am  bound  to  be 
true;  I  am  not  bound  to  succeed,  but  1  am  bound 
to  live  up  to  what  light  I  have. — .\brahani  Lincoln. 

UNCONTAMINATED  NEWS. 

The  news  associations  of  the  United  States  are 
far  in  advance  of  those  of  Great  Britain  and  the 
Continent  in  at  least  one  particular,  namely,  they 
do  not  handle  advertising  of  any  kind,  .\lthough 
paid  advertisements  bearing  a  telegraphic  news  date 
have  been  printed  in  some  of  our  newspapers  as 
straight  news  matter,  they  have  not  in  a  single  in¬ 
stance  been  forwarded  by  the  regular  news  bureaus 
or  associations,  but  by  advertising  agents.  Even 
this  practice,  however,  is  no  longer  legal  under  the 
new  postal  law,  which  provides  that  all  such  dis¬ 
patches,  real  or  make  believe,  shall  be  marked  “ad¬ 
vertisement,"  and  has  already  been  abandoned. 
.Americans,  therefore,  are  no  longer  deceived  by 
telegraphic  advertisements  masquarading  as  news. 

In  Great  Britain,  on  the  other  hand,  it  has  long 
been  an  open  secret  in  newspaper  circles  that  the 
news  end  qi  the  Reuter  .Agency  does  not  pay  and 
that  the  financial  returns  which  make  possible  the 
maintenance  of  the  news  service  come  from  the  ad¬ 
vertising  and  financial  ends  of  the  business. 

Reuter’s  some  time  ago  established  a  financial 
publicity  department  which  claimed  in  its  circulars 
to  be  able  to  secure  for  its  clients  extended  edito¬ 
rial  reference  in  the  press.  It  declared  that  its  rela¬ 
tions  with  city  editors  and  managing  editors  were 
such  that  it  was  able  to  influence  the  editorial  col¬ 
umns. 

When  the  full  significance  of  these  statements  be¬ 
came  known  in  the  offices  of  the  London  newspa¬ 
pers  there  was  a  revolt.  The  leading  dailies  of  the 
city  attacked  the  Reuter  .Agency  so  effectively  that 
Baron  de  Reuter  personally  issued  a  statement  that 
the  circular  was  unauthorized— the  usual  way  that 
big  concerns  try  to  get  out  of  an  unpleasant  pre¬ 
dicament. 

The  London  Times  and  the  London  Daily  Mail 
have  announced  that. in  future  they  will  not  accept 
iKjth  news  and  advertising  from  Reuter’s  or  any 
other  agency  playing  tht  dual  role.  It  is  believed 
that  the  present  agitation  will  spread  to  the  Conti¬ 
nent,  where  the  Wolff  .Agency  in  Germany,  the 
Havas  in  France,  and  the  Steffarp  in  Italy  may  be 
called  upon  to  explain  the  sources  of  their  incomes, 
as  none  of  them  secures  sufficient  returns  from  the 
sale  of  news  to  make  it  independent  of  other 
sources  of  revenue. 

It  is  quite  evident  that  foreign  journalists  for  the 
first  time  are  beginning  to  realize  the  extent  to 
which  their  sources  of  telegraphic  and  cable  news 
have  l>een  contaminated  by  press  agent  virus. 

To  the  credit  of  our  own  news  associations  be  it 
said  that  they  have  resolutely  refused  to  sell  their 
clients  to  advertisers.  The  line  of  demarcation  be¬ 
tween  news  and  advertising  is  as  sharply  drawn  as 


the  edge  of  a  knife,  and  any  employe  of  the  Asso¬ 
ciated  Press,  the  United  Press  Associations  or  other 
news  bureau,  who  allows  a  dispatch  containing  ad¬ 
vertising  matter  to  slip  through  his  fingers,  is  dis¬ 
charged  without  ceremony. 

There  has  never  been  a  time  when  the  columns 
of  American  newspapers  have  been  so  clean  and 
honest  and  devoted  to  the  best  interests  of  the  peo¬ 
ple  as  to-day. 

SPACE  AN  ADVERTISABLE  COMMODITY. 

The  advertising  space  in  a  good  daily  or  weekly 
newspapers  is  a  SPLENDIDLY  ADVERTISABLE 
COMMODITY. 

•The  DEMAND  is  already  there. 

The  makers  and  distributors  of  commodities  who 
enter  your  local  markets  MUST  FIND  THE  MOST 
PROFITABLE  ADVERTISING  MEDIA  IN 
THAT  FIELD.  It  is  a  real,  tangible,  inescapable 
question  with  them — if  they  would  hot  spend  money 
in  the  dark,  and  turn  business  promotion  into  a  mere 
game  of  chance. 

In  every  city  where  there  are  several  newspapers  it 
will  always  be  true  that  the  paper  that  brings  the  best 
results  from  one  kind  of  advertising  will  not  do  so 
for  another  kind — even  though  the  circulation  figures 
might  show  a  logical  argument  to  the  contrary. 

National  advertisers,  by  test,  have  found  this  to 
be  true.  .And  they  have  studied  the  RE.ASONS 
for  it. 

So  that,  in  buying  advertising  space  in  the  news¬ 
papers  in  any  particular  city,  they  are  influenced  by 
other  than  mere  “circulation”  considerations — im¬ 
portant  as  these  may  be. 

In  his  advertising  in  his  trade  paper — the  only  sort 
of  advertising  which  reaches  and  influences  the  men 
who  place  so-called  National  Advertising — the  pub¬ 
lisher  has  his  opportunity  to  ADVERTISE  HIS 
COMMODITY,  which  is  the  advertising  space  he 
offers  for  sale,  in  a  way  that  will  really  EN¬ 
LIGHTEN  the  man  who  is  to  spend  the  money. 

The  publisher  may  give,  frankly,  in  detail,  every 
FACT  about  his  paper  which  ought  to  have  a  bearing 
on  the  decision  of  the  man  who  seeks  to  SELL  HIS 
GOODS  IN  TH.AT  FIELD  AT  THE  S.M.ALLEST 
PRACTIC.ABLE  ADVERTISING  COST 

Such  facts,  embodied  in  trade  journal  advertising, 
are  “highly- readable”  to  the  man  at  a  distance  from 
the  field — and  whose  money  is  to  be  spent  according 
to  the  facts  available  to  him. 

So,  we  reiterate,  your  advertising  space  is  a  com¬ 
modity  that  is  SPLENDIDLY  .ADVERTISABLE- 
and  should  be  splendidly  advertised! 


THE  RIGHT  NOTE  IN  EDITORIAL  PURPOSE. 

John  C.  Shaffer,  in  assuming  the  ownership  and 
editorial  control  of  the  Rocky  Mountain  News,  of 
Denver,  printed  in  that  paper  on  Oct.  24  an  address 
to  the  public,  in  which  he  paid  a  grateful  tribute 
to  Senator  Patterson,  for  twenty-three  years  its  pro¬ 
prietor.  Continuing,  he  said : 

I  do  not  expect  to  follow  in  his  footsteps.  I  know  my 
limitations.  I  must,  therefore,  leave  the  honorable  record  and 
work  that  has  been  accomplished  by  bim  stand  alone.  I  will 
honor  him  most  by  not  attempting  to  do  the  same  work,  and 
the  same  kind  of  work  that  he  has  wrought.  I  must  hew  out 
a  new  and  independent  place  for  myself  and  for  The  News. 

He  then  goes  on  to  outline  the  kind  of  a  news¬ 
paper  he  intends  to  print.  It  will  be  hopeful  and 
helpful,  and  present  the  news  uncolored  and  with¬ 
out  prejudice.  It  will  be  independent  in  politics, 
supporting  candidates  and  measures  that  seem  to  be 
for  the  best  interest  of  the  people.  The  most  sig¬ 
nificant  and,  to  us,  the  most  w’orthy  declaration 
made  by  Mr.  Shaffer  was  contained  in  these  words; 

“It  will  not  be  capt'ous,  nor  seek  to  hunt  out  spe¬ 
cifically  all  the  evils  inherent  in  a  big  city,  but  will 
seek  to  find  out  and  exploit  the  good,  the  noble  and 
the  best." 

This  sentiment  contains  an  idea  that  is  worthy  of 
the  careful  thought  of  every  editor  in  the  country. 
“To  find  out  and  exploit  the  good,  the  noble  and 
the  best”  should  be  the  aim  of  those  newspapers 
that  place  real  service  above  everything  else.  It 
means  the  avoidance  of  sensationalism  of  the  baser 
sort,  of  thoughtless  or  intentional  attacks  upon  the 
character  or  business  of  its  citizens  without  war¬ 


rant;  of  everything,  in  fact,  that  has  a  tendency  to 
debase  or  injure. 

The  good  work  performed  by  the  Chicago  Tribune 
in  showing  up  the  quack  doctors  has  resulted  in  the 
adoption  by  the  City  Council  of  an  order  calling  on 
the  Corporation  Counsel  to  submit  to  the  Aldermen 
at  its  next  meeting  a  scheme  by  which  medical 
swindlers  can  be  driven  out  of  the  city.  Quack  doc¬ 
tors  have  been  tolerated  by  many  newspapers  becau.se 
of  the  advertising  they  have  received  from  them. 
Isn’t  it  about  time  that  all  reputable  newspaper  pub¬ 
lishers  went  to  work  to  clean  up  their  columns  so 
that  they  can  consistently  assist  in  putting  an  end  to 
the  swindling  that  flourishes  through  their  aid? 

The  Corset  and  Underwear  Review  prints  in  its 
November  issue  a  logical  and  sensible  article  on 
“Who  Pays  for  the  Advertising?”  The  writer’s  an¬ 
swer  is  that  the  cost  of  advertising  is  not  added  to 
the  selling  price  and  the  consumer  does  not  pay  for 
it.  He  contends  that  the  saving  in  manufacturing 
costs,  per  unit,  between  a  maximum  sale  per  thousand 
on  an  unadvertised  brand  and  a  minimum  sale  per 
million  on  an  advertised  brand,  is  far  greater  than 
the  cost  of  the  advertising.  From  the  viewpoint  of 
direct  results  advertising  accomplishes  two  things— 
it  reduces  the  cost  of  production  and  of  selling. 

I  he  Chicago  Daily  News  has  recently  inaugu¬ 
rated  a  combination  savings  bank  advertisement 
which  is  printed  about  the  first  and  fifteenth  of  each 
month  at  the  time  of  the  semi-weekly  payroll  dis¬ 
tribution.  .At  the  present  time  it  occupies  a  space 
five  columns  wide  and  fifteen  inches  deep.  The 
headline  of  the  initial  ad  was  “Start  Saving  in 
A'our  Neighborhood  Bank.”  The  announcements 
of  twelve  suburban  savings  banks  filled  four  of  the 
columns,  the  fifth,  or  middle  column,  being  occupied 
by  an  article  on  “The  Man  Who  Saves  a  King 
Within  His  Own  Domain.”  The  fact  that  the  Hyde 
Park,  the  Englewood  and  outlying  banks  have  been 
signed  up  for  a  year’s  exclusive  campaign  in  the 
News  speaks  volumes  for  the  creative  force  and 
capacity  of  John  B.  Woodward,  the  versatile  ad¬ 
vertising  manager,  who  has  demonstrated  the  wis¬ 
dom  of  .Mr.  Victor  F.  Lawson's  selection.  It  is 
likely  that  this  co-oi)erative  movement  will  increase 
in  popularity  during  the  year — perhaps  to  a  page  of 
space — so  you  see  a  brand  new  volume  of  busi¬ 
ness  has  been  developed.  The  special  advantage 
of  this  combination  advertisement  is  that  it  con¬ 
centrates  public  attention  in  the  desirability  of 
saving  money  and  tells  where  such  money  can  l»e 
safely  deposited.  .As  the  scheme  is  already  suc¬ 
cessful  in  Chicago,  there  seems  to  lie  no  reason 
why  it  should  not  work  equally  well  in  other  cities. 


"The  purpose  of  all  retail  advertising  is  to 
serve  the  public;  to  give  information  that  will 
help  to  satisfactory  buying;  to  present  the  true 
character  and  personality  of  the  store;  to  repre¬ 
sent  the  store  as  it  is,  its  merchandise  as  it  is, 
its  service  as  it  is.  In  doing  this  it  becomet 
zvhat  the  store  itself  is;  an  inspiration  to  those 
zvho  zvill  study  its  spirit;  education  to  those 
who  zvill  understand  its  message;  a  pioneer  in 
art,  in  scienee,  in  merchandising ;  a  leader  in 
human  service. 

“I he  IVanamaker  business  can  never  change 
so  long  as  it  holds  the  personality  of  the 
founder.  Wanamaker  advertising  can  never 
ehange  so  long  as  it  reflects  this  IVanamaker 
spirit. 

"Does  it  pay  I  is  never  asked  by  Mr.  IVana¬ 
maker. 

“Does  it  serve  the  public!  is  his  only  query. 

“Profit  is  a  by-product,  just  as  happiness  is  a 
by-product. 

“Those  who  keep  looking  everlastingly  for 
happiness  never  find  it. 

“Those  who  go  along  quietly  doing  the  right 
thing  by  themselves  and  by  their  neighbors  find 
happiness  all  the  time. — Joseph  H.  Appel. 
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PERSONALS. 


Governor  Glynn  was  a  guest  Wednes¬ 
day  at  the  military  tournament  in  Madi¬ 
son  Square  Garden.  The  governor- 
editor  was  thrilled  with  what  he  saw  and 
e.xpressed  himself  as  pleased  with  the 
splendid  results  obtained  by  the  State 
arm)-. 


Herman  Ridder,  publisher  of  the  New 
York  Staatz  Zeitung,  has  given  $250  to¬ 
ward  the  DetitsclnTs  Haus  at  Golumb.a 
Uni\ersity. 


J.  J.  O’Donnell,  publisher  of  the 
lloivoke  (Mass.)  Evening  Telegram, 
who  was  recently  appointed  postmaster, 
will  receive  a  salary  of  $4,000. 

David  F.  Walsh,  wlio  was  elected 
Governor  of  .Massachusetts  on  Tuesday, 
began  his  business  career  selling  news- 
pajiers  after  school  hours. 

Harry  Fulton,  once  managing  editor 
of  tlie  old  Chicago  Times,  is  manager  of 
the  I'.lsie  Janis  company,  now  playing  in 
Chicago. 

Arthur  Vandenburg,  of  the  Grand 
Kapids  (Mich.)  Herald,  has  been  men¬ 
tioned  by  several  newspapers  as  posses¬ 
sing  the  right  qualifications  for  Gover¬ 
nor  of  the  State. 


Sir  George  Paish,  editor  of  the  Stat¬ 
ist,  a  London  financial  paper,  arrived  in 
.\e\v  5  ork  on  the  Lusitania  this  week 
and  will  spend  two  months  studying 
financial  conditions  in  the  United  States 
and  t  anada. 


Irvin  S.  Cobb,  the  newspaper  and 
magazine  writer,  and  Mrs.  Cobb  spetit 
this  week  in  Renin,  and  were  guests  of 
.Ambassador  Gerard  at  a  dinner  party 
in  the  Wintergarten. 

William  H.  Hill,  former  publishet  ot 
the  Wilmington  (Pa.)  Morning  New’s, 
has  returned  from  a  trip  to  the  Pacific 
Coast  and  the  Canadian  provinces. 


J.  W.  Barnhart  has  resigned  as  busi¬ 
ness  manager  of  the  Youngstown  ((). ) 
Telegram  and  become  purchasing  agent 
of  the  Chicago  Tribune. 


Sam  H.  Farabee,  city  editor  of  the 
Raleigh  (N.  C.)  Times,  has  been  pro¬ 
moted  to  editor-in-chief  of  that  paper, 
succeeding  J.  E.  Clark,  who  recently 
became  managing  editor  of  the  Charlotte 
( Ibserver. 


J.  .\.  Barclay  has  resigned  his  posi- 
t'on  as  business  manager  of  the  Chief¬ 
tain.  Pueblo,  Col.  G.  T.  Haubrich,  busi¬ 
ness  manager  of  the  Pueblo  Leader, 
has  been  appointed  to  succeed  Mr.  Bar¬ 
clay. 


)’.  C.  Bao,  founder  of  the  Commer¬ 
cial  Press  of  Shanghai,  China,  and 
Sung  V'e-sung,  secretary  of  the  company, 
wl  o  are  on  a  tour  of  the  world  to  learn 
all  they  can  about  modern  printing 
plants  with  a  view  of  improving  that 
of  the  Commercial  Press,  visited  the  of¬ 
fice  of  the  New  York  Herald  last  week 
and  inspected  its  mechanical  plant. 


GENERAL  STAFF  PERSONALS. 

Harry  C.  Green,  who  has  hcen  con 
nected  with  the  Topeka  Daily  Capital 
for  two  years,  has  been  promoted  to  the 
position  of  city  editor.  Mr.  Green  pre¬ 
viously  worked  on  the  editorial  and 
news  staff  of  the  San  Francisco  Daily 
News,  and  was  for  some  time  editor  of 
the  .American  at  Weiser,  Idaho. 


i'.dward  A.  Daley,  managing  editor 
and  secretary  of  the  Cairo  (Ill.)  Bul¬ 
letin,  has  been  appointed  secretary  of 
the  Commercial  Club  at  Marquette, 
Mich. 


I'red  W.  Perkins,  for  several  years 
Connected  with  the  editorial  department 
of  the  Parkersburg  (W.  Va.)  Sentinel, 
has  resigned  to  become  a  member  of  the 
editorial  staff  of  the  Cleveland  Plain 
Dealer. 


tHR  fiDiTOR  AND  PUBLlSHttR  AKD  JOURNALIST 


John  Flavor  has  been  appointed  cir¬ 
culation  manager  of  the  Evening  Post, 
of  San  Francisco,  Cal.,  to  succeed.  Ned 
Cunningham,  who  recently  resigned  to 
become  connected  with  the  Hearst  pa¬ 
pers. 


W.  W.  Ferrin,  formerly  circulation 
manager  of  the  Munsey  Magazine,  has 
been  appointed  circulation  manager  of 
the  New  York  Independent. 


Harrisoti  Hatton  is  a  new  cor¬ 
respondent  of  the  Associated  Press  at 
St.  Paul,  Minn. 


IN  NEW  YORK  TOWN. 

R.  H.  Lyman,  managing  editor  of  the 
W'orld,  who  has  been  ill  with  pneumonia 
for  several  weeks,  is  reported  to  be  do¬ 
ing  well,  though  still  confined  to  his  bed. 

Joseph  Dunn,  of  the  Evening  Mail 
copy  desk,  resigned  this  week  to  take 
charge  of  the  syndicate  feature  service 
of  the  Press. 


Miss  A.  M.  Jungman  has  joined  the 
staff  of  tile  Press  ks  assistant  to  the 
editor  of  the  Woman’s  Sunday  supple¬ 
ment. 


Thomas  B.  Chrystal,  exchange  editor 
of  the  World,  is  on  the  sick  list. 


A  number  of  New  York  newspaper 
men  recently  took  a  trip  to  Green  Ridge 
Orchards,  near  Cumberland,  Md.,  as  the 
guests  of  the  management.  'I'lie  party 
included;  Arthur  James,  Morning  Tele¬ 
graph  ;  H.  E.  Hancock,  magazine  editor 
Evening  Journal ;  Stanley  R.  Piezeck, 
Evening  Mail;  Robert  Cartright,  Na¬ 
tional  News  Association ;  Harry  F. 
Giiest,  Globe ;  Percy  Soule,  Times ; 
Harry  Carlisle,  Sun;  Thomas  R.  Dibble, 
Evening  Journal,  and  A.  Gunther,  Con¬ 
tinental  News  Association. 


BROOKLYN  PERSONALS. 

Henry  W.  Fischer,  who  has  taken  pot 
luck  with  half  the  kings  of  Europe  and 
written  several  books,  and  who  was  or¬ 
dered  out  of  Berlin  by  the  Kaiser  for 
telling  royal  secrets,  will  be  one  of  the 
entertainers  at  the  November  dinner  of 
the  Brooklyn  Press  Club. 


John  A.  Hennessy  has  long  been  a 
resident  of  Brooklyn,  and  got  his  start 
in  politics  here.  Nothing  can  wean  John 
away  from  the  borough  of  rubber 
plants  and  baby  carriages. 

John  Harman,  Joe  Early,  and  some 
others  have  already  began  to  think  up 
stunts  for  the  annual  disturbance  of  the 
Anvil  Chorus  which  is  the  Gridiron 
Club  of  Brooklyn.  The  chorus  hands 
out  roasts  to  everyone  of  prominence 
in  the  borough,  and  issues  a  special 
newspaper  for  the  occasion. 


Billy  Cassidy  is  now  slashing  copy  on 
the  city  desk  of  the  Times.  He  likes  it 
much  better  than  his  old  job  of  ex¬ 
change  editor.  He  says  the  blue  pencil 
is  mightier  than  the  shears. 


Thomas  P.  Peters,  former  editor  and 
owner  of  the  Times,  has  developed  into 
an  A1  campaign  orator.  He  has  been 
busy  for  the  past  week  twisting  the 
Brooklyn  section  of  the  Tiger’s  tail  to 
the  delight  of  his  hearers. 


riinrles  T.  Haggerty  has  been  engaged 
to  look  after  the  Eastern  district  for 
the  Standard  Union.  Everyone  in  the 
district  knows  Charley.  When  ___a  _  new 
family  is  seen  coming  over  the  Vv’illiams- 
burg  bridge  a  copper  steps  up  to  its  head 
and  says :  “Say,  if  anything  happens  to 
you  while  you  -are  living  here,  see  that 
Charley  Haggerty  gets  it.’’ 


Walter  Ostracher  has  resigned  as 
chairman  of  the  oommit.ee  on  journal¬ 
ism  of  the  Brooklyn  Press  Club. 


Benjamin  Eaton,  of  the  Times,  con¬ 
siders  that  h’s  boss  is  rather  rubbing  it 
in  on  him  by  handing  him_  all  the  kinder¬ 
garten  copy  which  comes  in  from  Brook¬ 
lyn  and  the  rest  of  Ix>ng  Island.  Every 
day  he  has  to  go  through  stacks  of  stuff 
a'bout  children’s  parties  and  little  Rollo’s 


birthday  celebration.  It  is  beginning  to 
pall  on  him  and  make  him  nervous. 


W.  T.  Richards  ought  to  writ.?  « 
history  of  the  Brooklyn  stage — so  his 
friends  say.  He  is  a  perfect  mine  of  in¬ 
formation  on  the  subject  and  has  a  won¬ 
derful  collection  of  old  play  bills  and 
photos  that  are  almost  invaluable. 


WEDDING  BELLS. 

A  romance  began  on  the  visit  to  Ed¬ 
monton,  Alta.,  last  June  of  the  Canadian 
Woman’s  Press  Club  culminated  Oct. 
2!i  in  the  marriage  of  Miss  Margaret 
Failie,  of  Kingston,  Ont.,  a  clever  writer 
of  short  stories,  to  George  B.  O’Con¬ 
nor,  K.  C.,  of  Edmonton.  The  ceremony 
was  performed  in  the  bride’s  home  at 
Kingston. 


The  marriage  of  Levant  M.  Hall,  ad¬ 
vertising  manager  of  the  Jamestown  (N. 
Y.)  Journal,  and  Miss  Mildred  1.  Griffin 
took  place  in  that  city  last  week. 


cash  available  for  first  payment 
on  New  York  State  or  New 
England  newspaper  property  or 
interest.  City  of  at  least  50,000 
population.  Proposition  I.  H. 


Newspaper  Properties 

225  Fifth  Ave.  New  York 
HELP  WAISTTED 


WANTED, 

ADVERTISING  SOLICITORS. 


Frederic  A.  J.  Tudhope,  publisher  of 
the  Glencoe  (Minn.)  Enterprise,  and 
Miss  Martha  Precht  were  married  re¬ 
cently  in  that  city. 


Samuel  B.  Horton,  a  member  of  the 
editorial  staff  of  the  Poughkeepsie  (N. 
Y.)  Star,  and  Miss.  Margaret  A.  Solo¬ 
mon  were  married  Oct.  25  at  the  home 
of  the  bride. 


VISITORS  TO  NEW  YORK. 

D.  D.  Moore,  general  manager  of  the 
New  Orleans  Times-Democrat. 

St.  Elmo  Slassengale.  president  of  the 
Messengale  Advertising  .Agency  of  .At¬ 
lanta.  Ga. 

C.  B.  Hanson,  new  owner  of  the  Pen¬ 
sacola  (Ela.)  News. 

•Albert  Hanson,  of  the  Mobile  (Ala.) 
Item. 


PUBLISHER’S  NOTICE. 

Advertising  Rates:  Display,  16  cents  per 
agate  line;  25  per  cent,  discount  on  yearly  con¬ 
tracts.  Classified,  1  cent  per  word. 

The  Editor  and  Publisher  can  be  found  on 
sale  each  week  at  the  following  newsstands: 

New  York — World  Building,  Tribune  Build¬ 
ing,  Park  Row  Building,  140  Nas^u  street. 
Manning’s  (opposite  the  World  Building),  33 
Park  Row:  The  Woolworth  Building,  Times 
Building,  Forty-second  street  and  Broadway,  at 
basement  entrance  to  Subway:  Brentano’s  Book 
Store,  Twenty-sixth  street  and  Fifth  avenue, 
and  Mack’s,  opposite  Macy’s  on  Thirty-fourth 
street 

Brooklyn — Frank  Williamson,  Borough  Hall. 

Washington,  D.  C. — Bert  El.  Treais,  611  14th 
street,  N.  W. 

Chicago — Morris  Book  Shop,  71  East  Adams 
street. 

Cleveland — W.  A.  Mayborn,  news  agent. 

Detroit— Solomon  News  Co.,  69  Lamed 
street,  W. 

San  Francisco — R.  J.  Bid  well  Co.,  742  Mar¬ 
ket  street 


I  want  three  good  advertising  solicitors — no 
boose  fighters.  If  you  are  a  producer  and 
have  any  faith  in  yourself  and  want  to  connect 
where  there  is  good  money  write  me.  I  am 
working  special  e<litions  on  uig  SouUiern  dailies. 
Have  eighteen  months’  contracts  already  closed 
and  with  papers  where  big  business  is  assured. 
Pay  strictly  commission,  but  clean  solicitors 
cannot  fail  to  make  from  fifty  to  one  hundred 
dollars  per  webk,  fifty-two  weeks  in  the  year. 
I  have  three  men  now  working  for  me  who 
worked  for  dailies  on  small  salaries  who  are 
now  averaging  over  fifty  dollars  a  week  each. 
I  will  open  work  in  Jacksonville,  Fla.,  and 
other  good  Southern  city  on  November  Kth, 
and  can  give  three  high-grade  men  |>ermanent 
work.  Address  at  once  “BOX  D.,  1119.’’  care 
The  Editor  and  Publis.ier.  -New  York  City. 


ADV’EKTISINO  M.\N  of  standing  and  in¬ 
fluence  can  form  immediate  connection  of 
unusually  proluable  character,  .Must  be  ag¬ 
gressive  and  diplomatic  and  able  to  conduct 
negotiations  forcefully  and  expeditiously.  Cor¬ 
respondence  is  desired  only  with  men  that  are 
on  terms  of  business  friendship  with  newspaper 
publishers.  .Ml  communications  will  be  held 
in  strict  conlidence.  State  past  experience. 
Address  “M.  -M.  K.,’’  care  The  Editor  and 
Publisher. 


SITUATIONS  WANTED 

Advertisements  under  this  classification  will  cost 
Ic.  Per  Word;  Display.  15c.  per  Agate  Line. 

MR.  BUSINfiSS  MANAGER:  Do  you  ever 
feel  that  your  circulation  is  not  getting  the 
proper  attention?  There  is  no  need  of  this,  as 
there  is  now  a  chance  for  you  to  get  a  man  wlio 
has  great  ability  in  getting  new  subscriliers. 
His  motto  is  “get  the  money,”  and  he  does.  He 
has  increased  the  circulation  of  the  (lapcr  he  is 
on  now  .)()'%.  He  has  increaseil  their  cash  col¬ 
lections  7.u%.  He  has  been  with  this  paper 
three  years.  If  yon  are  interested  in  this  man 
write  “E.  B.  T.,”  care  The  Editor  and  Pub¬ 
lisher. 


NEWSPAPERS  FOR  SALE 


Only  paper  in  fine  Texas  county  seat  town, 
clearing  over  $3,000  net  cash  yearly  above  ex¬ 
penses.  Fine  climate,  near  Gulf  coast,  rich 
soil  and  prosperous  people;  many  Northerners. 
Linotype,  cylinder,  folder,  jobbers  and  good 
equipment,  circulation  1,600  at  $1.50.  Inde¬ 
pendent  in  politics.  Price,  $7,500;  half  cash. 
“TEX.'tS,”  care  The  Editor  and  Publisher. 


Half  interest  in  leading  Florida  county  seat 
weekly  in  heart  of  orange  belt.  City  of  5,000. 
Only  one  ether  paper.  Making  better  than 
$3,000  above  expenses  vearly.  Business  can 
be  largely  increased.  Linotype  and  splendid 
equipment.  Price,  $5,000.  “FLORIDA,”  care 
The  Editor  and  Publisher. 


MISCELLANEOUS 

DAILY  NEWS 

Reports  for  evening  papers,  advance  news  mail 
service,  special  and  Chicago  news,  stereotype 
plates.  60c.  per  page.  YARD’S  NEWS  BU¬ 
REAU,  167  W.  Washington  St,  Chicago,  III. 


LINOTYPE  MACHINES 

Ml  models,  bo^ht  and  told.  Complete  line  nl 
Printera’  machinery  and  tuppUea  on  hand  for 
immediate  ihipment 

RICH  k  IfcLKAN. 

II  CHff  St.  New  Ynirh 


$8,000  YEARLY  BUSINESS  OF  YOUR 
OWN;  mail  order;  tuccess  sure;  honest,  legit¬ 
imate;  small  capital;  original  methods.  Write 
M.  CLEMENT  MOORE,  Specialist,  New  Egypt. 
N  J. 


NEWSPAPERS  WANTED. 

Have  cash  buyer  for  small  city  daily;  also 
one  for  large  country  weekly.  G.  E.  B.\R- 
ROWS,  Newspaper  Ilroker,  141  Broadway, 
New  York, 


CITY  OR  NEWS  EDITOR  will  consider 
change  for  Jan.  1.  Salary  $40  a  week.  Ad¬ 
dress  “D.,  1116,”  care  The  Editor  and  Pub¬ 
lisher. 


STEREOTYPE  FOREMAN, 

Of  proven  ability  and  dependability,  for  years 
with  large  afternoon  daily,  familiar  with  all 
branches  of  the  trade;  interview  and  oppor 
tunity  to  demonstrate  solicited.  Address  "P. 
C.,”  care  The  Editor  and  Publishbb. 


FOR  SALE 


A  WEEKLY  PUBLICATION  in  the  amuae- 
ment  field  can  be  bought  for  $80,000.  The 
paper  is  more  than  20  years  old,  has  always 
been  considered  the  first  among  its  competi¬ 
tors.  Yearly  income  about  $6,000  a  month. 
A  good  newyiaper  man  should  own  it  H AR¬ 
RIS-DIBBLE  COMPANY,  71  West  $$<’ 
Street,  New  York. 

AN  UNUSUAL  OPPORTUNITY  TO 
SECURE  A  FINE  COLOR  PRESS. 
DELIVERED  IMMEDIATELY. 

.\  Hoe  octuple  color  press.  lias  been  used 
only  for  color  work  and  is  in  first-class  condi¬ 
tion.  Will  print  from  four  pages  up  to  forty- 
eight  pages,  usual  standard  size  of  newspaper, 
seven  columns  wide.  Will  print  five  colors. 
In  black  will  print  from  four  to  sixteen  pages 
at  a  speed  of  48,000  per  hour  and  from  eighteen 
to  thirty-two  pages  at  a  speed  pf  24,000  per 
hour.  This  is  an  opportunity  to  get  an  excel¬ 
lent  press.  Ready  for  delivery  from  San  Fran¬ 
cisco,  Cal.  .^ddress  M.  II.  de  YOUNG,  San 
F'rancisco  Chronicle,  San  F'rancisco. 


(Chicago— New  Yerh— Philadd- 
THE  BLACK  phia.  for  $$  yeua  the  ce«l 
OLAMOND  tnriM’  ImmUhc  ImtimL  Write 
far  mm. 
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Topeka 

Daily  Capital 

LEADS  IN  TOPEKA  AND  KANSAS 

Averase  Net  Daily  Total  Circulation 
In  October,  1913  33.88S 

Net  AveraKe  in  Topeka 
In  October,  1913  •  -  -  9.620 

It  Ki»ranteea  adTertitera  a  larger  local 
circulation  than  any  other  Topeka  newspa¬ 
per,  and  a  larger  Kansas  circulation  than 
any  other  Kansas  daily. 

Only  ’l-day-a-wtek  paptr  ia  Knnsms. 


TOPEKA,  KAN.  Publisher 

W.  T.  Laing,  Flatiron  Bldg.,  New  York 


J.  C.  Feeley,  Mailers  Bldg.,  Chicago 


Patid  Circnlntion  is  the  circu¬ 
lation  that  pays  adwertisera 

HARTFORD.  CONN. 

Has  a  paid  eirealation  that 
exceeds  the  grata  circula¬ 
tion  of  any  other  Connecti¬ 
cut  daily  hy  many  thousamda. 
THE  TIMES  is  a  3c.  paper 
— and  every  meventh  individ¬ 
ual  in  Hartford  bujrs  iL 
KELLY-SMITH  CO.,  ReprosenUtires 
New  Talk.  229  Fifth  Arc.  Chkags,  Lyttsa  BUf . 


The  A.  A.  A.  Auditor 

found  the  following  in  Detroit 

City  Circulation  INCREASES: 

(For  the  year  ending  April  SO,  1913.) 

DETROIT  NEWS  -  -  15,388 

1st  competitor .  2,656 

2d  competitor .  786 

Sd  competitor .  8,876 


I.  A.  Klein,  Joan  Glass, 

Metropolitan  Tower  Peoples  Gas  Bldg. 
New  Yoac,  N.  Y.  Chicago,  Ili- 


The  Catholic  Tribune,  the  Katholischer 
Westen,  and  the  Luxemburger  Gazette  cir¬ 
culate  amongst  the  Catholics  of  Iowa,  Illi¬ 
nois,  Wisconsin,  Minnesota,  Missouri,  Kan¬ 
sas,  Nebraska,  North  and  South  Dakota. 
Uklahoma,  Texas,  Montana,  Washington 
and  Oregon — the  richest  and  most  pros{>er- 
ous  agncultural  districts  in  the  United 
States. 

Religious  affiliation  tends  to  bring  about 
a  spirit  of  organization  in  their  respective 
localities  which  works  for  the  betterment 
of  the  spiritual  and  temporal  welfare  and 
development.  Our  readers  are  a  substantial 
class,  loyal  to  their  Church  and  to  the 
Church  paper,  and  patronize  its  columns. 

If  you  have  an  article  of  quality,  don’t 
forget  that  these  people  are  buyers  of  all 
the  usual  commodities  and  luxuries,  and  it 
is  a  good  plan  for  you  to  appeal  to  them 
through  the  paper  of  their  choice. 

CATHOUC  PRINTING  CO. 

Duboque.  Iowa 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB¬ 
UNE  because  of  its  Quality 
Circulation  well  know  that  its 
Increase  in  Quantity  involves 
no  sacrifice  of  Character,  and 
that  its  readers  can  be  reached 
through  no  other  paper. 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


November  8,  1913. 


CIRCULATION  AUDITS. 


W.  H.  Field,  of  the  Chicago  Tribune, 

Favors  the  Consolidation  of  All 
Auditing  Organisations  Into 
One  Association. 

Ihe  movement  to  establish  a  perma¬ 
nent  bureau  for  the  veriheation  of  cir¬ 
culation  audits,  which  took  deiinite  form 
last  week  at  the  Aldine  Club  conference, 
reported  exclusively  in  the  November  1 
issue  of  The  Editor  and  Publisher,  is 
receiving  considerable  support  from  pub¬ 
lishers  generally  throughout  the  coun¬ 
try. 

Ihe  newspapers,  magazines,  trade  pa¬ 
pers,  advertisers,  advertising  agents  and 
allied  interests  participated  m  a  friendly 
discussion,  and  it  was  the  sense  of  the 
meeting  that  a  good  deal  may  be  accom¬ 
plished  in  the  interest  of  the  publisher, 
the  agent  and  the  advertiser. 

When  a  representative  of  The  Editor 
AND  Publisher  asked  William  H.  Field, 
business  mana-rer  of  the  (...hicago  Trib¬ 
une,  for  his  views  on  the  best  method 
for  securing  correct  circulation  state¬ 
ments,  he  replied. 

WHAT  ADVERTISER  WANTS  TO  KNOW. 

“As  I  see  it,  what  the  worthy  adver¬ 
tiser  wants  to  know  (and  in  my  opin¬ 
ion  he  is  entitled  to  have  the  informa¬ 
tion)  is  how  much  circulation  he  is 
buying.  1  think  we  must  trust  him  to 
either  find  out  or  be  told  the  varying 
degrees  of  quality  that  characterize 
this  circulation. 

"We  publishers  now  have  in  our  line 
of  vision  hve  or  six  organizations  that 
come  to  us  during  a  twelvemonth  and 
ask  us  to  permit  them  to  audit  our  cir¬ 
culation  books.  These  organizations  do 
not  come  at  the  same  time,  nor  do  they 
wish  to  audit  our  circulation  for  the 
same  period.  The  result  is  a  confusion 
which  is  obvious. 

“Instead  of  fostering  further  organ¬ 
izations  for  tne  purpose  of  auditing  cir¬ 
culations.  it  seems  to  tne  that  all  con¬ 
cerned  should  concentrate  their  efforts 
upon  a  consolidation  or  a  combination 
of  all  the  auditing  associations  into  one 
association  whose  methods  shall  be  such 
as  to  insure  tor  the  advertiser  the  in¬ 
formation  he  seeks,  authenticated  be¬ 
yond  the  possibility  of  doubt. 

need  of  definite  data. 

“As  I  have  said  before,  both  publicly 
and  privately,  the  auditor  does  not  live 
who  can  come  into  a  newspaper  office 
and  go  away  with  the  definite  knowl¬ 
edge  that  he  has  learned  the  exact  cir¬ 
culation.  As  the  associations  of  the 
present  day  are  organized,  the  figures 
determined  by  their  respective  auditors 
arc  merely  the  sum  total  of  different 
sets  of  figures  given  to  these  auditors 
by  the  publications  themselves.  In  other 
words,  these  auditors  determine  that 
two  and  two  are  four,  but  whether  each 
two  should  have  bee.i  a  one  only  the 
publication  knows. 

“Of 'course,  it  is  possible  for  the  ad¬ 
vertiser  to  punish  those  publications 
that  refuse  any  statement  of  circula¬ 
tion  or  those  whose  circulation  state¬ 
ments  are  questioned  by  withholding 
their  advertising  patronage.  This,  01 
course,  is  painful  to  the  publication, 
but  not  necessarily  of  a  sufficiently 
drastic  nature  to  effect  the  reform  de¬ 
sired  by  all  of  Us. 

“There  is  one  method,  however, 
which  would  be  effective  and  which 
would  cause  every  publication  to  make 
statements,  of  its  circulation  at  stated 
times,  and  to  make  them  honestly. 

WOULD  amend  postal  LAW. 

“The  amendment  to  the  postal  laws, 
declared  to  be  constitutional  by  the  Su¬ 
preme  Court  of  the  United  States  in 
June  last,  should  in  my  opinion,  be  ex¬ 
tended  to  include  all  publications  en¬ 
joying  the  second-class  privileges  and 
accepting  advertising.  As  it  stands  to¬ 
day,  only  newspapers  are  required  to 
state  their  circulation. 

“This  law  should  be  further  amended 
so  that  a  responsible  officer  of  each  pub¬ 
lishing  company  should  be  required  to 
sign  the  statement  of  circulation  and  a 
penalty  should  be  established,  both  for 
failure  to  make  these  statements  and 


for  making  them  falsely,  which  should 
deprive  the  offending  publication  of  the 
second-class  privileges  and  provide  a 
further  penalty  of  fines  and  possibly  a 
ja.l  sentence  for  failure  to  comply  with 
the  amended  act.  If  the  gentlemen  in¬ 
terested  in  knowing  what  publications 
are  telling  the  truth  and  what  are  lying 
can  bring  this  state  of  affairs  about, 
they  may  rest  assured  that  the  state¬ 
ments  of  circulation  they  receive  from 
publications  will  be  accurate.” 


Cleveland  Press  Election  Record. 


THE  prrrsBURG 

PRESS 

Ha.  the  Largest 

Dally  aEt<l  Sunday 

CIRCUL.A.X10N 
IN  PITTSBURG 


A  remarkable  record  for  reporting 
election  returns  was  established  by  the 
Cleveland  Press  Tuesday,  when  that  pa¬ 
per  announced  the. re-election  of  Mayor 
Baker  five  hours  in  advance  of  the  of¬ 
ficial  count  and  within  twenty-five  votes 
of  the  actual  returns.  Before  the  board 
of  electors  had  received  a  single  pre¬ 
cinct  report.  Press  extras  were  being 
sold  announcing  Mayor  Baker’s  re- 
election  on  first  and  second  choice  bal¬ 
lots  by  3,200.  The  final  count  was  3,225. 
The  Press  did  not  guess.  It  went  out 
and  gathered  its  own  returns  all  over 
Cleveland.  These  were  tabulated  in  the 
Press  editorial  rooms  by  a  staff  of  elec¬ 
tion  experts,  headed  by  Carl  H.  Nan. 


Garrison  Free;  Will  Sue  Assembly. 

James  C.  Garrison,  ex-Governor  Sul- 
zer’s  publicity  manager,  and  former  edi¬ 
torial  writer  on  the  New  York  Press, 
who  was  committed  to  the  Albany  peni¬ 
tentiary  for  contempt  by  the  Assembly, 
was  released  from  further  prosecution 
by  Justice  Cochrane,  of  Hudson,  last 
week.  He  had  been  out  on  parole  for 
two  weeks.  His  release  was  ordered  on 
the  ground  that  the  commitment  papers 
were  defective.  Mr.  Garrison  contem¬ 
plates  a  $100,000  suit  for  damages 
against  those  members  of  the  Assembly 
who  were  responsible  for  his  imprison¬ 
ment.  He  says  the  act  of  the  Assembly 
was  a  stab  at  the  freedom  of  the  press. 


WASHINGTON  PERSONALS. 

.Tames  P.  Hornaday,  chief  of  the  Wash¬ 
ington  bureau  of  the  Indianapolis  News, 
is  visiting  in  his  home  State. 


Wm.  A.  Crawford,  of  the  Associated 
Press,  who  was  painfully  injured  by  fall¬ 
ing  down  a  Bight  of  stairs  last  Monday, 
is  rapidly  recovering. 


Ixmis  Ludlow  has  added  the  Takoma 
(Wash.)  News  and  Ledger  to  his  string 
of  papers. 


N.  O.  Messenger,  of  the  Washington 
Star ;  J.  C.  O’Laughlin,  of  the  Chicago 
Tribune ;  C.  C.  Brainerd,  of  the  Brook- 
l.vn  Eagle,  and  Grafton  IVilcox,  of  the 
A-ssociated  Press,  who  weri  in  New  York 
for  the  election,  have  returned  to  Wash¬ 
ington. 


Several  births  were  recorded  this  week 
in  the  families  of  newspaper  men  of 
Washington.  A  son  was  bom  to  Fred 
Havis,  of  the  Sioux  City  Journal,  and 
Mrs.  Davis.  A  son  was  also  bom  to 
Bond  P.  Geddes,  of  the  United  Press,  and 
Mrs.  (ileddes,  and  a  daughter  to  Charles 
McCullom,  of  the  Associated  Press,  and 
Mrs.  McCullom. 


Kobt.  Ginter,  of  the  Pittsburgh  Ga¬ 
zette-Times,  has  returned  after  spending 
several  weeks  at  the  home  office. 


Robert  M.  Gates,  correspondent  of  the 
Memphis  Commercial  Appeal,  was  highly 
complimented  last  Friday  when  Repre¬ 
sentative  Sims,  of  Tennessee,  asked  and 
secured  permission  to  have  one  of  Mr. 
Gates’  articles  to  his  paper  printed  in 
ttie  Congressional  Record.  'The  story 
was  entitled  “Seeking  a  Government  Job 
in  Washington.” 


Oswald  Schnette,  of  the  Chicago  Inter- 
Ocean,  the  president  of  the  National 
Press  Cluib,  gave  a  dinner  in  honor  of 
John  “r.  Suter,  secretary  to  Attorney- 
General  McReynolds,  last  Saturday.  Mr. 
Suter  resigned  the  presidency  of  the  club 
when  he  accepted  the  secretaryship  to 
the  'Attorney-General. 


Jerry  A.  Mathews,  of  the  New  York 
Sun,  and  Mrs.  Mathews,  have  returned 
from  their  visit  to  Indiana.  Miss  Helen 
G.  Watson,  a  sister  of  Mrs.  Mathews,  re¬ 
turned  with  them. 


Foreign  Advertlsiag  Representatives 
I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldg.,  Chicago 


THE  EVENING  MAIL  has  shown 
a  consistent  gain  in  lines  of  advertis¬ 
ing  printed  for  a  period  of  more  than 
six  years — this  in  spite  of  a  strict 
censorship  of  advertising  not  mail 
tained  by  other  newspapers. 

The 

Evening  Mail 

203  Broadway  New  York 


HOLIDAY  NUMBER 

The  New  York  Times 
Review  of  Books 

Sunday,  November  30th 

List  of  season’s  new  publications  with 
short  descriptions  of  each  to  help  in  making 
selections.  Literary  topics  from  all  parts 
of  the  world  discussed  by  eminent  writers. 

THE  NEW  YORK  TIMES  publishes 
more  Book  advertisements  and  reaches  more 
book-buyers  than  any  other  newspaper  in 
the  United  States. 


Why  Not  Let  Us  Prove 


To  you,  Mr.  Adver¬ 
tiser,  that  the  buy¬ 
ing  power  of 

The 

Pittsburgh  Sun 

is  worth  more  than  price 
asked  for  space  by  some 
papers  claiming  “largest" 
circulation?  Just  ask  us  for  details  and  in¬ 
formation  and  you’ll  be  under  no  obligation. 


E1Q£  X.  BCKOXiZ,  General  Manager, 

CONE,  LORENZEN  &  WOODMAN, 
Foreign  Advertising  Representatives, 
NEW  YORK.  DETROIT.  CHICAGO. 


GET  THE  BEST  ALWAYS 

Wnt 

f  ittaburQ  Siapabl) 

Greater  Pittsburg’s  Greatest 
Newspaper 

Wallace  G.  Brookr,  Horacr  M.  Foao, 

Brunswick  Bldg.,  People’s  Ges  Bldg.. 

New  York  Ckicago 

H.  C  Rook, 

Real  Estate  Trust  Bldg.,  Philadelphia. 


PEORIA 

JOURNAL 

is  the  only  newspaper  in  Peoria  which  opens 
its  books  to  the  A.  A.  A. 

NET  paid”^®^  Circulation. 

H.  M.  PINDELL.  Proprietor. 

CHARLES  H.  EDDY,  Representative. 

1  Madison  Avenue.  NEW  YORK 


November  8,  1913. 
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The  First  Issue  of  the 

Sunday  Edition 

of  the 

Dayton  Daily  News 

reached  25,000  in  Paid  Circulation. 
No  free  distribution  was  made. 

liL'SIXESS  CARRIED:  Local,  191  col- 
u'i  us:  Foreign,  10  columns;  Classified,  17 
columns;  or  a  total  of  over  64,000  lines  of 
paid  advertising— an  exceptional  record  for 
list  !  su,.. 

I  HE  SUNDAY  NEWS  becomes  at  once 
til.  leading  Sunday  Newspaper  of  Dayton. 

Rate,  4'/2  Cents  Per  Line 

Dayton  News  and  Sprintifield  News 
combined,  6  cents  per  line. 

Each  paper  is  published  six  evenings  and 
S  iiiday  morning. 


News  League  of  Ohio 

Home  Office,  Dayton,  Ohio 

New  York — La  Coste  &  Maxwell,  Monolith 
Building. 

Chicago— John  Glass.  Peoples  Gas  Bldg. 


It  is  read  every  day  by  a 
greater  number  of  people  than  any 
other  daily  newspaper  west  of  New 
York  City — advertisers  who  con- 
entrate  in  the 

Chicago  Evening 
American 

Get  the  best  results. 


Tlie  Circulation  of  the 

New  York 
Evening  Journal 

IS  more  than  l)f)UBLK  its 
nearest  competitor  in  the  even¬ 
ing  held,  exceeding  it  by  over 
4(X),ooo. 

Net  paid  daily  '7'7C  QOQ 
average  for  Sept.  I  I 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 
TBE  URCESr  HI  NEW  ENGLAND 


THE  NEW  ORLEANS  ITEM 

A$  They  Told  It  to  Uncle  Sam 

3D  U.  S.  P.  O.  STATEMENT 

The  New  Orleans  Item  . BB.SMU 

The  Daily  States . 3U,53!J 

The  Times-Democrat  . SS5.JJ43 

The  Picayune  . !iO,M37 

That’s  why  The  Item  every  week  in  the 
year  carried  more  paid  advertising  of  any 
and  all  kinds. 

THE  JOHN  BUDD  COMPANY, 
Advertising  Representatives 
New  York _ Chicago  St.  Louis 


ONLY  HONEST  ADVERTISING  PAYS. 

W.  C.  Freeman  Tells  What  a  Quickened  Conscience  Among 
Advertising  Men  Has  Done  to  Elevate  Newspaper 
and  Business  Standards. 

(j4n  address  delivered  before  the  Advertising  Men’s  League  at  the  Aldine  Club,  Nov.  8.) 


When  1  went  into  the  advertising  busi¬ 
ness  as  a  solicitor  the  general  conception 
of  a  solicitor’s  duty  was  to  sell  all  the 
advertising  space  he  could.  To  whom  it 
was  sold — what  kind  of  copy  was  used — 
made  no  difference.  I’he  character  or 
tile  reliability  of  the  advertiser  was  not 
the  concern  of  anybody.  In  fact,  nobody 
gave  any  thought  to  this  feature  of  the 
business.  If  advertisers  could  pay  for 
the  advertising  they  did  that  was  the 
only  thing  that  interested  the  advertising 
men  or  the  publishers.  If  the  copy  used 
was  a  medley  of  lies  what  difference  did 
it  make'?  Why  should  advertising  solici¬ 
tors  concern  themselves  about  itV  Were 
we  not  employed  to  sell  advertising 
space"'  'Phat  was  all  publishers  wanted 
of  us.  They  were  not  concerned  about 
the  moral  side  of  it,  so  why  should  we? 
We  were  part  of  a  system.  Neither 
publishers  nor  advertisers  cared  a  great 
deal  about  a  moral  code  as  applied  to 
advertising.  They  did  not  know  any¬ 
thing  about  a  moral  code.  Neither  did 
we. 

Advertising  was  employed  to  stimulate 
business  then  as  it  is  now,  but  the 
method  was  totally  different.  Then,  as 
it  sometimes  is  now,  it  was  thought  nec¬ 
essary  to  make  an  exaggerated  appeal 
to  the  public.  Lying  was  not  considered 
harmful. 

PRESENT  DAY  IMPROVEMEIN'T. 

Present  day  advertising  looks  better 
and  it  is  better.  AV’e  know  that  some  of 
the  advertising  that  we  read  is  not  up 
to  the  mark  of  integrity,  but  the  propor¬ 
tion  of  crookedness  to-day  is  very  much 
less  than  it  was  during  the  period,  say 
from  1885  to  IIXKJ.  The  proportion  of 
bad  advertising  to-day  is  about  ten  per 
cent,  to  ninety  per  cent,  good  udvei’tisiug. 
In  the  old  days  the  percentage  was  just 
the  reverse.  This  is  encouraging.  It 
shows  that  we  are  making  headway. 

The  present  day  ten  per  cent,  of 
crookedness,  however,  is  mighty  hard  to 
eliminate.  That  is  the  task  ahead  of  us. 
I’reseiit  day  crookedness  is  smarter  than 
it  was  ten  years  or  fifteen  years  ago.  It 
is  more  subtle.  Those  who  lie  to-day 
have  made  of  it  an  art.  It  is  hard  to 
detect  modern  lies.  We  know  that  they 
exist  but  it  is  diflicult  to  check  them.  It 
is  bard  to  bring  them  within  the  law. 
The  reason  is  because  they  emanate  from 
high  places— from  business  men  who  pre¬ 
tend  to  a  virtue  they  do  not  possess.  The 
meanest  man  in  the  world  is  he  who  pre¬ 
tends  to  righteousness  and  thrives  on 
wrongdoing.  Truth,  however,  is  a  hard 
tiling  to  combat.  A  lie  always  gets 
licked  when  truth  tackles  it. 

Advertising  lies  are  being  attacked  by 
the  working  forces  of  the  advertising 
clubs  throughout  America — ^by  the  great 
body  of  earnest  men  who  are  working 
in  behalf  of  honest  advertising. 

A  ROTTEN  .SYSTEM. 

We  sold  advertising  in  tihe  old  days 
according  to  the  system.  The  system  was 
rotten.  We  are  selling  advertising  to-day 
according  to  the  new  system,  and  the 
new  system  is  sound,  because  it  is 
founded  on  integrity.  We  have  dis¬ 
covered  ourselves  and  have  made  up  our 
minds  to  do  right. 

If  we  can  measure  up  to  as  big  a  suc¬ 
cess  iu  selling  clean  advertising  as  we 
were  in  selling  rotten,  lying  advertising, 
we  will  be  able  to  make  amends  for  that 
part  of  our  careers  that  we  are  ashamed 
of  to-day. 

We  used  to  suggest  plans  to  advertisers 
that  publishers  thought  were  clever.  Ad¬ 
vertisers  thought  they  were  clever,  too. 
'rhey  paid  for  tliem.  These  advertise¬ 
ments  were  the  lowest  kind  of  fakes. 
There  was  not  a  particle  of  truth  in 
them  anywhere.  They  went  through 
without  a  protest  from  the  advertisers. 
They  thought  they  were  legitimate. 
They  went  through  without  any  protest 
from  the  publishers  or  ourselves.  The 
advertisers  and  the  publishers  made 
money.  What  else  did  they  care  about? 
If  they  did  not  care,  why  should  we? 

It  was  a  common  thing  for  newspaper¬ 
men  to  secure  testimonials  for  patent 
medicines — to  secure  pictures  of  theatri¬ 
cal  people  and  politicians — to  get  them  to 
say  that  they  bad  used  this  or  that 
medicine.  It  did  not  make  any  differ¬ 
ence  if  they  hadn’t  tried  them.  The  pub¬ 
lishers  gave  us  the  money  to  buy  these 
testimonials.  All  classes  of  people  were 
willing  to  certify  to  the  healing  power 
of  these  medicines  so  long  as  the  paper 
that  wanted  the  testimonials  was  will¬ 
ing  to  pay  for  them.  The  people  did  not 


think  they  were  doing  any  harm.  They 
thought  they  were  helping  along  some 
fellow  who  was  willing  to  pay  them  for 
helping  him  along.  The  cost  for  secur¬ 
ing  these  testimonials,  besides  the  mak¬ 
ing  of  the  cuts,  ranged  from  one  to  ten 
dollars  each. 

Tliese  testimonials  were  easy  to  secure. 
People  would  say  anything  that  we 
wanted  them  to  say.  Page  advertise¬ 
ments  were  frequently  filled  with  testi¬ 
monials  from  people  who  never  had  taken 
the  medicine.  T|here  were  often  two 
page  advertisements.  I  recall  one  six- 
page  advertisement  that  was  printed  in 
the  paper  that  I  represented.  It  was 
made  up  of  testimonials  from  people  in 
the  ordinary  w'alks  of  life.  They  were 
secured  by  men  associated  with  me.  It 
did  not  make  any  difference  to  the  pub¬ 
lishers,  or  to  the  advertisers,  or  to  me, 
whether  the  testimonials  were  genuine  or 
not,  for  was  it  not  the  custom?  Was 
it  not  paying  the  advertisers?  Was  it 
not  bringing  grist  to  the  mill  of  the  pub¬ 
lisher? 

CLEVER  WRITERS  EMPLOYED. 

•Some  clever  writers  were  employed  for 
tliis  work.  They  had  vivid  imaginations. 
They  were  trained  newspapermen.  They 
were  expert  interviewers.  They  could  go 
out  and  get  anybody  to  say  what  they 
wunted  them  to  say.  They  had  fhe 
power  to  write  in  graphic,  appealing 
language.  They  prepared  page  after  page 
of  this  kind  of  stuff.  We  showed  it  to 
the  advertisers.  They  would  buy  it. 
They  knew  that  kind  of  advertising 
made  an  impression  upon  the  public.  It 
did  make  an  impression  in  those  days. 
It  sold  millions  of  bottles  of  medicine. 
Such  advertising  to-day  would  fall  flat. 
Nobody  would  respond  to  it.  The  things 
that  were  advertised  in  this  way  a  few 
years  ago  are  not  being  advertised  that 
way  at  all  any  more  and  most  of  them 
are  out  of  business,  which  shows  that  no 
business  can  succeed  unless  it  is  founded 
on  honor — giving  a  square  deal  to  the 
Ijublic. 

We  did  not  stop  with  patent  medicine 
advertising.  We  found  a  very  fertile 
field  in  selling  stocks  of  gold  and  silver 
mines,  oil  wells,  etc.  The  public  was 
unsuspecting  and  responsive.  All  of  the 
lieople  engaged  in  this  kind  of  business 
were  easy  marks  for  us.  Our  splendid 
writers  could  prepare  copy  that  would 
sell  anything.  All  of  these  stock 
schemers  were  nothing  but  fakers.  They 
had  no  idea  of  returning  anything 
to  the  people  for  the  money  they  paid  in. 
They  never  got  back  a  cent.  The  only 
expense  these  schemers  had  was  for  elab¬ 
orate  offices,  clerk  hire  and  advertising 
bills. 

UNMARKED  AD  READERS. 

We  sold  reading  notices  without  ad¬ 
vertising  marks.  We  used  a  different 
heading  from  the  regular  news  headings 
and  then  satisfied  our  consciences  that 
we  were  not  selling  the  news  columns  of 
our  paper.  We  did  not  object  to  the 
high  rates,  however,  that  we  received. 
We  did  not  object  to  the  lies  that  we 
knew  were  being  told  by  these  companies. 
We  hid  behind  that  old  motto  “Caveat 
Emptor.” 

We  did  not  develop  fake  advertising 
all  of  the  time  but  did  most  of  the  time. 
Once  in  a  while  we  would  switch  into 
the  right  way  and  develop  some  honest 
lines  of  advertising.  That  started  us  to 
thinking.  If  we  could  use  our  brains 
for  a  crooked  thing,  why  could  we  not 
employ  them  to  make  honest  things  suc¬ 
cessful?  But  there  was  always  before 
us  the  lure  of  big  copy  from  these  crooked 
enterprises.  We  did  not  have  any  moral 
code  that  governed  this  kind  of  advertis¬ 
ing.  We  did  not  think  we  were  doing 
wrong  because  it  was  the  custom  to  priut 
this  kind  of  advertising.  We  know  now 
in  the  light  of  our  experience  that  we 
did  a  wrong  and  we  are  now  ashamed  of 
it. 

I  want  to  repeat  that  we  are  a  part  of 
a  system.  Newspapers  all  over  tlie  coun¬ 
try  printed  everything  they  could  get. 
To-day  they  do  not.  In  spite  of  them¬ 
selves  all  of  this  business  has  been  elimi¬ 
nated.  It  is  dead.  The  fake  patent  medi¬ 
cine  is  no  longer  a  'big  factor  in  the 
advertising  columns.  There  are  no  min¬ 
ing  schemes  advertised  at  all.  There  are 
no  oil  wells  spouting  up  millions  of  dol¬ 
lars  to  be  grasped  at  twenty-itive  cents  a 
share  by  the  public.  There  are  no  more 
of  the  bankrupt  clothing  sale  advertise- 
nents  that  used  to  fill  the  columns  of 
(.Continued  on  page  416.) 
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Detroit  Satarday  Night 

is  an  established  (actor  in  the  newspaper  life  oi 
Detroit  and  Michigan.  Its  inlluence  advances 
beyond  the  bounds  ol  its  home  community,  and 
in  this  larger  inlluence  there  have  come  both  to 
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The  Seattle  Times 

STILL  MAKING  HISTORY 

During  1912  the  Times  printed  over  11,- 
000,000  agate  lines  of  total  space,  which  was 
3,284.000  lines  more  than  its  nearest  com¬ 
petitor.  Gain  over  1911  was  604,000  lines. 

The  foreign  business  amounted  to  1,086,- 
000  lines.  Gain  in  foreign  business  was 
238,000  agate  lines  over  1911. 

In  December,  1918,  the  Times  led  nearest 
competitor — 866,000  lines  of  local  and  18,600 
lines  of  foreign  advertising. 

Present  average  circulation:  Daily,  67,- 
000;  Sunday,  87,000. 
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KARGER,  OF  THE  TIMES-STAR. 

A  Washington  Correspondent  Who 

Has  Become  a  National  Figure. 

Gus  J.  Karger,  of  the  Cincinnati 
Times-Star,  is  one  of  the  most  experi¬ 
enced  and  best  known  of  Washington 
correspondents.  He  enjoys  the  friend¬ 
ship  and  confidence  of  public  men  in 
all  parts  of  the  country,  possesses  a  flu¬ 
ent  pen,  tireless  energy,  and  a  well-bal¬ 
anced  mind. 

Mr.  Karger  was  born  in  Berlin  in 
IWU!  and  came  to  the  United  States  with 
his  parents  when  seven  years  old.  He 
was  educated  in  the  public  schools  of 


that  we  really  developed  in  those  days 
are  still  alive  and  prosperous.  Those 
that  faked  and  lied  are  dead.  What  bet¬ 
ter  ilhi-stration  is  n.’eded  to  show  the 
advantage  of  cleaning  up,  protecting 
readers  from  fraudulent  advertisements? 
Not  only  is  it  a  big  principle — not  only 
is  it  right  to  clean  up — but  if  we  want 
to  be  good  business  men — if  we  want  our 
own  properties  to  succeed — we  must  safe¬ 
guard  our  readers  from  this  kind  of 
advertising.  Xo  advertising,  except  that 
which  is  truthful,  can  ever  hope  to  suc¬ 
ceed.  Unless  there  is  great  revenue  from 
advertising,  modern  newspapers,  at  a 
|)enny,  cannot  succeed.  There  cannot  be 
permanent  advertising  revenue  unless  ad¬ 
vertising  pays.  Since  only  straightfor¬ 
ward,  honest  advertising  pays,  it  is  ob¬ 
vious  that  the  thing  to  do  is  to  develop 
honest  advertising. 

In  every  community  in  the  United 
States  the  newspapers  that  are  making 
the  best  impression  on  the  public — that 
are  making  the  most  progress — are  those 
that  are  having  a  care  as  to  the  kind  of 
advertising  copy  they  print,  as  well  as 
to  the  kind  of  news  the.v  print.  They  are 
building  on  a  sure  foundation. 

The  great  majority  of  advertisers  are 
using  their  columns  generously.  Their 
business  has  increased  enormously.  The 
circulations  have  almo.st  doubled.  There 
is  a  very  marked  desire  by  the  reputable 
part  of  the  business  t“ommunity — -which 
reitresents  the  majority — to  support 
newspajters  of  this  c-haracter. 

The  newspapers  of  the  other  jtmd  are 
not  having  a  very  easy  time  of  it.  They 
talk  about  increase  in  advertising  space, 
but  when  a  test  is  put  to  their  columns 
it  is  ajiparent  that  a  large  part  of  the 
space  se<-ured  comes  from  all  of  tlJe 
takers  in  the  community  and  the  nation. 


Anniversary  Puzzles 

By  W.  CHARLES  TANNER 

Each  is  an  interesting  little  reminder  of  somethiiii^ 
that  occurred  on  the  particular  date  for  which  issueii. 
Two-column  size — with  or  without  t^pe  matter. 

The  International  Syndicate  -  Baltimore,  Md. 


Gus  J.  Karger. 

Gevclaiul  and  Columbus,  and  in  1884 
was  a  police  reporter,  on  the  Cincinnati 
Freie  Presse.  His  first  employment  on 
an  English  newspaper  was  on  the  Cin¬ 
cinnati  Commercial-Gazette  in  1890.  In 
189o  he  became  connected  with  the  Cin¬ 
cinnati  Post,  and  was  that  paper’s  city 
editor  four  years.  He  went  to  Wash¬ 
ington  in  1899  as  correspondent  for  the 
Post  and  was  subsequently  made  the 
representative  there  for  the  Scripps-Mc- 
Rae  league  oi  newspapers.  Mr.  Karger 
has  attended  and  reported  every  na¬ 
tional  convention  since  1892,  has  trav¬ 
eled  with  President  Roosevelt  many 
times  and  covered  the  Oyster  Bay- 
newspaper  work. 

In  l!Kt7  Mr.  Karger  was  selected  by 
President  Roosevelt  and  Secretary  of 
War  Taft  to  represent  the  latter  in  a 
|M.*rsonal  capacity  among  the  Washing¬ 
ton  correspondents.  He  remained  with 
Judge  Taft  throughout  his  campaign 
and  accompanied  him  on  his  travels. 

During  President  Taft’s  term  Mr. 
Karger  continued  to  represent  him  in  a- 
similar  capacity.  He  traveled  exten¬ 
sively  with  President  Taft  and  fre¬ 
quently  handled  confidential,  as  well  as 
public  matters  for  him  in  an  unofficial 
capacity.  During  the  last  Presidential 
campaign  Mr.  Karger  served  as  director 
of  the  bureau  of  organization  at  Repub¬ 
lican  national  headquarters  in  New 
York. 

HONEST  ADVERTISING. 

(Continued  from  page  415.) 
the  newspaj^rs.  particularly  every  Sat¬ 
urday  morning.  There  were  stores  on 
Broadway  from  the  Battery  to  Twenty- 
third  street  just  filled  with  these  fake 
Iwnkrupt  clothing  sales.  I  remember 
that  a  few  years  ago  cur  papers  Satur¬ 
day  mornings  would  be  filled  with  as 
many  a.s  ten  half-page  advertisements  of 
these  big  fake  clothing  concerns.  They 
are  not  in  business  to-day.  The.v  could 
not  survive  to-day. 

There  has  been  a  general  clean-up, 
without  very  much  activity  on  the  part 
of  many  publishers.  It  is  working  it¬ 
self  out.  The  work  of  the  advertising 
clubs  is  making  an  impression  on  the 
public.  It  is  making  an  impression  on 
the  publishers  in  spite  of  themselves. 
There  Ls  very  serious  thought  being 
given  to  the  elimination  of  all  kinds  of 
dishonorable  advertising. 

What  a  tremendous  power  all  of  this 
old-time  advertising  would  have  been  had 
It  been  truthful!  The  honest  things 
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MOST  CONVENIENT 

Newt  matrix  service  in  Uie  market — tavei 

time,  patience,  money. 

CENTRAL  PRESS  ASSOCIATION.  Clevaland 

Their  proportion  of  dei-ent  advertising  is 
very  small.  The  wonder  is  that  clean 
business  seeks  the  company  of  unclean 
business. 

.All  this  sort  of  thins  will  rectify  itself 
in  due  course.  It  looked  impossible  a 
few  months  ago  to  clean  up  the  political 
stables  here  in  Xew  York,  but  Tuesday 
showed  that  public  opinion,  when 
aroused,  will  clean  up  anything.  The 
stables  have  been  cleaned  up  all  right. 
.A  clean-up  in  advertising  is  being  backed 
by  public  opinion  and  no  newspaper  pub¬ 
lisher  will  long  hold  out  against  it. 

AVe  mu.st  not  be  too  drastic  in  our 
woik.  AVe  must  not  seek  to  drive  men 
out  of  business.  AVe  niust  not  hit  them 
over  the  head  with  clubs.  AA'e  must  per¬ 
suade  them  to  do  straight  advertising  be¬ 
cause  it  will  pay  them  better.  Let  us 
use  moral  suasion  first  and  then  again 
and  again.  If  the  advertiser  persists  in 
lying,  then  let  us  imt  him  in  jail. 
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A  Bunch  of 
Good  Ones 

Thirty  pages,  two  and  three-column  daily 
Comics,  all  subjects. 

Fifty  half-page  Human  Interest  Features. 
Ten  pages  of  Rebus  features. 

It’s  a  daily  mat  service.  It  would  pay  you 
to  buy  the  w-hole  bunch.  As  a  matter  of 
fact  we  can  supply  some  good  live  mats  at 
a  price  cheaper  than  composition. 

World  Color  Printing  Company 

ST.  LOUIS.  MO. 

Established  19M  R.  S.  Grable,  Mgr. 


Ask  About  Our 

Red  Letter  Service 


The  Best  ^^Time  Copy’ 


UNITED  PRESS 

Geacral  Offices,  Wari4  Baildiag,  New  York 

WEEKLY 
COMIC  &  CARTOON 
SERVICE 

The  Best  Feature  Service  obtainable  any¬ 
where.  Singles,  Doubles,  Triples,  Illus¬ 
trated  Jokes,  Puzzles,  Fashion  and  Sport¬ 
ing  Cartoons. 

GOING  FAST 

Write  or  wire  for  Sample  Sheets  and  Terms 

UNION  SYNDICATE  SERVICE 

450  FOURTH  AVE.,  NEW  YORK. 

Daily 

News  Mats 

Best  illustration  service 
obtainable  in  this  country 
— write  for  samples. 

INTERNATIONAL  NEWS  SERVICE 

200  William  Street  New  York  City 

All  Your  Newspaper 
Needs  to  Get  and  Hold 
Circulation  Supremacy 

Except  Local  end  Telegreph  Newt 

WILL  BE  SUPPLIED  BY 

Newspaper  Feature  Service 

41  Perk  Row  147  Neaseu  St. 

NEW  YORK  CITY 

M.  KOENIGSBERG,  Maeager 
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SECOND  PATENT  SUIT 

Linotype  vs.  Intertype 

We  desire  to  anooDOce  that  we  have  Instituted  a  second  action  in  the  United  States  District  Court  lor  the  Southern  District  ol  New  York 
against  the  latemational  Typesetting  Machine  Company  (manniactnrers  ol  the  intertype)  ior  iniringement  oi  the  ioiiowing  United 
Slates  Letters  Patent: 

D.  S.  Kennedy . No.  586,337 

J.  R.  Rogers .  “  619,441- 

J.R.  Rogers .  “  630,112 

D.  A.  Hensley .  “  643,289 

J.R.  Rogers .  “  661,386 

C.  Muehieisen  .  “  718,781 

J.  W.  Champion .  “  719,436 

D.  A.  Poe  and  W.  H.  Scharf .  “  734,746 

J.  L.  Ebaugh .  “  739,591 

P.T.  Dodge .  “  739,996 

J.  K.  Van  Valkenburg .  “  746,415 

S.  J.  Briden .  “  757,648 

W.  H.  Randall .  “  758,103 

We  have  recently  announced  a  lirst  action,  now  pending,  brought  by  us  agaiast  the  International  Typesrlling  Machine  Company 
(or  iniringement  oi  the  Ioiiowing  United  States  Letters  Patent: 

0.  Mergenthaler . No.  614,229  0.  Mergenthaler No.  614,230 

J.  R.  Rogers. . . . Reissue  13,489 

IVlepgenttialer  Ulnoty^pe  Company 

tribune:  building  new  york 


J.  M.  Cooney  and  H.  L.  Totten .  No.  759,501 

R.  M.  Bedell .  “  787,821 

P.  T.  Dodge .  “  797,412 

D.  S.  Kennedy .  “  797,436 

D.S.  Kennedy .  “  824,659 

M.  W.  Morehouse .  “  826,593 

T.  S.  Homans .  “  830,436 

T.  S.  Homans .  “  837,226 

R.  M.  Bedell .  “  848,338 

T.  S.  Homans .  “  888,402 

J.  R.  Rogers .  “  925,843 

H.  Plant .  “  955,681 


THE  OFFICE  BOY  PROBLEM. 


London  Optimist*  Tell  How  It  May 
Be  Successfully  Solved. 

I  he  Optimists,  of  London,  of  which 
Charles  F.  Higham  is  president,  an  or¬ 
ganization  composed  of  advertising 
men,  merchants  and  others  engaged  in 
commercial  pursuits,  recently  issued  a 
large  folder  of  nine  ''--es,  entitled 
"How  to  Create  a  Business  Spirit.” 

It  is  printed  in  big  type  on  heavy  pa¬ 
per  and  is  “easy”  readinjj.  It  contains 
a  lot  of  sensible  suggestions  and  wise 
thoughts.  This  is  what  it  has  to  say 
about  the  office-boy  problem : 

"Here  is  our  suggestion  for  the  solu¬ 
tion  of  one  of  the  greatest  business 
problems  of  to-d^y — the  office  boy. 
True,  he’s  a  small  item,  but  his  general 
inefficiency  is  one  of  the  most  deplora¬ 
ble  facts  of  every  business  house. 

“Why  is  he  inefficient,  shabby,  untidy, 
both  in  his  person  and  in  his  work? 
Why  is  he  so  slack?  It’s  simply  be¬ 
cause  he  believes  it  wouldn’t  pay  to  try 
and  be  otherwise.  Because  he  knows 
and  feels  his  very  insignificance. 

“Why,  then,  let  him  feel  insignificant 
— if  the  betterment  of  his  work  is  at 
stake?  Why  not  let  him  feel  his  im¬ 
portance;  for,  when  you  get  down  to  it, 
he  is  as  comparatively  important  an 
item  to  the  running  of  your  business  as 
your  manager,  sub-manager,  and  depart¬ 
ment  heads,  and  his  errors  give  these 
men  endless  trouble. 

“Our  scheme  is  this:  Every  three 
months  awaid  a  badge,  card,  or  similar 
token  of  merit,  for  efficiency,  punctual¬ 
ity,  and  general  smartness,  both  in  work 
and  appearance — based,  f'f  course,  upon 
what  the  boy  has  done  in  that  three 
months.  At  the  end  of  the  year  to  the 
office  boys*  who  have  won  three  or  more 
complete  marks  of  merit  award  a  cash 
bonus  of  10s.  for  each  one — which 
means  a  lot  to  an  office  boy.  He  must 
get  at  least  three  to  get  any  bonus. 

“In  this  way  you  are  not  only  going 
to  get.  more  efficient  work  out  of  your 


office  boys  by  instilling  a  better  business 
spirit  in  them,  but  you  are  not  going  to 
have  the  old  troub'e  of  the  ever-chang¬ 
ing  office-boy  staff.  Your  boys  will  feel 
that  their  efforts  to  do  their  best  are 
appreciated,  and  they  will  remain  in  one 
employ  for  years. 

“The  subtlety  of  the  scheme  from 
your  point  of  view  (as  employers)  is 
that  you  are  sure  of  your  office  boys 
for  a  whole  year  at  the  very  least,  be¬ 
cause  directly  they  have  won  one  badge, 
that  badge  represents  money  (10s.) ; 
and  no  boy  will  leave  if  there’s  a  chance 
of  a  cash  bonus. 

“It  is  our  contention,  also,  that  the 
heads  of  firms  should  tell  their  boys  in 
a  brief,  frank  and  friendly  little  chat 
what  they  intend  doing  for  them,  and  to 
follow  this  UP  each  month  by  another — 
after  all,  twenty  minutes  a  month  is  not 
much  to  sacrifice  when  it’s  going  to  help 
the  working  of  the  office  so  much." 


NEW  INCORPORATIONS. 

Cl.vrksburg,  W.  Va. — Sentinel  Pub¬ 
lishing  Co.;  printing  and  publishing; 
capital  stock.  $.'),<M»() ;  incorporators, 
Felix  R.  Struve,  J.  D.  McReynolds,  A. 
F.  Wagner,  W.  M.  Long  and  Mayme  J. 
Long. 

Bigelow,  Ark. — Press  Publishing  Co.; 
capitalized  at  S-l.iXX);  president,  W.  T. 
Hutchinson ;  vice-president,  W.  R.  Line- 
barger;  secretary-treasurer,  George  G. 
V’allman. 

St.  Lol’is,  Mo. — Journal  of  Com¬ 
merce  Co. :  capital  stock,  .VAOiX).  In¬ 
corporators  :  William  E.  Barns.  James 
E.  Gatewood  and  Charles  W.  Bright. 
To  conduct  and  carry  on  the  business 
of  printing,  publishing  and  sell  news¬ 
papers  and  periodicals. 


New  York  World  Went  Ads. 

The  New  York  World  has  issued  a 
booklet  in  which  are  reproduced  in 
miniature  twenty-two  pages  of  “W’ant” 
advertising  which  appeared  in  the  World 
Sept.  7,  1913.  The  total  number  of  indi¬ 
vidual  ads  was  9,263. 


ANSWERS  TO  CORRESPONDENTS. 

Will  you  kindly  print  in  The  Editor  and 
Publisher  the  text  of  the  law  recently  adopted 
by  the  Pennsylvania  Legislature,  prohibiting 
the  stuffing  of  newspapers  and  magazines  with 
advertising  matter.'  A.  O.  L.,  Brooklyn. 

AX  ACT 

Prohibiting  the  placing,  fixing  or  insert¬ 
ing  of  certain  things  in  or  on  or  to 
newspapers,  magazines,  periodicals 
or  books  without  the  consent  of  the 
owner  or  publisher  and  providing  a 
penalty. 

Section  1.  Be  it  enacted  by  the  Sen¬ 
ate  and  House  of  Representatives  of  the 
Commonwealth  of  Pennsylvania  in  Gen¬ 
eral  .Assembly  met  and  it  is  hereby  en¬ 
acted  by  the  authority  of  the  same,  that 
any  person  shall  be  guilty  of  a  misde¬ 
meanor  who  shall  place  or  affix  or  insert 
or  cause  to  be  placed  or  affixed  or  insert¬ 
ed  any  advertisement,  notice,  circular, 
pamphlet,  card,  handbill,  ;book,  Iwoklet  or 
other  printed  notice  of  any  kind  on  or  in 
or  to  any  newspaper,  magazine,  periodical 
or  book  where  »ueh  newspaper,  magazine, 
periodical  or  hook  is  in  the  possession  of 
the  owner  or  publisher  thereof  or  in  the 
possession  of  any  newsdealer,  distributer 
or  carrier  or  of  any  agent  or  servant  of 
such  owner  or  publisher  and  is  so  placed, 
affixed  or  inserted  in  such  newspaper, 
magazine,  periodical  or  book  without  the 
consent  of  the  owner  or  publisher  of  such 
newspaper,  magazine,  periodical  or  book. 

Sec.  2.  Any  person  who  shall  be  con¬ 
victed  of  a  violation  of  any  of  the  provi¬ 
sions  of  Section  one  of  this  act  sdmll  be 
sentenced  to  pay  a  fine  of  not  more  than 
one  hundred  dollars  (?100)  for  e.ich  of¬ 
fense  with  costs  of  prosecution. 


Is  there  a  periodical  called  The  Editor,  and 
if  so,  where  is  it  published? 

T.  S.j  Schenectady,  N.  Y. 

Tlie  Editor,  a  semi-monthly  periodical 
supplying  information  to  literary  work¬ 
ers,  is  publishetl  at  Ridgewood,  X.  J. 


What  is  the  name  of  the  last  daily  newspaper 
established  in  New  York? 

Rex,  New  York  City. 

The  Call,  a  Socialist  paper  published 
by  the  Workingmen’s  Co-operative  Pub¬ 
lishing  Association.  -BX)  Pearl  St. 


Can  you  tell  me  when  and  where  the  first 
daily  newspaper  printed  in  Yiddish  appeared? 

Kepple,  Brooklyn. 

The  iXew  York  Tageblatt,  188o. 


FIRE  PREVENTION  POINTS. 

In  the  current  issue  of  the  .Architects’ 
and  Builders’  Journal  an  article  appears 
on  the  above  subject,  from  which  we 
take  the  following  points: 

Benzi.ne  for  cleaning  type  is  danger¬ 
ous  unless  the  air  in  the  room  where  it 
is  used  is  constantly  changing.  There¬ 
fore,  ventilate. 

It  is  strongly  urged  by  insurance  in¬ 
spectors  that  not  more  than  one  gallon 
of  benzine  be  kept  in  the  building  at 
one  time,  and  that  this  be  contained  in 
safety  cans. 

A  special  can  should  be  used  for  oil- 
soaked  waste.  The  special  feature  of 
this  can  is  that  it  has  a  self-closing  lid. 

For  waste  paper  a  closed  bin  prefer¬ 
ably  of  metal  or  metal  lined  should  be 
provided. 

Where  gasoline  is  used  for  linotype 
machines  there  should  be  some  sort  of 
metal  floor  covering,  or  concrete  is  bet¬ 
ter  still. 

Printing  presses  are  better  on  metal 
or  concrete  than  on  wood  foundations, 
as  the  saturation  of  a  wooden  floor  with 
lubricating  oil  renders  it  inflammable  in 
the  highest  degree. 

Electric  motors  should  always  be 
properly  enclosed  and  wires  not  only  in¬ 
sulated,  but  if  possible  carried  in  con¬ 
duits. 

In  fireproof  building  of  printing  of¬ 
fices  the  vital  matters  are  the  material 
of  which  the  building  is  constructed,  the 
kind  of  framework  used,  the  roofing  and 
flooring  material,  and  the  question  of 
open  elevators,  shafts,  and  stairways. 

There  is  perhaps  no  kind  of  plant 
wh’ch  suffers  more  from  a  fire  than  a 
printing  house.  The  type  half  melted 
and  scattered  is  a  total  loss,  save  as 
scrap  metal,  the  naper  stock  is  highly  in¬ 
flammable,  and  the  machine  itself  is 
much  more  delicate  than  that  in  most 
industrial  concerns. 


Putting  It  Clearly. 

"Rastus,  what’s  a  alibi?” 

“Pat’s  nrovin’  dat  yoh  was  at  a  prayer- 
meetin’  whar  yoh  wasn’t,  in  order  to  show  dat 
yoh  wasn’t  at  the  crap-game  whar  ych  was.’’ 
— Life. 
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TIPS  TO  THE  AD  MANAGER. 

William  F.  Dobbs,  Danbury,  Conn.,  is  re* 
ncwins  contracts  for  the  Linonine  Co-,  “Kerr’s 
Flaxseed  Emulsion,"  Danbury,  Conn. 


Bloomingdale-Weiler  Advertising  Agency, 
1420  Che<tnut  street,  Philadelphia,  Pa.,  is 
placing  3  in.,  1  t.  a.  w.,  t-  f.  orders  with  Penn¬ 
sylvania,  Delaware  and  New  Jersey  papers 
for  the  Roman  Automobile  Co.  of  Philadel¬ 
phia-  It  is  also  placing  orders  with  Colorado 
and  Pennsylvania  papers  for  the  Qarissa  Har- 
lowe  Ca,  novelties. 


Ruthrauff  &  Ryan,  450  Fourth  avenue.  New 
Vork  City,  will  shortly  send  orders  to  New 
England.  New  York  State  and  Pennsylvania 
papers  for  M.  Hemingway  Sons  &  Co., 
"Hemingnvay  Spool  Silk,"  Watertown,  N.  Y., 
and  809  Broadway,  New  York  City. 


The  Allen  Advertising  Agency,  141  West 
Thirty-sixth  Streep  New  York  City,  is  han¬ 
dling  the  advertising  account  of  the  Stratford 
House,  11  East  Thirty-second  street,  of  the 
same  city,  with  Canadian  papers. 


Foster  Debevoise  Co.,  15  West  Thirty-eighth 
street.  New  York  City,  is  issuing  to  a  large 
list  of  papers  60  L  13  t.  orders  for  the  Ber¬ 
muda  Combination. 


The  Newitt  .\dvertising  Co.,  314  West  First 
street,  Los  Angeles,  Cal.,  is  inquiring  for  rates 
on  a'  national  campaign. 


M.  Volkmann  .Advertising  Co.,  Temple 
Court,  New  York  City,  is  renewing  telegraphic 
readers  generally  for  Dr.  Burns,  of  New  York 
City. 


Frank  Presbrey  Co.,  456  Fourth  avenue. 
New  York  City,  is  handling  the  advertising 
account  of  the  Biltmore  Hotel,  Madison  and 
Vanderbilt  avenues,  of  the  same  city. 


Hill  &  Tryon,  234  Fifth  avenue.  New  York 
City,  are  forwarding  orders  to  a  selected  list 
of  papers  for  the  Swiss  Federal  Railroads 
Agency,  241  Fifth  avenue.  New  York  City. 


J.  Walter  Thompson  Co.,  44  East  Twenty- 
third  street.  New  York  City,  is  making  5,0001. 
contracts  with  a  selected  list  of  papers  for 
the  International  Magazine,  381  Fourth  ave¬ 
nue,  New  York  City. 


Charles  Blum  Advertising  Corporation,  608 
Chestnut  street,  Philadelphia,  Pa.,  is  issuing 
2,000  I.  contracts  with  a  few  Southern  papers 
for  the  Angelo  Myers  Distilling  Co.,  of  Phila¬ 
delphia. 


It  is  reported,  but  not  verihed,  that  T.  A. 
Snider  Preserve  Co.,  221  Sycamore  street, 
Cincinnati,  O.,  has  transferred  its  advertising 
account  to  Nichols-Finn  Advertising  Co.,  222 
South  State  street,  Chicago,  III. 


Rloomingdale-Weiler  Advertising  Agency, 
1420  Chestnut  street,  Philadelphia,  Pa.,  is  plac¬ 
ing  6  in.  3  t  a.  w.  156  t.  orders  w;ith  Dela¬ 
ware,  New  Jersey  and  Pennsylvania  papers 
for  La  Grange  &  Jordon.  It  is  also  placing 
orders  with  papers  within  a  radius  of  100 
miles  of  Philadelphia  for  the  Insurance  Bond 
&  Mortgage  Co.,  of  Philadelphia. 


Churchill-Hall,  60  Union  square.  New  York 
City,  is  forwarding  140  1.  4  t.  orders  with 
New  Jersey  papers  for  the  Overman  Tire  Co., 
250  West  Fifty-fourth  street,  New  York  City. 


Lyddon  &  Hanford  Co..  Cutler  building, 
Rochester,  N.  Y.,  are  handling  the  advertising 
account  of  the  Wintergreen  Compound  Co, 
-Livingston  building,  Rochester,  N.  Y. 


M.  P.  Gould  Co.,  120  West  Thirty-second 
street.  New  York  City,  is  renewing  orders  with 
Pennsylvania  papers  for  S-  B.  Goff  &  Sons, 
Philadelphia,  Pa. 


Charles  W.  Hoyt,  25  Elm  street.  New 
Haven,  Conn.,  is  placing  218  inches  to  be  used 
in  four  months  with  New  York  State  papers 
for  A.  F.  Pierce  Co.,  “Pierce  Corn  Plasters,” 
Springfield,  Mass. 


The  Atlas  Advertising  Agency.  456  Fourth 
avenue.  New  York  City,  has  charge  of  the 
advertising  account  of  the  Hotel  Prince 
George.  14  East  Twenty-eighth  street.  New 
York  City. 


The  advertising  of  the  Cedar  Rapids  Foun¬ 
dry  &  Machine  Co.  is  now  being  placed  in 


New  Orleans  States 

Sw«ra  Ntt  Paid  CIrcaUtien  far  6  Manths 
Eadiag  Octabar  4,  1913 

3  a  .  S  3  2  D  A.I  L.Y 

Per  P.  O.  Statement 

Carrier  circulation  averages  over  19,000 
per  issue.  We  guarantee  the  largest  car¬ 
rier  and  the  largest  white  home  circula¬ 
tion  in  New  Orleans.  It  is  less  expensive 
and  easier  to  create  a  new  market  in  a 
limited  territory  by  using  concentrated  cir¬ 
culation.  The  States  fills  that  position  in 
New  Orleans. 

The  S.  G  BECK^YTTH  SPECIAL  AGENCY 
Sole  Foreifa  Repretenutives 
New  York  Chkafo  St.  Lo«k 


agricultural  papers  through  the  Cramer-Kras- 
selt  Co.,  of  Milwaukee. 


The  Matos-Menz  Advertising  Co.,  Tribune 
building.  New  York  City,  is  sending  out  the 
following  copy:  Aero-Matik  Gas  Saver  Co., 
leading  newspaMrs  in  the  United  States;  Sel 
Amalgrissant  Clarks  Corporation,  newspapers 
of  New  York,  Philadelphia  and  Boston;  E. 
W.  Elston  &  Ca,  newspapers  of  Philadelphia 
and  Wilmington;  Grape  Capsule  Co.,  Phila¬ 
delphia  and  Pennsylvania  ‘papers;  Linwood 
Haines,  Inc.,  fifty  New  Jersey  towns,  Phila¬ 
delphia  papers  and  farm  magazines;  Mac 
Drug  Co.,  leading  Delaware  and  Pennsylvania 
papers;  Nulfey  Laboratory,  7,000  1.  contracts 
in  every  leading  town  of  Pennsylvania  and 
Maryland;  Harem  Hair  Restorer,  large  copy 
to  New  York  papers;  Philadelphia  Home- 
Made  Bread  Ca,  Philadelphia  and  Chester 
papers;  J.  S.  Tyree,  large  copy  in  New  York 
papers;  John  C.  Winston  Co.,  newspapers  in 
cities  of  over  100,000  ^pulation  and  also  page 
advertisements  in  all  leading  magazines. 


Albert  Frank  &  Co.,  26  Beaver  street,  New 
York  City,  will  continue  to  handle  the  adver¬ 
tising  of  the  Royal  Mail  Steam  Packet  Co.,  22 
State  street.  New  Yoik,  as  heretofore. 


NOTES  FROM  THE  AD  FIELD- 

The  .Atlanta  Hearst  Sunday  American 
now  claims  a  circulation  of  120,000, 
which  is  said  to  be  the  largest  of  any 
newspaper  in  the  South.  The  .American 
and  Georgian  has  a  new  slogan,  ‘‘The 
South’s  Greatest  Newspaper.” 


J.  W.  Finley,  Flatiron  Building.  New 
York,  will  continue  to  represent  the 
Philadelphia  Record  in  the  Eastern  field, 
while  Hasbrook  Story  &  Brooks  have 
been  appointed  Western  representatives. 


The  Massengale  .Advertising  .Agency, 
.Atlanta,  Louisville,  Jacksonville  and 
New  Orleans,  has  added  a  branch  at 
.Memphis,  Tenn. 


The  John  O.  Powers  Co.,  general  ad¬ 
vertising  agency,  has  moved  from  119 
West  Twenty-fifth  street  to  11  West 
Twenty-fifth  street,  where  it  has  larger 
and  better  quarters. 


Circulation  Men  Go  to  Vancouver. 

E.  P.  Hopwood,  who  for  the  past  five 
years  has  been  circulation  manager  of  the 
Portland  Oregonian,  and  E.  G.  Wendling, 
assistant  circulation  manager,  have  taken 
over  the  circulation  department  of  the 
Vancouver  (B.  C.)  News-Advertiser, 
commencing  Nov.  1.  Messrs.  Hopwood 
and  Wendling  have  been  in  the  news¬ 
paper  business  all  their  lives. 


Scoop  and  the  Boss  in  Plaster  Casts. 

“Scoop”  and  “The  Boss,”  two  funny 
characters  that  have  been  made  famous 
by  Hop,  the  artist,  who  draws  a  comic 
series  of  sketches  in  which  they  appear 
for  the  International  Syndicate,  of  Bal¬ 
timore,  can  now  be  had  in  plaster  casts. 
.As  the  “Scoop”  pictures  have  had  a 
wide  range  among  newspapers,  no 
doubt  the  amu'.ing  figures  of  Scoop  and 
the  Boss  will  become  desk  ornaments 
in  many  offices. 


Of  Interest  to  Newspaper  Men. 

Collier’s  for  Nov.  8  contains  two 
articles  that  will  interest*  newspaper 
men.  Samuel  Hopkins  Adams,  whose 
exposures  of  fake  advertisers  have 
made  him  famous  in  newspaper  circles, 
contributes  the  first  of  a  new  series  of 
studies  on  “Oxvfakerv,  the  Tin-Can 
Sure-Cure  School.”  “The  Cub  Repor¬ 
ter  Again”  is  the  title  of  a  good  news¬ 
paper  story  by  Frazier  Hunt  that  is 
sure  to  be  read  in  newspaper  offices. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Proprietor 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why." 


Foreign  Advertiting  Repretentatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


i^iLL  IF  mmu 

Publications  examined  by  tbe  Association  of  American  Advertiser*,  of 
wbich  a  COMPLETE  EXAMINATION  of  tbe  various  records  of  circulation 
was  made  and  tbe  ACTUAL  CIRCULATION  ascertained,  witb  later  figures, 
in  some  instances  furnished  by  tbe  publisher. 


ARIZONA. 

GAZETTE — Av.  Cir.  July  6,355....  Phoenix 

CALIFORNIA. 

ENTERPRISE  . . Chico 

TRIBUNE  . . Los  Angeles 

To  cover  Los  Angeles,  you  must  use 
Tbe  Tribune,  Los  Angeles’ 

Fastest  Growing  Paper. 

INDEPENDENT  . Santa  Barbara 

BULLETIN  . San  Francisco 

RECORD  . Stockton 

Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 


GEORGIA. 

ATLANTA  JOURNAL(Cir.54989)Atlaati 


CONSTITUTION .  Atlanu 

CHRONICLE  ! . Augusta 

LEDGER  . Columbus 

ILLINOIS. 

POLISH  DAILY  ZGODA . Chicago 

SKANDINAVEN  . Chicago 

HERALD  . Joliet 

NEWS .  Joliet 

HERALD-TRANSCRIPT  . Peoria 

JOURNAL . Peoria 

STAR  (Circulation  21,569) . Peoria 

INDIANA. 

THE  AVE  MARIA.  .77 . Notre  Dame 

IOWA. 

REGISTER  &  LEADER . Des  Moines 

THE  TIMES-JOURNAL . Dubuque 

KANSAS 

CAPITAL . Topeka 

KENTUCKY. 

COURIER- JOURNAL . Louisville 

TIMES  . Louisville 

LOUISIANA. 

DAILY  STATES .  New  Orleans 

ITEM  . . New  Orleans 

TIMES-DEMOCRAT . New  Orleans 

MARYLAND. 

THE  SUN . .7777 .7.7. Baltimore 


has  a  combined  net  paid  circulation  of 
127,000  copies  daily,  80,000  of  which 
are  served  in  Baltimore  homes. 


MICHIGAN. 


PATRIOT  (Morning) . .Jackson 

Daily  (Except  Monday) 

Avorafa,  Year  of  1912 
Daily .  lOlW  Sunday .  11,629 

MNNESOTA. 

TRIBUNE.  Mom.  fli  Eve . Minneapolis 

MISSOURI. 

POST-DISPATCH  . St.  Laai* 


New  Canaan  Editor  Files  Petition. 

Declaring  under  oath  that  he  did  not 
have  the  money  to  pay  the  filing  fee,  G. 
Emil  Richter,  proprietor  of  the  New 
Canaan  (Conn.)  Messenger,  filed  a  peti¬ 
tion  in  bankruptcy  at  Hartford  last 
week,  with  liabilities  of  $4,912.46,  of 
which  $1,823.01  is  unsecured.  The  edi¬ 
tor  swore  that  at  the  time  the  schedules 
were  prepared,  he  had  but  eighty-four 
cents  on  hand.  The  printing  presses 


MONTANA. 

MINER  . 

NEBRASKA 

FREIE  PRESSE  (Gr.  1 28,384).... Lincola 

NEW  JERSEY. 

PRESS  . 

.Afbury  Paik 

JOURNAL  . 

....  Elizkbeib 

COURIER-NEWS  . 

....  Plain  field 

NEW  YORK. 

BUFFALO  EVENING  NEWS. . . .Buffalo 

BOLLETTINO  DELLA  SERA.  New  York 

EVENING  MAIL . 

...New  York 

STANDARD  PRESS . 

OHIO. 

PLAIN  DEALER . 

Circulation  for  Oct., 

Daily  . 

Sunday  . 

. . . .  Geveland 
1913. 

...  1 18.857 

...  146.271 

VINDICATOR  . 

..Youngstown 

PENNSYLVANIA. 

TIMES . 

DAILY  DEMOCRAT . 

. . .  Johnitown 

DISPATCH  . 

. . .  Pittfburgh 

PRESS  . 

. . .  Pittsburgh 

GERMAN  GAZETTE . 

.  Philadelphia 

TIMES-LEADER . 

Wilkes-Barr* 

GAZETTE  . 

SOUTH  CAROLINA. 

DAILY  MAIL . 

....  Anderson 

THE  STATE . 

. . .  .Columbia 

(Sworn  Cir.  June.  1913.  D.  21,733:5.21,960) 

TENNESSEE. 

NEWS-SCIMITAR  . 

BANNER  . 

....  Naabvillc 

TEXAS. 

STAR-TELEGRAM  . 

..Fort  Worth 

Sworn  circulation  over  25,000  daily.  Only  daily  in 
Fort  Worth  that  permitted  1912  examination  by 
Association  6(  American  Advertisers. 

CHRONICLE  ..T7.~77. . Housio. 

The  Chronicle  guarantees  a  circulation  of  35.- 
000  daily  and  42,000  Sunday.  Increase  in 
advertising  rates  effective  January  1,  1913. 

WASHINGTON. 


POST-INTELLIGENCER  . Seattle 

CANADA. 

BRITISH  COLUMBIA. 

WORLD  . VsBcouvet 

ONTARIO. 

FREE  PRESS .  ....  .7. 7 . .  Loadoa 

QUEBEC. 

LA  PATRIE . Mtmuesi 


I  A  PRESSEAve.Cir.(orl9l2.ll4.37l  Moatreal 

and  equipment  of  his  plant  are  valued 
at  $1,940.  The  Messenger  was  one  of 
the  few  newspapers  in  the  country  that 
refused  to  publish  baseball  scores,  but 
it  is  not  known  whether  that  had  any¬ 
thing  to  do  with  the  failure  of  the  paper. 

The  stockholders  of  the  Dixon  (Ill.) 
News  Journal  Co.,  have  elected  G.  L. 
Carpenter,  Phillip  Clark,  H.  H.  Badger, 
G.  P.  Miller  and  Andrew  Aschenbrenner, 
directors. 
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ad  field  personals. 


.Siin'>!i  frank,  formerly  advertising 
manager  of  the  Rice-Stix  Dry  Goods 
to.,  .Si.  Louis,  is  now  president  of  the 
Frank  &  Meyer  Neckwear  Co.,  men’s 
iiecki.car  manufacturers  of  that  city. 


(i.  James  is  the  new  advertising 
nian.'.;cr  of  the  R.  J.  Reynolds  Tobacco 
Co.,  \\  inston-Salem,  N.  C.,  Prince  Al- 
liert  lobacco. 


\\  lliam  J.  Hatton,  formerly  with  the 

J.  W  alter  Thompson  Co.,  at  its  Cleve¬ 
land  otiicc.  is  now  connected  with  the 
Pitt.'kiirgh  Dispatch. 

\\ .  A.  Young,  formerly  advertising 
niar.a:.;cr  of  the  Pittsburgh  Post,  was  in 
New  York  this  week  in  the  interest  of  a 
i’itt>!'urgh  automobile  publication. 


K.irry  Tipper,  advertising  manager  of 
the  Texas  Co.,  and  lecturer  on  adver¬ 
tising  at  Columbia  University,  is  mak¬ 
ing  a  tour  of  the  South.  He  will  be  a 
speaker  at  the  Texas  State  Convention 
of  .\d  Clubs  at  Beaumont,  Nov.  19. 


George  French,  advertising  counselor 
for  Cliarles  Stelzle,  lectured  before  the 
Twenty-third  Street  Y.  M.  C.  A.  Ad¬ 
vertising  Class  on  Wednesday  evening, 
Xov.  5.  His  subject  was  “Typography 
in  Its  Relaticii  to  Advertising.’’ 


F.  Irving  Fisher,  director  of  advertis¬ 
ing  for  Saks  &  Co.,  New  York,  went 
over  to  New  Haven  election  night  and 
told  the  members  of  the  Publicity  Club 
how  they  may  increase  their  business 
through  advertising. 


Kolia  R.  Ralston,  advertising  manager 
of  the  Keokuk  (la.)  Constitution-Dem¬ 
ocrat,  has  resigned  to  assume  a  respon¬ 
sible  executive  position  with  the  Keo¬ 
kuk  Electric  Co. 


FIGHTING  FOR  CLEAN  ADS. 


Active  Work  Being  Carried  on  by 
the  Two  Herald* 

Richard  Howell,  editor  and  manager 
of  the  Two  Heralds  at  Bridgeport, 
Conn.,  assisted  by  C  A.  Phelan  as  busi¬ 
ness  manager  and  J.  E.  Phelan  as  ad¬ 
vertising  manager,  have  been  among  the 
foremost  in  promoting  the  work  of  the 
Vigilance  Committee  in  Connecticut  and 
in  New  England.  Starting  early  in  May, 
they  have  kept  at  it  every  Sunday,  run¬ 
ning  from  three  to  six  columns  of  mat¬ 
ter.  educating  the  people  of  Bridgeport 
and  Waterbury  as  to  what  constitutes 
unclean  and  objectionable  advertising. 

The  Wateruury  Herald  in  its  issue  of 
Oct.  2fi  contained  an  article  attacking 
the  Bridgeport  Post  “for  publishing  ad¬ 
vertising  that  it  knows  will  dupe  many 
of  its  readers.’’  The  Post  had  printed 
a  few  days  before  a  travesty  on  the 
Herald’s  efforts  to  clean  up  Bridgeport’s 
advertising  columns. 

The  publishers  of  the  Two  Heralds 
keep  tabs  on  the  advertising  columns  of 
their  contemporaries  and  print  each 
week  the  number  of  fraudulent  or  mis¬ 
leading  advertisements  appearing  in  each 
of  them.  Its  issue  of  Oct  26  contained 
a  statement  that  there  had  been  eighty- 
four  transgressions  in  six  days. 


Ad  Agents  Elect  New  Officers. 

Election  of  officers  of  the  Association 
of  New  York  Advertising  Agents  re¬ 
sulted  in  the  selection  of  W.  R.  Hine, 
vice-president  of  Frank  Seaman,  Inc.,  as 
chairman;  M.  P.  Gould,  of  the  M.  P. 
Gould  Co.,  vice-chairman,  and  Collin 
-Armstrong,  secretary  and  treasurer.  The 
executive  committee  is  as  follows:  W. 
H.  Johns,  Joseph  A.  Richards,  O.  H. 
Blackman,  of  the  Blackman-Ross  Co.; 
A  W,  Erickson,  of  the  A.  W.  Erickson 
Co..  Inc. ;  W.  R.  Hine,  M.  P.  Gould  and 
Cl 'll  in  Armstrong. 


Vigilance  Committee  Opens  Office. 

The  National  Vigilance  Committee,  of 
the  Associated  Advertising  Clubs  of 
America,  of  which  Harry  D.  Bobbin’s  is 
chairman,  has  established  an  office  at  27 
William  street,  New  York,  Room  1611. 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 
CLUB  PRIZES  FOR  CHRISTMAS.  IF  ^ 


Educational  Committee  of  A.  A.  C.  A. 

Has  a  Plan  to  Increase  Book  Sales. 

The  Educational  Committee  of  the 
A.  A.  C.  A.  offers  the  following  prizes 
for  the  sale  of  the  largest  number  of 
Cherington’s  book  up  to  and  including 
Dec.  5,  19l:{,  the  prizes  to  be  sent  to 
those  ’winning  them  so  that  they  will 
arrive  011  Christmas  Day: 

$r)0.(X)  prize  in  cash  to  be  used  for 
buying  books  for  the  club  library  to  the 
club  in  a  city  of  HKl.OoO  or  over  selling 
the  largest  number  of  “Advertising  as 
a  Business  F'orce,’’  by  Dec.  5,  1913. 

$50,000  prize  in  cash  to  be  used  for 
buying  books  for  the  club  library  to  the 
club  in  a  city  of  from  30,000  to  100,000 
selling  the  largest  number  of  “.Adver¬ 
tising  as  a  Business  Force’’  by  Dec.  5, 
191.3. 

$50.00  prize  in  cash  to  be  used  for 
buying  books  for  the  club  library  to  the 
club  in  a  city  of  from  10,000  to  30,000 
selling  the  largest  number  of  “-Adver¬ 
tising  as  a  Business  Force’’  bv  Dec.  5, 
191.3. 

$.50.00  prize  in  cash  to  be  used  for 
buying  books  for  the  club  library  to  the 
small  town  club  in  a  town  below  a  pop¬ 
ulation  of  10,000  selling  the  largest 
number  of  “Advertising  as  a  Business 
Force’’  by  Dec.  5,  1913. 


The  Milwaukee  (Wis.)  Social  Demo¬ 
crat  has  increased  its  capital  from  $-30,- 
000  to  $50,000. 


LIVE  AD  CLUB  NEWS. 


Rochester  ad  men  extracted  a  great 
deal  of  fun  out  of  their  annual  election 
and  dinner  at  Powers  Hotel  last  week. 
Two  complete  tickets  were  in  the  field 
and  the  contests  were  close.  All  the 
paraphernalia  of  a  political  campaign 
were  used.  Cartoons,  transparencies, 
placards  and  oratory  wrought  up  the 
members  to  a  high  pitch  of  uncertainty 
as  to  the  relative  merits  of  the  candi¬ 
dates.  After  innumerable  fake  bulle¬ 
tins,  the  winning  ticket  was  announced 
by  stereopticon  as  follows:  President, 
Harry  Coburn  Goodwin;  vice-presi¬ 
dent,  H.  M.  Sperry:  treasurer,  J.  W. 
Thomas;  directors.  Ralph  M.  Barstow, 
Spencer  B.  Hord,  Clinton  G.  Fish.  Re¬ 
tiring  President  Melville  A.  Pollock 
was  presented  with  a  handsome  orange 
statuette,  the  figure  of  “The  Genius  of 
Humanity,”  by  Picault.  More  than  200 
members  attended  the  meeting. 


T.  S.  Florence  won  the  spelling  cham¬ 
pionship  from  E.  H.  Cone  at  the  At¬ 
lanta  (Ga.)  Ad  Men’s  dinner  last  week, 
an  old-fashioned  “spellin’  bee”  being  the 
feature  of  the  evening’s  entertainment. 
Bert  Adams  and  Ivan  Allen  were  cap¬ 
tains  of  the  respective  sides.  The  pleas¬ 
ure  of  missing  the  first  word  and  tak¬ 
ing  a  place  on  the  dunce  stool  was  af¬ 
forded  by  Dr.  W.  A.  White,  who 
couldn’t  spell  coca-cola. 


Officers  for  the  ensuing  year  were  in¬ 
stalled  at  the  weekly  meeting  of  the 
Kansas  City  (Mo.)  Ad  Club,  and  short 
talks  were  made  by  the  incoming  offi¬ 
cials.  C.  Z,  Coffin,  secretary  of  the  Re¬ 
tail  Merchants’  Association,  delivered 
an  address,  the  keynote  of  which  was 
the  close  connection  between  his  organ¬ 
ization  and  that  of  the  ad  men.  He  out¬ 
lined  practical  ways  of  co-operating  for 
the  good  of  -he  communitv.  The  new 
officers  of  the  Ad  Men’s  Club  are:  C. 

L.  Brittain,  president;  W.  H.  Besack. 
vice-president:  Godfrey  Plachel,  second 
vice-president;  J.  H.  Rob’nson,  secre¬ 
tary-treasurer. 


Herbert  N.  Cas.son  was  the  principal 
speaker  before  a  gathering  of  about  150 
members  and  guests  of  the  Johnstown 
IPa.)  Ad-Press  Club  last  week.  Mr. 
Casson  explained  some  of  the  princi¬ 
ples  of  advertisin"  and  then  applied 
them  to  the  building  up  of  such  a  citv 
as  Johnstown.  The  ad  expert  wittily 
scored  the  Johnstown  folk  for  their 
failure  to  invest  their  money  in  their 
own  city,  and  urged  that  the  business 
men  develop  a  spirit  of  “taking  a 


Publishers’  Representatives 


ALLEN  h  WARD 

Brunswick  BI<1l,  New  York 
Advertising  Bldg.,  Chicago 


ANDERSON.  C.  J..  SPECIAL  AGENCY 
Marquette  Bldg.,  Chicago,  III. 

Tel.  Cent.  1112 


JOHN  M.  BRANHAM  CO. 

Brunswick  Bldg.,  N.Y.,  Mailers  Bldg.,  Chic. 
Chemical  Bldg.,  St.  Louis. 


BUDD,  THE  JOHN.  COMPANY 
Brunswick  Bldg.,  N.  Y.;  Tribime  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis 


CARPENTER-SCHEERER  SP.  AGCY 
Fifth  Ave.  Bldg„  New  York 
People’s  Ga*  Bldg„  Chicago 


CONE,  LORENZEN  &  WOODMAN 
Brunswick  Bld^,  N.  Y*;  Mailer*  Bldg.. 
Chic.;  Gumbel  Bldg.,  Kansas  City 


DE  CLERQUE,  HENRY. 

Chicago  Office.  5  S.  Wabash  Ave. 

New  York  Office,  1  W.  34th  St 


HENKEL  F.  W. 

People’s  Ga*  Bldg.,  Chicago 
Tel.  Randolph  3465 


KEATOR,  A.  R 

601  Hartford  Bldg.,  Chicago,  III 
Tel.  Randolph  6065 


LINDENSTEIN.  S.  C. 

118  East  28th  St„  New  {ot) 
30  North  Dearborn  St.,  Chicago 


NORTHROP,  FRANK  R 

225  Fifth  Ave,,  New  York 
Tel.  Madison  Sq.  2042 


0’FLAHERTY3  N.  Y.  SUBURB.  LIST 
150  Nassau  Street,  New  York 
Tel.  Beekman  3636 


PAYNE  81  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
200  Fifth  Ave.  New  York 


PUTNAM  &  RANDALL 

45  W.  34lh  St.  New  York 
Tel.  Murray  Hill  1377 


STOCKWELL  SPECIAL  AGENCY 
286  Fifth  Avenue,  New  York 
People's  Gas  Bldg.  Chicaga 


VERREE  61  CONKUN.  Inc. 

225  Fifth  Ave.  New  York 
Tel.  Madison  Sq.  962 


chance.”  So  large  was  the  enthusiasm 
created  by  the  speaker  that  forty-nine 
persons  became  members  of  the  club. 


The  Lincoln  Ad  club  met  at  the  Lin- 
dell  hotel  last  week  for  their  regular 
monthly  dinner  and  for  a  debate  on  the 
question,  “Resolved.  That  bargain  sales 
are  a  detriment  to  retail  business.”  The 
leaders  for  the  affirmative  were  L.  M. 
Morris  and  Henry  V.  Westfall,  presi¬ 
dent  of  the  club,  who  filled  the  place  in 
the  absence  of  S.  R.  McKelvie ;  negative, 
A.  H.  Dehner  and  J.  H.  Avery.  The 
debate  was  decided  in  favor  of  the  af¬ 
firmative  side. 


The  importance  of  considering  the  re¬ 
tailer  and  the  clerk  in  any  scheme  of 
sales  promotion  and  advertising  was 
emphasized  by  George  W.  Hopkins,  of 
Boston,  Mass.,  in  an  address  before 
more  than  100  members  of  the  Dallas 
Advertising  League  at  its  regular  week¬ 
ly  luncheon.  The  State  convention  of 
advertising  men  at  Beaumont  on  Nov. 
19  was  also  given  hearty  approval  and 
it  was  decided  that  the  league  send  a 
Pullman  load  of  members  to  the  con¬ 
vention  at  which  Gus  W.  Thomasson, 


Advertising  Agents 


AMERICAN  SPORTS  PUB.  CO 
21  Warren  Si.  New  York 
Tel.  Barclay  7095 


ARMSTRONG,  COLLIN  ADV-  CO 
115  Broadway.  New  York 
Tel.  4280  Rector 


BRICKA.  GEORGE  W.  Adv.  Ageoi 
114-116  East  28th  St.  New  York 
Tel.  9101-9102  Mad.  Sq. 


FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.  New  York 
Tel.  Brood  3831 


HOWLAND.  H.  S.  ADV.  AGCY.  loc. 
20  Broad  St.  New  York 
Tel.  Rector  2573 


LEE-JONES,  Inc. 

General  Advertising  Agents, 

Republic  Building,  Chicege 


MEYEN,  C.  ffi  CO. 

Tribune  Bldg.  New  York 
Tel.  Beekman  1914 


ANKRUM  ADVERTISING  AGENC5 
Qassified  Specinlists 
431  S.  Dearborn  St.  Chicago,  ID. 


CLASSIFIED  AD  COMPANY 
Gearing  House  For  All  Agcacir 
Karpen  Bldg.  Chicago. 


GUENTHER-BRADFORD  &  CO. 
Chicago,  III. 


THE  BEERS  ADV.  AGENCY 
Lat.-Am.Off.  37  Cuba  St.  Havana,  Cub* 
N.  Y.  Office,  nil  Flatiroa  Bldg. 


THE  EXPORT  ADV.  AGENCY 

Specialists  on  Export  Advertising 
Chicago,  111. 


of  the  Dallas  Ad  League,  will  preside 
as  State  president. 


A  lecture  on  light  verse,  poety  and 
humorous  sketches  by  LaTouche  Han¬ 
cock,  formerly  of  the  New  York  Sun, 
was  given  at  the  meeting  of  the  Okla¬ 
homa  City  Ad  Club,  last  week.  The 
reports  of  the  program,  membership  and 
educational  committees  were  also  read. 
Mr.  Hancock,  in  his  letcure,  recited 
several  verses  of  his  own  composition 
and  told  several  stories. 


The  new  home  of  the  Advertising 
Club  of  Baltimore,  on  the  top  floor  of 
the  United  Surety  building,  was  thrown 
open  last  week  with  a  luncheon  followed 
by  speech-making  by  the  president.  Ed¬ 
ward  Shay,  and  the  chairman  of  the 
various  standing  committees.  This  is 
the  first  permanent  home  the  club  has 
had  and  elation  over  this  fact  was  ex- 
pres.scd  by  most  of  the  speakers.  Frank 
T.  Ellis,  chairman  of  the  house  commit¬ 
tee,  and  Francis  A.  Hyde,  chairman  of 
the  commissary  committee,  were 
cerdited  with  establishing  the  permanent 
home  and  a  unanimous  vote  of  thanks 
was  extended  to  them. 
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Announcement 

The  Chicago  Tribune  takes  great  pleasure  in 
announcing  that  an  alliance  has  been  effected 
with  The  London  Times  whereby  the  world 
news  and  the  best  of  the  intellectual  features  of 
England’s  famous  “Thunderer”  will  be  presented 
week  by  week  in  The  Chicago  Tribune  for  the 
benefit  of  mentally  alert  American  men  and 
women.  The  arrangement  includes: 

The  news  of  the  world  as  gathered  in  the  Capitals  of  the 
Nations  for  London’s  foremost  newspaper. 

Chronicles  of  the  world’s  achievements  in  science,  lileraliire 
and  art,  by  leading  scientists,  literary  men  and  art  critics. 

Interpretation  of  the  diplomatic  maneuvei's  of  the  great  powers 
from  official,  governmental  sources. 

Analyses  of  the  world’s  activities  in  the  domain  of  finance 
and  commerce  by  recognized  authorities. 

Intimate  views  of  the  men  who  are  doing  the  worth  while 
things  in  the  world,  and  delightful  articles  in  lighter  vein. 


When  The  Chicago  Tribune’s  representative  vis¬ 
ited  Printing  House  Square,  London,  to  propose 
this  news  alliance.  Lord  NorthclifFe,  in  assenting 
to  it,  declared  that  The  London  Times  would 
have  entertained  the  proposition  from  no  other 
American  newspaper, 

tlljf  dljwago  QCribtme 

THE  WORLD’S  GREATEST  NEWSPAPER 

(TRADE-MARK  REGISTERED) 

EASTERN  ADVERTISING  OFHCE:  1207  Croisic  Building,  220  HFTH  AVENUE,  NEW  YORK  CITY 
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